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Rough Proofs 


Just to prove that golf is no longer 
a luxury, but a necessity, they are 
now selling golf balls in the grocery 
stores, along with all the other 
staples. 
~~ w= 


Speaking of golf, the advertising 
business seems to have adjourned to 
Miami. If Florida is in earnest about 
wanting an advertising convention, 
now is the time to bang the gavel 
and call the meeting to order. 
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Tooth-paste advertisers agree with 
the poet who said that the man 
worth while is the man who can 
smile, but add that the woman who 
can’t smile but would like to, is an 
important asset, too. 


, @ Y 


There’s really nothing new under 
the sun. People who used to sub- 
scribe to magazines just to help the 
boys through college are now buying 
Chase & Sanborn coffee in order to 
give amateur entertainers a start in 
life. 
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A courageous cigar advertiser, de- 
termined to give men an opportunity 
to do something big and noble in the 
smoking field, is urging them to in- 
hale. This classifies with the medical 
theory of kill or cure. 


, Sov 


“It takes light 27,000,000 years to 
travel from the earth to the sun,” say 
Partridge & Anderson. That would 
be a mighty long time even if it were 

~ansported by Western Union mes- 
senger boys. 
> © 


Here’s a bit of free assistance for 
contestants in the Kraft last-line lim- 
erick contest: 

There is a young lady named Sue 

Who likes caramels soft that will 
chew, 

She got some from Kraft 

Dairy-fresh, so she laughed: 

If my fillings come out, I’m. through.” 
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Kelvinator has found an extra mil- 
lion dollars lying around the house 
somewhere, and is putting it to work 
in advertising. With higher corpora- 
tion taxes in prospect, any other 
manufacturers running across some 
loose change might find a worse way 
to get rid of it. 
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The Texas Centennial is paying 
for its advertising, instead of asking 
the press agents to get it for noth- 
ing. In expositions, as in other re- 
spects, Texas is proving once more 
that it is indeed the Lone Star State. 
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The new LeGant corset permits its 
wearer to bend, sit or even stoop. 
Women with perfect figures (by Le 
Gant) aren’t expected to remain up- 
right all the time. 


> © 


When lovely woman _ stoops to 
folly, she’d better be prepared for 
eventualities by wearing LeGant of 
Youthlastie. 


v v v 
While Uncle 


bower companies 
yardstick, the 


Sam spanks the 
with the TVA 

appliance manufac- 

turers try to look sympathetic as 

they say, “This hurts you mcre than 

it does us.” 

Copy Cups. 


NEW ANGLE 


Ray Weber, advertising manager, Schlitz 


Brewing Co., heralding Vitamin D beer 
to the country. (Story on Page 38.) 


TIME CHANGE 
PLUNGES RADIO 
INTO CONFUSION 


Many Programs Adjusted 
Because of Ordinance 


Chicago, Feb. 27—Chicago’s 
adoption of Eastern standard time. 
effective March 1, may have all the 
advantages claimed for it, but prep. 
arations for the change brought 
about perplexing problems for local 
advertising executives, principally in 
the radio field. 

Frequency of conferences has 
reached a new high peak in radio 
network, advertising agency and ad- 
vertisers’ offices in the past week 
with many last-minute adjustments 
being necessary. 

The change is due to an ordinance 
passed by the city council, without 
benefit of public hearings. News- 
papers are lined up on both sides of 
the fence, some adducing evidence 
in vast quantities to prove that the 
public favors the change, while an 
equally large tonnage is being de- 
livered by others to indicate that the 
populace is on the verge of revolu- 
tion. 

The Interstate Commerce Commis- 
sion is holding hearings to determine 
whether or not railroads entering 
Chicago shall adopt the new time. 
Fears have been expressed that the 


(Continued on Page 48) 
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Combine Tricks 
to Get Unique 
Illustrations 


Indianapolis, Ind., Feb. 27.— 
Illustrations to be used in 1936 ad- 
vertising of Perfect Circle Com- 
pany will combine all such tricks 
of the trade as photography, model- 
ing, and structural art. 

The process is too complicated 
for accurate detailing. Suffice it 
to say that Floyd McCathern took 
some of Tony Sarg’s models and 
constructed a drama with them. 
Dwight Reynolds, art director for 
Sidener, Van Riper & Keeling, 
the agency, supervised the job and 
interpolated a few suggestions of 
his own. 


Meets Violent Ending 


The ensemble was then _ photo- 
graphed by George Hukar, of Under- 
wood & Underwood. Judicious light- 
ing and the right camera angle were 
not the least important considera- 
tions. 

The final photographs depicted in- 
cidents in the life of the “oil hog,” 
who has long figured in Perfect 
Circle campaigning. The’ glutton 
finally meets a violent ending— 
although those who know say he will 
turn out to be another Fu Manchu. 


fe 


LITTLE MAN, YOU'VE 
5 " oe ae a" 


Third-dimensional illustration to 


HAD A BUSY DAY 


2. Speer in Perfect Circle copy. 


— 
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Reprauentative ‘Patman 
Cites Missing Millions 


Washington, D. C., Feb. 28.—Re- 
bates and advertising allowances are 
an unfair competitive weapon, Rep- 
resentative Patman charged here. 

“Great Atlantic & Pacific Tea 
Company,” he commented, ‘obtained 
$8,000,000 in such credits in 1934, 
but only $6,000,000 of it has been ac- 
counted for. The company may have 
used the missing $2,000,000 for price 
reductions, profits, or any other pur- 


pose. It was compelled to account 
to no one.” 

Representative Patman explained 
that he did not desire to single out 
A. & P. for criticism, but cited it 
merely as an example. 

“If manufacturers want to pro- 
mote their products at the point of 
sale, let them do it openly, with the 
same allowances available to all 
who handle their lines. Let them also 


Last Minute News Flashes 


Eager Gets Post with Marshall Field 


Chicago, Feb. 28.—With removal of advertising offices to New York 


velopments, see page 43.) 


Weekly, 
nounced today by Mortimer 
advertising agencies. 


Berkowitz, general manager, 


April 1, Paul Eager will become director of sales promotion and adver- 
tising for the manufacturing division of Marshall Field & Co. 
son continues as advertising manager. Mr. 
manager of Julius Kayser & Co. since September. 


F. D. Car- 
Eager has been advertising 
(For other Field de- 


Must Announce Contest Winners, Stipulation 


New York, Feb. 28.—When contests are advertised in The American 
winners must also be advertised there. 


This ruling was an- 
in a letter to 


Ghee Made Western Manager of McCall's 


New York, Feb. 28.—Milton P. Ghee has been appointed Western man- 
ager of McCall’s Magazine at Chicago. 


He has been Detroit manager. 


Sears, Roebuck to Market Pre-Fabricated Homes 


Chicago, Feb. 


Chicago Feb. 28.—A test campaign on pre-fabricated houses will be 
launched April 1 by Sears, Roebuck & Co. 


Le Roy Kimball Dies of Automobile Injuries 


Chicago, Feb. 28.—Le Roy Kimball, advertising manager of Acme Steel 
Co., died last night of injuries sustained in an automobile accident Jan. 18. 


May Becomes Space Buyer for B.B.D. & O. 


28.—George T. May has been appointed space buyer 


for Batten, Barton, Durstine & Osborn, Chicago. 


—s as 
insure that advertising allowances 
are spent for advertising.” 

American Tobacco Company is a 
generous contributor to advertising 
allowances of retailers, the evidence 
before Mr. Patman’s committee 
showed. The big company made 
$170,326 available to Liggett Drug 
Co., New York, in 1934, for this pur- 
pose. 


How American Works 


Other A. T. allowances were read 
into the record as follows: May De- 
partment Stores, Cleveland, $4,276; 
R. H. Macy & Co., New York, $550; 
Silver Rod Stores Supply Co., 
Brooklyn, $26,680; Great Atlantic & 
Pacific Tea Co., New York, $2,917; 
Kroger Grocery & Baking Co., Cin- 
cinnati $545; Safeway Stores, Oak- 
land, Cal., $4,298; 

Southern Grocery Stores. Atlanta, 
$1,917; Walgreen Drug Co., Chicago, 
$45,887; Washington Tobacco Co., 
Washington, D. C., $2,134; Gershuny 
& Epstein, Chicago, $318; Nathan 
Fox Co., Chicago, $2,257; Sam Cas- 
sell & Co., Chicago, $120; G. L. 
Clark Wholesale Co., Excelsior 
Springs, Mo., $112; People’s Drug 
Stores, Washington, D. C., $16,971; 
D. A. Schulte, Inc., New York, $30,- 
964; United Cigar Stores Co., New 
York, $1,584. The total for the year 
was $311,863.54. 

Phillip Morris & Co., Ltd., spent 
$199,146.55 for retail sales promotion 
in 1934. It was far more liberal with 
United Cigar Stores Company than 
American Tobacco Co., allowing it 
$62,187.91. Other contributions: 

American Stores, Philadelphia, 
$258; Washington Tobacco Co., 
Washington, D. C., $4,955; R. H. 
Macy & Co New York $1,704; Silver 
Rod Stores Supply Co, Brooklyn, $1,- 


775; Great Atlantic & Pacific Tea 
Co., New York, $4,854; Liggett 
Drug Co., New York, $6,146; First 


National Stores Boston $1,609; Kro- 
ger Grocery & Baking Co. Cincin- 
nati, $181; Walgreen Drug Co., Chi- 
cago, $14,570; Safeway Stores, Oak- 
land, Cal., $8,618; D. A. Schulte Inc., 
New York $35,879. (Walgreen allow- 
ances in 1934 on Page 22. Other de 


velopments on fight on allowances on 


Page 43.) 
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ADVERTISING AGE 


March 2, 1936 


DU PONT 5-STAR 
PACKAGE TAKES 
SHOW LAURELS 


Wolf Award Goes to Anti- 
Freeze Container 


(Pictures on Page 51) 

New York, Feb. 27.—The Five-Star 
Anti-Freeze container entered and 
used by E. I. du Pont de Nemours & 
Co., Wilmington, Del., and designed 
by Jim Nash, took first honors in the 
1935-36 Irwin D. Wolf Awards Com- 
petition for distinctive merit in pack- 
aging, it is announced by the Ameri- 
can Management Association, spon- 
soring organization for the annual 
competition. 

The Five-Star Anti-Freeze  con- 
tainer was awarded the Irwin D. Wolf 
trophy, consisting of two Dirigold 
vases. It also took honors in 16 mer- 
chandising classifications by a jury 
including: Gordon Aymar, art direc- 
tor, Blackman Advertising, Inc.; 


Richard Bach, director of industrial 
relations, Metropolitan Museum of 
Art; Edith M. Barber, writer and con- 
sultant on home economics; James C. 
Boudreau, art department, Pratt In- 
stitute; Berent Friele, president, 
American Coffee Corp.; Alice Hughes, 
feature writer, New York American; 
Ray M. Schmitz, associate merchan- 
dising manager, General Foods Corp.; 
Jack Straus, vice-president, R. H. 
Macy & Co.; William Weintraub, 
Esquire. 

The complete list of winning pack- 
ages and packages receiving honor- 
able mention in each of the 20 classi- 
fications in the competition follows: 
1. Most effective package employing 

a single color. 

Pepsodent tooth powder. Entered 
by American Coating Mills, Inc. Used 
by The Pepsodent Co. 

Honorable mention: Men’s Station- 
ery. Entered and used by Montgom- 
ery Ward. Designed by Bureau of 
Design, Montgomery Ward. 

2. Most effective use of more than 
one color. 

Johnson’s Furniture Polish. Ent- 
ered by S. C. Johnson & Son, Inc., and 
Owens-Illinois Glass Co. Designed by 
E. W. Jones, of Needham, Louis & 
Brorby, Inc., and Owens-Illinois Glass 
Co. 

Honorable mention: “Perfect Cir- 
cle” Oil Rings. Entered and used by 


Perfect Circle Co. 

Dwight Reynolds. 

3. Most effective use of typography 
and/or lettering. 

Pilgrim Rum—pint. Entered and 
used by Felton & Son, Inc. Designed 
by Malcolm N. Stanley. 

Honorable mention: Prido Shorten- 
ing No. 3. Entered and used by John 
Morrell & Co. Designed by Harry H. 
Farrell. 


Designed by 


Best Shelf Visibility 


Honorable mention: Macy’s Mocha 
and Java. Entered and used by R. 
H. Macy & Co., Ine. 

4. Most effective use of the elements 
of design to create shelf visibil- 
ity in the retail stores. 

Boraxo. Entered and designed by 
McCann-Erickson, Inc. Used by Pa- 
cific Borax Co. 

Honorable mention: Hoffman Prod- 


ucts. Entered and used by A. H. 
Hoffman, Inc. Designed by John A. 
Farmer. 


Honorable mention: Prido Short- 
ening No. 3. Entered and used by 
John Morrell & Co. Designed by 
Harry F. Farrell. 


Award for Improvement 


5. Most effective redesigned package 
(based on comparison of old 
package with new.) 

Boraxo. Entered and designed by 


Towa homes .. 


n case anyone still thinks 
of The Des Moines Sunday Register 
as covering Des Moines’ 142,000 peo- 
ple only, we should like to point out 
that if The Des Moines Sunday Reg- 
ister had not ONE reader in its city 
of publication, it would still have 


| more than 250,000 Towa circulation. 
| 


This 


great state 


gives more than 43% coverage of all 


newspaper 


converts a whole 
state into a single sales CITY of 
2,470,939 people.* 


*For U0 cents a line additional Des Moines Sunday 
Register advertisers can use either The Des Moines 
Register (morning) or The Des Moines Tribune 
(evening), 


McCann-Erickson, Inc. Used by Pa- 

cific Coast Borax Co. 

Honorable mention: Merck Milk 

Sugar. Entered and used by Merck & 

Co., Inc. Designed by Joseph Sirel. 

Honorable mention: Hercules 

steam-distilled wood turpentine. Ent- 

ered by Hercules Powder Co. and de- 
signed by Theodore Marvin. 

Honorable mention: Hewitt’s Dog 

Soap. Entered by Martin F. Schultes. 

Used by the Hewitt Soap Co., Inc. De- 

signed by H. F. Murth. 

Honorable mention: Rumford 

Baking Powder. Entered and de- 

signed by Martin Ullman. Used by 

The Rumford Co. 

Honorable mention: Macy’s Red 

Star Coffee. Entered, used and de- 

signed by R. H. Macy & Co. 

6. Most effective use of merchandis- 
ing ingenuity regardless of artis- 
tic qualities. 

Match Box. Entered and used by 

The International Printing Ink Corp. 

Designed by John M. Calkins. 

Honorable mention: Brush Dis- 

play. Entered and used by The Sher- 

win-Williams Co. Designed by 

American Can Co. 


gardless of artistic qualities. 
Collapsible tube for sun cream. 
Entered by National Collapsible Tube 
Co. Used by Harriet Hubbard Ayer. 
Honorable mention: “Sohio” Clean- 
ing Fluid. Entered by Aluminum Seal] 
Co. Used by Standard Oil Co. of Ohio. 


Winning Combinations 

8. Most effective packaging of a com- 
bination sales unit. 

Botany skirt. Entered by DuPont 

Cellophane Co., Inc. Used by Botany 

Worsted Mills. 

9. Most effective package employing 
a secondary use. 

No award. 

10. Most effective use of layout and/ 
or decorative design, with partic- 
ular emphasis on both merchan- 
dising value and beauty. 

Du Pont “Five-Star” Anti-Freeze. 

Entered and used by E. I. du Pont de 

Nemours & Co., Inc. Designed by Jim 

Nash. 

Honorable mention: Stationery. 
Entered by Montgomery Ward. De- 
signed by Bureau of Design, Mont- 
gomery Ward... 

Honorable mention: Joan Miller 
Pine Bath. Entered and used by 
Pennsylvania Drug Co. Designed by 
Joe Griffiths. 

Honorable mention: Furniture pol- 
ish. Entered by S. C. Johnson & Son, 
Inc., and Owens-Illinois Glass Co. De- 
signed by E. W. Jones, of Needham, 
Louis & Brorby, Inc., and Owens-lIlli- 
nois Glass Co. 

Honorable mention: Semdac Liquid 
Gloss. Entered by Camera, Inc. Used 
by Standard Oil Co. of Indiana. De- 
signed by Andrew Henkel. 

11. Most effective package insert. 
No award. 

12. Most effective use of inventive 


7. Most effective package designed to | 
add to consumer convenience re- | 


Aero Carboy. Entered and used by 

American Cyanamid & Chemical Cor- 

poration. Designed by R. W. Lahey 

and K. M. Sieg. 

13. Most effective use of two or more 
packaging materials in one pack- 
age. 

Stop Spot Handy Cleaner. Entered 

and used by Union Oil Co. of Califor- 

nia. Designed by Frederick Sykes. 


Prize for Family 


14. Most effective family of packages. 
Chevrolet Line. Entered, used and 
designed by Chevrolet Motor Co. 
Honorable mention: Powermaster 
Batteries. Entered, used and designed 
by Sears Roebuck & Co. 

Honorable mention: Hoffman Prod- 
ucts family. Entered and used by A. 
H. Hoffman, Inc. Designed by John 
A. Farmer. 


Honorable mention: Rumford Co. 


family. Entered and designed by 
Martin Ullman. Used by The Rum- 
ford Co. 


15. Most effective package designed 
to promote the product as a gift. 

No award. 

16. Most effective package for a prod- 
uct not previously packaged. 

No award. 

17. Most effective shipping container 
from the standpoint of the em- 
ployment of good design. 

Rel Head Cold Jelly. Entered by 

The Maryland Pharmaceutical Co. 

Honorable mention: Magazine 

wrap for shipping mazagine. Entered 

by Fortune, Inc. Designed by R. Ru- 
zicka of Arthur S. Allen. 

18. Most effective shipping container 
from the standpoint of merchan- 
dising and construction ingenu- 
ity. 

“Jiffy” Banana Pac. Entered and 
designed by Jiffy Pad & Excelsior, 
Inc. Used by Meloripe Fruit Co. 

Honorable mention: Channel-Vent 
chick box. Entered and designed by 
Brunt & Co. Used by Hoeft & Co., 
Inc. 

19. Counter display pieces that most 
effectively contribute to the sell- 
ing of a unit package. 

Sell-A-Set deal. Entered and used 
by The Washburn Co. Designed by 
The Washburn Co. and Howard H. 
Monk. 

Honorable mention: Rymplecloth 
counter display. Entered by Kendall 
Mills. 

20. Floor display pieces that most 
effectively contribute to the sell- 
ing of the unit package. 

Floor display stand. Entered and 
designed by The Hinde & Dauch Pa- 
per Co. Used by Lever Brothers Co. 


Richfield Renews Serial 


Richfield Oil Corp., New York, has 
renewed its sponsorship of “The Air 
Adventures of Jimmie Allen,” chil- 
dren’s serial. The addition of sta- 
tions WESG, Elmira, N. Y., WMFF, 
Plattsburgh, N. Y., and WCSH, Port- 
land, Me., completes a group of 20 
spot stations to be used. Fletcher & 


genius in package construction. 


Ellis, New York, are in charge. 
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A\np now Colorgravure at rates 


that are reasonable—over six million 
circulation at less than $16,000 for 
the thousand line unit. 


Quality Color printing at low cost in the 
Gravure Picture Section, the section that 
stands highest in reader interest. That's 


real news! 


CIRCULATION 


Mictropolitan 


@8altimore SUN-Boston GLOBE-BuffaloTIMES-StLouis GLOBE-DEMOCRAT 


Cleveland PLAIN DEALER-Defroit NEWS-New York NEWS-ChicagoTRIBUNE | METROPOLITAN] NEW oucachao & SAN FRANCISCO 
S¥Zowis POST DISPATCH-Philadelphia INQUIRER ‘Aittsburgh PRESS-Washinglon STAR 


R NEWSPAPERS Inc. 
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MARKETS NOVEL 
DRIP-LESS CUP 


being 


FOR ICE CREAM 


Unrolls As Eaten and Saves 
Clothes 


Chicago, Feb. 28.—‘‘Twistee,”’ 
drip-less cup for cream, 
unrolls as the confection is 


a new 
which | 


ice 


has been placed on the market by 
Paul Hawkins Company, Chicago, fol- 
lowing outstanding success of the 
container in boosting ice cream sales 
in California. 

Promotion of the Twistee carton is 
directed only to ice cream 
manufacturers in 1936. <A feature 
of the Hawkins plan is an offer of 
50 cents in local advertising support 
for each 1,000 containers purchased 
by ice cream companies. Advertising 
will urge consumers to for 
Twistee cream, or 
sherbet. 


ask 


ice 


“Twistee’ 
derives its 
ing action 
as the ice 


is tubular in shape and 
name from the unwind- 
used in tearing it down 
cream is consumed. It 


cream on the dilatory consumer’s 
clothes. At the bottom of the tube 
is a compartment containing a 
napkin. The cost of the package itself 
is three-fourths of a cent per dozen. 

The tubes are filled by special 
equipment, which make possible in- 
clusion of a second flavor in the small 
bricks. 

Coast Is Intrigued 


Twistee|and of 


Paul Hawkins, president of the 
| Chicago and Los Angeles sales or- 
| ganization which bears his name, 


Company of 
'California, started to use the 
“Twistee’” innovation last year in 
connection with sales of Good 
Humors. He credits the new packag- 
ling idea with being an important fac- 


Good Humor 


eaten, prevents disastrous dripping of ice|tor in increasing Good Humor sales 


in that area 25 per cent. 

Advertising support offered ice 
cream companies by the Hawkins 
company includes point of sale dis- 
plays, awning posters, electrical 
transcriptions of spot radio announce- 
ments, newspaper mats, and in some 
cities, street car cards, and outdoor 
posters. 


Mr. Hawkins believes the new con- 
tainer will be adaptable for candy, 
cheese, butter, meat loaf, and cereals, 
among other products. For ice cream 
purposes, the company expects to pro- 
| duce 175,000,000 Twistee cartons this 
| year. 


Factories for production of Twistee 
cartons will soon be opened in Chi- 
cago and New York. The company 
already has a plant in Los Angeles. 


THEY'VE GONE CRAZY. .. About 


Photoplay’s Hollywood Fashion Section and News Service 


Ann Sothern loves color, so she adds 
a brown and orange scarf to her rough 
and ready suit of brown and beige 
tweed. Have you seen Ann in her 
latest picture, “‘Hellship) Morgan,” 
produced by Columbia Pictures? 


White metal moire makes this sumptuous evening wrap. 
and muff are of the same fabric. j 
Ilka’s jewels are precious diamonds and emeralds 


muff trimming, 


And WHY NOT! Department stores, drug stores, 


Photoplay advertisers and the Photoplay reader are all 


tied into this powerful exploitation. Have yow seen it? 


For the department store Photoplay creates bu ying traffic 


and profits by whetting the appetites of its readers for 


the things they see in the movies and in Photoplay’s 


authentic fashion section. 


LEADING 


Curtis J. HARRISON, 


EXPONENT 


O F 


Gloves 


Bands of as hood and 


sable 


In turn, the advertiser in 


Black and white tweed in great squares, 
used on the bias, makes this swagger 
coat fastened with square buttons of 
black leather. Miss Sothern adds heavy 
white pull-on gloves and a rakish hat 
of black felt 


Photoplay benefits every time 


‘ 


a reader is made a store customer. 


Photoplay delivers them to the stores—you must tell them 


what to buy. 


More than a million young, extravagant, smart, spirited- 


spending women in the upper income brackets read Photo- 


play every month. There is no mystery about this market. 


Advertising Manager 
e @ 


PHOTOPLAY MAGAZINE 


HOLLYWOOD 


FASHIONS 


LEADS DANCE 


Elsie E. Weaver, chairman of the dinner 
dance to be given March 6 by Phila- 


delphia Club of Advertising Women. 
The lucky subscribers will have a grand 
evening for only $7. 


Wonder Bread 


Sponsors Tale 
of Northwest 


New York, Feb. 26.—Only one new 
program will take to the networks 
the week of March 2 to 8. It is 
“Renfrew of the Mounted” on a 
coast-to-coast network of 50 Colum- 
bia stations. The sponsor is Conti- 
nental Baking Company for Wonder 
Bread. 

Originating at WABC, the series 
will be on the air four weeks, 6:45 
to 7 p. m., EST, Tuesday, Friday and 
Saturday. The following two weeks 
the program will be broadcast at the 
same hour Monday, Tuesday, Wednes- 
day and Friday. Batten, Barton, 
Durstine & Osborn, Inc., New York, 
is the agency. 

Over 212,000 replies were received 
by Lehn & Fink Products Co., in the 
“How Can America Stay Out of 
War?” contest featured by Eddie 
Cantor in the Pebeco program on 
CBS. The winner will receive a 
$5,000 scholarship award to defray 
expenses during a four-year course 
at any American college or univer: 
sity. The event closed Feb. 22. The 
winner will be announced in the 
April 5 broadcast. 


Live Talent in A. M. 


Household Finance Corp., Chicago, 
is sponsoring “Your Breakfast Serial,” 
a five-minute dramatic skit using live 
talent, from 7:30 to 8 a. m., over 
KDKA, Pittsburgh. Heretofore, early 
morning local shows have consisted 
largely of recordings. 


“Today” on Dollar List 


The 1936 magazine schedule of Dol- 
lar Steamship Lines, San Francisco, 
reported Feb. 24, should have in- 
cluded Today, ADVERTISING AGE is in- 
formed. 


with its 300,000 


circulation, sifted annually for 
buying power and influence, 
and social leadership — will 
boost you over that summer 
sales slump. April forms close 
March 5th. 


New York Chicago 
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A Little Clear Thinking on Two Types 
of People with an Interesting 
Interpretation Thereof 


In a certain big organization there are two execu- 
tives with offices side by side whose salaries are each 
in excess of $100,000 a year. 


One comes through the door like a football 
player. The other lumbers through like a dray 
horse. One has three secretaries on the jump. The 
other uses the stub of a lead pencil and makes slow 
notes. When they lunch together, one has finished 
his sandwich and is twitching in his chair while the 
other is still at his tomato juice. At the cigar 
counter, one has bought and half finished his cigar 
while the other is still looking over the cigar case. 


Each of these men seems to be equally valuable 
to his concern. And equally respected. But what is 
more interesting is that each gathers about him the 
same type of helpers and associates that he him- 


self is. 


And what is true of these two executives is true 
of people in every range of life. You can see these 
two types amongst the men in a factory, amongst 
gitls behind the counter, amongst stenographers 
and clerks and salesmen and chief executives in an 
office, amongst families in the home. 


kok ok 

Now, the point of this story is that in this highly 
activated modern American life, nearly every factor 
of living was adapted or changed to meet the needs 
of this highly active type, which was so rapidly 
increasing under our intensified American system. 
The cafeteria sprang up to meet that need. So did 
the self-serve shops, the automatic dispensers; and 
even the counter aisles in department stores were 
changed. In the publishing field newspapers, too, 
quickened their pace. 


But in the magazine world, there was little change. 
And what change there was accomplished little 
more than an indeterminate straddle. 


zxkk * 


It is only on this basis and no other that you can 
account for the most amazing growth that anyone 
has ever seen in the magazine field—Liberty Maga- 


__*Voluntary circulation is the number of copies of a magazine that people 
will buy, issue by issue, if left to their own devices. 


zine simply sprang to a position of first magnitude 
very much as the automobile or the radio had done. 
No sales force could have sold these tens upon tens 
of millions of magazines, one at a time, any more than 
any sales forces could have sold these tens of millions 
of automobiles and radios one at a time. This is the 
sort of psychological response that has to be in- 
spired by natural desire for whatever seems to 
satisfy a natural need. 


Liberty simply created the quick, fast moving 
type of story and article that this quick, fast moving 
type of people had been waiting for; and the re- 
sponse from this type of people was immediate 
and electric. 


All of this you have seen with your own eyes. 
You know it to be true. It was inevitable that if 
this type of people had that need, and the appear- 
ance of Liberty was the answer to that need, they 
would respond to the buying of Liberty just as 
they did. 


Within a few years of its inception, Liberty Maga- 
zine had the largest voluntary* single copy circu- 
lation in the world. Over two million magazine 
readers were buying it every week. Unless you have 
the analysis of this thing, it doesn’t seem possible; 
for many of the old type magazines after fifty years 
had only half the amount of voluntary circulation 
that was simply handed to Liberty overnight. And 
today Liberty still stands at the head of that list 
with the largest voluntary—single copy—sale of 
any magazine. 

kk kk 

There is only one other point that remains—a 

pure point of inevitable logic. 


Liberty should bring the quickest advertising re- 
sponse of any magazine published. It should do this 
because of the quick, responsive type of people who 
buy and read it. These are the people who make 
their purchases with the same quick decision and 
immediacy that applies to all the other actions 
in the tempo of their lives. To the advertiser they 
cannot represent anything other than immediate sales. 


And America lives on sales. 
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: Cinstanatl Crpe MARKETING port that the — of | INTRODUCE BANJO BANDEAU GIRL 
. has so far received has come [from | 
‘ Form Central Council GIVE advertising agencies,” he said. 


Myron F. Smith and C. W. Van De | : 
— Mark, governors of Advertisers’ Club | | bility in investing advertising monies 
of Cincinnati, have organized a Cen- g | and unable 99 times out of 100 to 


tral Council representing all local or- 
ganizations, each having 
member in the council. 

Included are Better - 
reau, Chamber of Commerce, Direct 
Mail Group, Display Club, Engravers, 
Industrial Advertisers, Associated Pa- 


group 


per Merchants, Retail Merchants’ As- ‘Still an Orphan, Poor Richard :: go, and it is not far enough.” 
Club Hears 


; : > oa : line 35 -orkers ¢ ‘osting $200.,- 
Philadelphia, Pa., Feb. 26.-Market- | ing 35,000 workers and costing $ 


sociation and Franklin Typothetae. 


Estimates Increase 
yo in Motor Fuel Use 


oa ing is the undernourished child of | 990,000 a year to maintain, all de- 
Z _ Domestic consumption of motor | pyusiness, which half a chance | Voted to maintaining production at 
is fuel in 1936 will reach 464,300,000 bar-| vould more than repay its benefactor, | high efficiency. | 
: r rels, oe ovo 1935 OF S.5 per | the Poor Richard Club was told last ' 
be i, ha cent, Fred Van Covern, director of | *" : eee a A Pitiful Minority 
the department of statistics, Petro-| night by Frank R. Coutant, director | 
leum Institute, has estimated. | of research, Pedlar & Ryan, Inc., New “Engaged in marketing research 
4 Consumption for the first quarter | York agency and president, American |as professional practitioners,” Mr. 
$ x will exceed the same period of 1935 | Marketing Society. | Coutant declared, “there are not more 
ie by 10.7 per cent, he indicated. He drew a sharp contrast between|than 30 well qualified executives 


Bethlehem Units Merge 


Stockholders of Bethlehem Steel | 
Corp., on Feb. 26, approved merger | marketing 
of the New Jersey parent company Companies 
and four subsidiaries into a new Del- | more a 
aware corporation to bear the same 
name. The subsidiaries are Bethle- 
hem Steel Corp. (Delaware), Kalman 
Steel Corp., Bethlehem Mines Corp., 
and Union Iron Works Co. 


upon 


less on 


> . . 
om 'from clients, advertising agents have 
Business Bu | frequently financed studies of mar- 


'the attention that business lavishes | of whom about 12 are on the staffs of 
production 
impoverished conditions under which | what less than 500 full-time workers, 
research 
spending 
production 
tories are spending $2,000 a year or 
studies of their distribution | nison Mfg. Co., to whom Mr, Coutant 
opportunities, he 

“At least three-fourths of the sup-|estimated that “we have about 10 


research, 


exists. 


year on 


asserted. 


“Keenly aware of their responsi- 


| get full and accurate information 


keting processes and presented them 
to advertisers as a free service. They 
have gone as far as they can afford 


According to Dr. Stine, of duPont 
Laboratories, he said, there are about 
1,600 research laboratories employ- 


and the|large advertising agencies — some- 
'plus 1,000 or so part-timers, all de- | 
$100,000 or| pending on a total of $3,000,000 a | 
labora- | year in financial support.” 


Henry Dennison, president of Den- | 


‘referred as “one of our patron saints,” 


When you land in 


Cedar Rapids . . . without which 
mankind would still be grinding corn 
meal and cereal on a stone. 


Cedar Rapids . . . showed the dairy 
industry how to handle milk, cream and 
butter on a truly sanitary, mechanical, 
volume basis; the pioneer city in the 
manufacture of egg cases. 


The world wants to know the Cedar Rapids formula! 


| jectives: 


Cedar Rapids, no matter what's happening in 
the rest of the country, it's always the same prosperous valley of 
homes . . . the same progressive spirit . . . with wreaths of smoke 
signalling to the world that there's something doing in Cedar Rapids. 


Cedar Rapids . . . taught humanity 
how to build and maintain its roads 
with equipment that has made possible 
year-round highway travel. 


Cedar Rapids . . . stands near the 
top, of all ranking cities, in the manu- 
facture of modern home _ heating 
equipment. 


Of all the towns in 


America (and that goes for the larger cities as well) Cedar Rapids seems to have 
that fortunate buoyancy—that ability to climb—ABOVE ANY STORM. 


Dives LL 


OF CEDAR RAPIDS, IOWA 


Interesting photo by Howard S. 


current wome 


Redell for Lastex, appearing in 
n's magazines. 


per cent of the science of marketing 
under some degree of control with 
our present methodology,” Mr. 
Coutant continued. 

“If we have mastered one-tenth of 
the job on 1¥, per cent of the sum 
appropriated for production research, 
you may concede that we could go 
a long way if marketing science ap- 
propriations were stepped up to 10 
per cent,” he continued. 

For preliminary study of scientific 
marketing, he suggested three ob- 
identification of market, 
to know better how to reach it eco- 
nomically; exploration of 
ties of the product; and testing of ad- 
vertising approach. 

In identifying the market, one of 
the first steps to be taken, he said, 
is the analysis of sales figures, to dis- 
ecver costs in each market; whether 
one would do better to leave some 
of the lean and costly markets to 
competitors who can work them more 
profitably; whether salesmen are sell- 


ing products most profitable to the 
company, or whether they are being 
paid for gross sales regardless of 


margins; and whether the company 


is getting its quota in good markets. | 


Cities have as pronounced person- 


alities as persons, Mr. Coutant said. | 


“Newer cities will try new prod- 


ucts more readily than older ones— | 
be quicker to change to some- | 


and 


_thing else that attracts them,” he as- 


serted. 
“Carnation Milk must be sold as 


possibili- | 


early producer named his brand after 
the state flower. You can sell radio 
sets easier where there are several 
good stations sending out programs 
/than where there is only one. 


Majority Still Guessing 


“There are articles, nationally ad- 
|vertised for years, whose makers 
|;could) not answer accurately the 
simplest questions about their mar- 
| kets. What proportions of the people 
who buy the articles are old, young, 
| or middle-aged? Are there more men 
|or women users? How does the 
|market divide by standards of liv- 
‘ing Where would users be most 
| likely to see or hear advertising?” 
| Marketing research is not a cure- 
all, he admitted, but if product, price 
|}and proprietors are in step with pub- 
| lic desires, there is a much greater 
|chance for survival. 


A.N.A. for Pre-Testing 


Under the head of product explora- 
tion, Mr. Coutant cited a form of 
lice cream intended for sodas, which 
| was found by marketing science to 
be highly popular as a children’s 
novelty. In another case, the dis- 
covery that a perfume was too heavy 
‘resulted in a change that increased 
sales, 

Mr. Coutant pointed out that the 
Association of National Advertisers 
recently decided that pre-testing is 
the most important problem before 


Columbine in Colorado, because an | advertising today. 


Chicago Journal of Commerce, the answer 
to “How can we intensify coverage of exec- 
utives in the great Central West through a 


medium these men actually read?” 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
bound Sth edition of ‘ Reserve Illustrations.”’ Over 
1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 


UNDERWOOD & UNDERWOOD 


NEW YORK CHICAGO DETROIT 
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First Picture of MeGurn Killing 


This exclusive picture of the end of Machine Gun Jack McGurn 


was made in Chica 
body from bowlin 
Sheriff Schlaeger 


- early this morning ain (Assoziated Press Wirephoto) 
Z alley where he was slain 
examining body. —Story p. 


re police removed 
. It shows Deputy 
2; other pics. pp. 16, 17, 


..».JUST A ROUTINE JOB 


In THE very early hours of February 
3} 15th, a man was shot in a poolroom in the 
Northwest side of Chicago. 


Since the shooting was news, even in Chicago, 


Se Se Su 


the matter naturally came to the attention of 
the Associated Press. 


The Chicago police shortly discovered that 


SiR si 


y the shootee was formerly associated with a prom- 
: inent business man in Chicago, named Capone, 
who is now retired and living in California. The 
. recently deceased was also suspected of having 


chauffeured a machine gun very effectively just 


seven years before, on February 14, 1929, when 
a group of seven well known Chicagoans were 
shot very dead in a garage. These items added 
interest to the story. 

The Associated Press thought that a picture 
of the episode might be interesting to some of 
its member newspapers, and arranged to have 
such a picture taken. 


This picture appeared in the Final edition 


W Ul 


of The News, a New York newspaper, the same 


morning. 


Many of our readers have expressed sur- 
prise that an a.m. incident in Chicago should 


be pictured in an a.m. newspaper in New York. 


\fuch as we hate to take the romance out of 


the newspaper business we feel that our inter- 
ested readers are due a realistic explanation. 
Here are the details—all in Eastern Time. 


2:35 a.m.—The story broke in Chicago. 


i) 


:50 a.m.—An AP man left to cover the 


story, driving his own car. 


3:20 a.m.—The AP man took his picture. 
4:00 a.m.—He arrived back at his office. 
4:28 a.m.—Photo developed and printed. 
4:30 a.m.—Transmission by Wirephoto sys- 


tem to New York started. 
4:38 a.m.—Transmission finished. 
4:55 a.m.—Wirephoto picture left AP office 


in New York enroute to News office. 


5:05 a.m.—Wirephoto delivered to News art 
department. 
5:10 a.m.—Wirephoto sent to engraving 


department. 

5:36 a.m.—Wirephoto halftone delivered to 

molding room. 

5:49 a.m.—Replated presses started to run 

with the picture. 

And that, my friends, was all there was to 
it—just a routine job. It occasioned no surprise 
to us. We pay the AP $150,000 a year for the 
privilege of having pictures transmitted by wire. 
At such a price, it takes something very extra- 


ordinary to surprise us. 


Tue News, incidentally, is the only news- 
paper in New York City having Wirephoto 
Pictures and paying so much not to be surprised. 
Ifany surprising newspictures develop, you may 
be sure that this wirephoto process is fairly 
reasonable insurance that The News and News 
readers will get them fast and first. Our readers 
seem to appreciate little extras of this sort, and 
new readers continue to buy the paper in sur- 
prising numbers. The daily circulation is now 
well over 1,600,000 copies. 

Advertisers likewise feel that little items of 
this nature contribute to the efficacy of this 
paper as an advertising medium—keep the 
readers more awake and open-eyed and expec- 
tant, and add new circulation to the tremendous 
premium of circulation that advertisers get but 
aren't asked to pay for. 

So we are glad to oblige both kinds of cus- 
tomers with all modern improvements in the 
product. Although we do feel that the advance 
of science is gradually taking the glamour out 


of the newspaper business. 


NEW YORK'S 


220 East Forty-sEcOND STREET, New York City 


Tribune Tower, Chicago + Kohl Building, San Francisco 
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Jointly Promote Gloves 
Advertising in class magazines will 
promote a hat and glove ensemble 
idea for Louis Meyers & Son, Inc., 
New York, men’s glove manufac- 


turers. Phillips, Lennon & Co. are 
the agency. Seven brands of hats 
will be mentioned, and hat copy will 
feature Meyers’ gloves. 


Borden Promotes Milk 
with Trays, Color 


Full color pages in women’s maga- 
zines, fiction magazines and a large 
list of Sunday newspaper magazine 
supplements will be used by The 
Borden Co., New York, to feature 
“magic cookery” with Eagle Brand 
sweetened condensed milk. 

The campaign will offer a chro- 
mium plated tray, said to be a $1.25 


item, in exchange for two Eagle 
labels and 25 cents. The premium 
was tested in Buffalo, St. Louis and 
Philadelphia last year. 


Stanco Sues “It” 


Suit for damages and injunction 
restraining Dependable Sales Co., 
Brooklyn, from alleged unfair com- 
petition with “Flit’” has been insti- 
tuted in the United States Court in 
Brooklyn by Stanco, Inc. The de- 
fendant’s product is marketed as “It.” 


Hold Bike Breakfast 


A “Bermuda bicycle breakfast” 
promotion for the Bermuda Trade De- 
velopment Board was staged in Phil- 
adelphia Feb. 22 by N. W. Ayer & 
Son, Inc. Bicycle races by debutantes 
and their escorts were followed by a 
breakfast and matinee dance. 


Mudge to Y. & R. 


Dudley H. Mudge, formerly with J. 
Walter Thompson Co. and recently 
director of advertising and new prod- 
uct developments for Libby, McNeill 


WALLACE TESTS 
HOUSEWIVES ON 
LORE OF TABLE 


(Picture on Page 51) 


advertised 
papers. 


Furniture Co., 


Charak to Bowman 
Luckey Bowman, Inc., New York, 
has been appointed by the Charak 
Boston, for a new 
greaseless furniture cleaner to be 
in magazines and news- 
Curtis F. Columbia is ac- 
count executive. 


& Libby, 
& Rubicam, Inc., 


GF Tests Concentrate 


New York. 


in Harrisburg newspapers. 
& Bowles, Inc., is in charge. 


Chicago, has joined Young 


General Foods Corp. is testing Jiffy 


flavor concentrate, for making jelly, 
einer S aton tect, R. Wallace & Sons Mfg. Co. has 


Wallingford, Conn., Feb. 26.—In- 
troducing two new patterns, “Lady 
Alice,” in “solid silver shod” plated 
flatware, and “Sir Christopher,” 
named for the great English archi- 


launched a spring campaign employ- 


NATIONAL REPRESENTATIVES: 


“First in the world” covers a lot of 


ground, includes thousands of daily news- 
papers. Yet, in all the world, no other 
daily newspaper carries as much 
amusement advertising as the Chicago 
American. That's a record to be proud 
of. And to give credit where credit is 
due—hats off to Chicago American read- 
ers who, by getting out and spending 
money, have made this record possible. 


What this means to you, Mr. National 
Advertiser, is simply this: Chicago 
American readers are of a very special 
sort. One word sums them up: active! 
And this applies not only to amusements 
but to everything that makes up a full 
life. Obviously, if our readers have 
money to spend on amusements, they 
have money to spend on necessities and 
other luxuries of life—for food, for re- 
frigerators, for automobiles, for clothes. 


CHICAGO AMERICAN 


~+-a good newspaper 


What This Means to National Advertisers 


Everywhere you go in Chicago you see 
these alert young people spending money. 
For no single group in Chicago is in so 
fortunate an economic position as this 
active, young American audience, for the 
main part in their 30s and 40s. As any 
economist will tell you, this is the class 
market today for it is earning the bulk 
Indeed, despite 


of America’s income! 


‘the depression, many men and women in 


their 30s and 40s are earning, right now, 
more money than they ever made before! 


To increase your business today, you 
must increase the number of prospects 
for your merchandise who are in the 
preferred income group, in their 30s and 
40s. The American offers you Chicago's 
greatest concentrated circulation in this 
active buying market. Or as Ben Bernie 
would say, if you want “the mosta of the 
besta” when you buy advertising—Buy 
American! 


HEARST INTERNATIONAL ADVERTISING SERVICE 


Rodney E. Boone, General Manager 


ing national magazine space, a prize 
contest, a new gift container, direct 
mail and unusual window display 
material, Charles H. Gregory, sales 
promotion manager, announced. 
April issues of Ladies Home Jour- 
nal and Pictorial Review will an- 
nounce a table-setting contest for 
housewives. Contestants are in- 
structed to obtain entry blanks from 
their dealers. The blank, issued in 
folder form, gives the menu of a 
home dinner for four persons with 
a numbered list of table silver items 
and a diagram of the table. 


Diagram Tells Story 


The contestant writes at each place 
on the diagram the numbers of the 
knives, spoons, forks, etc., to be used 
in the setting. In a space provided 
on the blank must be written a 10- 
word-limit slogan for Wallace Silver 
Shod plate. The company offers a 
first prize of $250 and silverware 
worth $750. 

For window use, Wallace has 
Eugenie and Napoleon III to drama- 
play fixtures of glass and chromium- 
plated tubing. These fixtures, which 
accommodate three or more gift 
chests and can be utilized in a variety 
of display effects, are offered to deal- 
ers with the purchase of three chests 
of the new pattern. 


Retain Famous Painter 


To introduce “Sir Christopher,” 
Wallace is again using the type of 
promotion which was successfully 
employed last year on the “Rose 
Point” pattern. Oren Waggener, 
artist and illustrator who painted 
his conception of the wedding of 
Eugenie and Napoleon III to drama- 
tize “Rose Point,” has turned his 
brush to portrayal of a court scene 
during the reign of Charles II, when 
Wren was creating many of his archi- 
tectural masterpieces. A silversmith 
is shown displaying his wares to the 
rcyal family. 

The painting will be reproduced by 
four-color process, 21x27 inches, after 
which a gelatin embossing roll will 
be run over the surface to give the 
effect of brush marks. A _ personal 
letter describing the painting and de- 
tailing the historical background has 
been sent to leading jewelers by Mr. 
Gregory, accompanied by an 8x10 
photograph of the painting. 

Full pages are being used in 
Jewelers’ Circular - Keystone to ac- 
quaint the trade with details of the 
new patterns and the promotion pro- 
gram. 


Studebaker Backs Pledge 


Studebaker Corp., South Bend, 
Ind., will launch a campaign featur- 
ing the Studebaker pledge on used 
car sales. The magazine schedule in- 
cludes Collier’s, Liberty and Popular 
Mechanics. Dealers will use news- 
papers. 


POSTERS 


@ Here are the reasons why adver- 
tisers—large and small—are enthu- 
siastic about McCandlish posters 
and McCandlish service. 


@ Faithful Reproduction of the 
artist’s sketch. 


@ Brilliance of McCandlish inks. 
@ Fine presswork. 
@ Weather-resisting paper. 


@ Deliveries made on time. 


Consult us on your next job. 


McCANDLISH 


LITHOGRAPH 
CORPORATION 


Réberts Ave. and Stokley St. 
PHILADELPHIA 
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Pyramids, Diamonds, and 


[ Reading Time—2 Minutes, 19 Seconds | 


T IS a human tendency to simplify, to reduce 
| things to understandable terms, to fit the un- 
known foot to the known shoe. Thus, in our busi- 
ness, we have the income pyramid which slices a 
market into income groups with a broad base of 
low incomes and a sharp peak of high incomes. 
Then there is the circular, or stone-in-the-pond, 
motif which shows how influence goes round and 
round and comes out some place else. 

Now comes the diamond as the true market 
pattern. This concept goes the pyramid one better 
by taking into account the small number of people 
at Palm Beach and the small size of the pocket- 
books at Coney Island. The faithful of this cult 
believe that the hips of the diamond come high or 
low in the income range depending on the price 
of the product and the nature of its appeal. The 
italics are ours. 


OR instance, government figures show that 
> hips for electric range and refrigerator 
ownership, in certain test cities, hit in the $2000 
to $3000 bracket. Automobile ownership, how- 
ever, 1s broadest in the $1000 to $1500 sector. 
Apparently, people would rather have a car than 
convenience in the kitchen. The difference be- 
tween the two products would seem to be 4 mat- 
ter of appeal. The italics are still ours. 

Other surveys confirm the suspicion that in- 
come groups are no barrier to purchase, and lead 
us to believe that, no matter how thin you slice 


CHICAGO © DETROIT © BOSTON °° 


the pyramid or diamond, it’s still desire to buy 
which is the prime factor in marketing. 

Of course, like every other product sold to mil- 
lions, Liberty has a “diamond pattern.” In fact, 
well match our diamonds with any man—and 
sell them at less per carat. But if you must have 
a ‘‘market pattern” we suggest the heart. Not as 
an arhitrary measure of this complex world, but 
as a symbol of all the wonderful and illogical fac- 
tors which turn May moonlight into June mar- 
riages—complete with mechanical refrigeration. 
Which make a new car prospect out of the fresh 
green smell of spring. Which translate indefinable 
desires into cigarettes and toothpaste and new 
tires and theatre tickets and groceries. 


T IS to the heart and the mind that Liberty 
iT appeals, for you cannot edit to a pocketbook 
if you would be close to people. Thus, Liberty is 
part of the lives of millions who see in its pages 
the reflection of their own world in their own words. 

This editorial concept, closest to life as they 
live it, draws from all income groups those who 
enjoy life and all the good things of life. And these 
people give Liberty the greatest voluntary sale of 
any magazine. 


ASS merchandisers know you cannot ad- 
M vertise to a pocketbook, but you can 
reach the hearts and minds of the people who are 
predisposed to buy. Again the italics are ours, 


but the opportunity is yours. 
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| the first to bloom again after the dire | ness, statistics on which are hard to | take a large slice of the 1935 appro- 

SEED INDUSTRY effects of the depression. |obtain and are not too reliable. priation, there will be enough left to 

| Accordingly, the praises of this in- Ingenuity in the marts of trade has| exploit both garden and field seed in 

dispensable adjunct to the art of gra-| its counterpart in the industry which|a goodly list of magazines, newspa- 

BUSTLE OVER cious living will be sung again this| thrives on the tenacity of this pio-| pers and farm papers. Burpee will 

spring by scores of companies whose | neer instinct. W. Atlee Burpee, of | spend about $300,000 for 1936 promo- 
records testify to the unconquerable ; Philadelphia, one of the largest un-| tion, catalogs getting $210,000. 


devotion of thousands of men and| covered by this miniature survey by The first catalog, already out, ad- 
ANNUAL MIRACLE women to good Mother Earth, be| Apyerrisinc Acer, has, for example, | vertised seeds to 1,800,000 recipients. 
their strip ever so small. developed a double nasturtium and|In August, a second volume dedi- 
will amaze flower lovers not only in| cated to Burpee bulbs will go to 600,- 


; Burpee Has Surprise : 
Fj G M A | P P publication and catalog advertising | 900 prospects. Rotogravure will be 
in § al eners ore m- | Besides this small army which|of this eighth wonder, but will favored in the newspaper field, 


| 
| tills the soil for the pure delight of | proudly display it at every impor-|though other special sections will 


bitious Than Ever Before seeing flowers spring into being in|tant flower show to be held. This in- also be used. 


their proper season, there is an ex-| novation has earned for Burpee the The Burpee policy, incidentally, is 

| panding corps of canny home owners | only basic plant patent ever granted | one which in recent years has been 

Chicago, Feb. 27.—The gentle art| who mix business with pleasure by |on the flower. followed by national advertisers of 
gardening, a pursuit which has} growing their own vegetables. The Burpee enjoyed a 1934 volume of|many other products. David Bur- 
never received the publicity to which | professional truck gardener also is | $1,500,000 and added 25 per cent to| pee, president of the seed house, 


its popularity entitles it, was one of!an important factor in the seed busi-! this in 1935. While two catalogs wili | pointed out that a guarantee that his 


Chin -lo- Toes Coverage 
in Florida's Best Market 


ales can't get cold feet in Jacksonville's big, rich retail trading 
area when they have Times-Union coverage to keep them warm 
and happy from chin-to-toes. 


Times-Union circulation is an ample blanket for the market, with a 
tuck-in margin for good measure. It reaches clear out to the edges 
of the retail trading area with 63.10 per cent coverage of all 
families within it. 


What's more, this blanket is especially warm and thick around the 
middle—Jacksonville proper—where sales are best. The Times- 
Union goes into 85 per cent of all literate homes within Jacksonville's 
city limits every day. And that, sir, is coverage! 


If your sales in the Jacksonville trading area are shivering from 
contact with consumer cold shoulders, warm them up with this 
comforting blanket. 


Che Hlorida Gimes-Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — rLorIDA’s LARGEST NEWSPAPER Stweclauy- 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
New York Philadelphia Chicago Detroit SanFrancisco LosAngeles_ Seattle 


GARNER & GRANT, Atlanta, Georgia 


OLD MAN RETURNS 


PETER HENDERSON’S 
SEED CATALOGUE 


evenrrmetees 
Garden” is all that its 
name implies and more. 
Complete and practical in 
every way, with dozens of 
color plates and thousands 
of illustrations of actual 
results from Henderson's 
Tested Seeds. 


It offers many special 
collections of vegetable 
seeds arranged so as to give / 
a continuous supply of fresh / 
crisp vegetables throughou 
the summer, and collec 
tions of flower seeds es- 
pecially arranged for har- 
mony of color and contin- 
uity of bloom, 


It is a complete garden 
book and to Garden-lovers 
everywhere it is the first 
sign of coming spring— 
the key to the garden of 


your winter dreams. , y 


Send me your 1936 Catalogue as advertised 

Name 

nn _ State ae en 6 
PETER HENDERSON & CO. 

35 CORTLANDT STREET NEW YORK CITY 
Branch 568m \enan Springs Reed Red Rant NF 


Henderson's copy, featured by the "old 
man with a wheelbarrow’ is again ap- 
pearing in many publications. 


seeds will grow has been a promi- 
nent part of the company’s advertis- 
ing for more than half a century and 
will always be featured. Walter E. 
Thwing, Inc., New York, handles the 
Burpee account. 


Dreer Is Active 


Henry A. Dreer, Inc., another Phil- 
aldelphia seed house, will invest 
about $130,000 in 1936 advertising, 
$50,000 going for 500,000 catalogs 
and the remainder three parts to 
magazines and one to newspapers. 
N. W. Ayer & Son, Inc., handles the 
Dreer account, which is devoted ex- 
clusively to cultivation of the urban 
market. 

Peter Henderson & Co., New York, 
which led the procession of seeds- 
men into newspapers, will use news- 
papers of New York, Boston, and 
Philadelphia. Its list of magazines 
and farm papers numbers about 40. 
The catalog run will be 700,000. 

Results of this year’s advertising 
to date have accentuated the trend 
of the past few years toward seeds 
and bulbs for home beautification. 
Early copy, which broke in Decem- 
ber, has produced a higher percent- 
age of such sales than heretofore. 


“Old Man” Returns 


Continued use is being made of the 
“old man with the wheelbarrow” il- 
lustration, which, however, does not 
figure as extensively in Henderson 
advertising as it did some years 
back. The emblem was created by 
Frank H. Cole, Henderson advertis- 
ing manager, 30 years ago, and it im- 
mediately became an interesting, and 
apparently permanent part of the 
company’s identification. 

The original photograph, soiled 
and tattered, is still used wherever 
a reproduction is needed. Only once 
has there been any deviation from 
the original, and that was when the 

(Continued on Page 14) 
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Good Signs 
Need GOOD 
TRANSFORMERS 


Most of the country’s better Display 
Builders use Acme transformers. 
Why? Transformers are the heart of 
luminous tube displays. Acme’s bal- 
anced mechanical and electrical de- 
sign with armored windings assure 
noiseless, trouble-free operation. The 
neon display builder that gives you 
more than your money’s worth—will 
recommend Acme Transformers. 


The Acme Electric & Mfg. Co. 
1452 Hamilton Ave. Cleveland, Ohio 
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“WRITING IN LIGHTS” 


ee 


“Writing in Lights,"’ a com- 
prehensive analysis of all 
forms of electric sign adver- 
tising, brings facts neces- 
sary for you to determine 
the place electric sign 
advertising has in your ad- 
vertising program. It will be 
mailed free upon request 


OUUEREEEEE 
i 


hai een. 


PRODU( wee 


¥ 
> ra % : coe 
3 ee or oo & fa Seed sa TRS OE are ae ead ae Bot 


ectacula 


ELECTRIC SIGN 
ADVERTISING 


REMINDS PEOPLE OF THEIR DESIRE FOR 
YOUR PRODUCT AT THE RIGHT TIME 


-- while they are on the 
buying path -- 


AND THAT, ADVERTISERS AGREE, IS 
IMPORTANT--IF THEY ARE TO ENJOY 
GREATER RETURNS ON THEIR MAGAZINE 
ADVERTISING DOLLARS. 


FEDERAL ELECTRIC COMPANY, INC. 


CLAUDE NEON FEDERAL COMPANY 
225 North Michigan Avenue, Chicago, Illinois 


BALTIMORE CINCINNATI DALLAS DULUTH HOUSTON INDIANAPOLIS LEXINGTON 
LOUISVILLE MILWAUKEE MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST.PAUL 


FEDERAL BRILLIANT CO. St. Louis and Kansas City, Mo. 


Subsidiaries: ) G1 aypg NEON FEDERAL CO. SOUTHWEST, Oklahoma City, Okla.; Tulsa, Okla.; Wichita, Kansas 
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Future of the Chains 


The intimation by some of the lead- 
ing chains that adverse legislation 
will probably compel them to dispose 
of their stores to their 
gers, operating 
chains and 
and other 
trend in 
field. 

This trend can be compared with 
that now already in effect among in- 
dependent merchants, who are more 
and more utilizing the facilities of 
voluntary chains, whether these are 
formally or informally organized. 
Many a wholesaler is maintaining his 
position at present only because he 
does much more than supply mer- 
chandise to independent merchants; 
he also furnishes advice and counsel 
on retail merchandising, and en- 
deavors, by the development of spe- 
cial values and promotional ideas, to 
enable the independent to compete on 
a more nearly even basis with chain 
stores. 


local mana- 
then as voluntary 

supplying warehousing 
services, suggests a new 
the retail merchandising 


From the standpoint of the manu- 
facturer advertising his brands to the 
general public, these trends in the 
retail field are highly important. The 
chains, as revealed by the data pub- 
lished by the Patman committee, have 
been able to get liberal advertising 
and other allowances from manufac- 
turers, and thus have had a big ad- 
vantage in dealing with the con- 
sumer. These revelations may re 
sult in legislation of a national char- 
acter intended to prevent the chain 
organizations from enjoying special 
advantages of this character, but it 
will never be to 


possible entirely 


eliminate lower prices 
quantity purchases, 

The operations of the chains are 
much more likely to be handicapped 
by state legislatures which impose 
special taxes on chain stores, to meet 
which the voluntary chain idea may 
very well be invoked. Such a method 
would more and more develop the 
voluntary chain plan, with most of 
the retailers aligned 


based on 


with one or 
another group of this kind. 
The important thing for adver- 


tisers in the national field to take 
note of is that up to the present the 
voluntary chain has found it profit- 
able to feature private brands, for 
which they have built acceptance suc- 
cessfully through local advertising. 
They have found themselves at a dis- 
advantage in handling nationally ad- 
vertised brands, through the price 
situation revealed so clearly by the 
Patman committee. Hence they have 
resorted to aggressive merchandising 
of their own brands, with more than 
mediocre results. 

With greater emphasis on the vol- 
untary chain type of set-up all 
through the field, some of the handi- 
caps in selling nationally advertised 
brands may be eliminated. But the 
national advertiser cannot disregard 
the dangers inherent in certain 
trends in the retail field, which have 
tended to centralize his distribution 
too heavily with one type of retail 
outlet. 
and immediate advan- 


to his direct 


tage. 


A New Radio Technique 


The original thought back of radio 
entertainment was merely that the 
audience attracted to the program 
remained to hear the commercial. In 
other words, all the program was ex- 
pected to do was to provide listeners 
for the advertiser’s sales story. But 
some new ideas are being injected as 
the result of the astonishing success 
of the amateur hours, notably that 
of Major Bowes for Chase & Sanborn. 

Now a vital human-interest appeal 
has been injected by presenting the 
idea that those who listen and later 
buy the products of the advertiser are 
thus helping to start ambitious 
youngsters on the road to fame and 
fortune. The tie-up of this appealing 
suggestion with the program and the 
commercial gets away from straight 
selling based on quality and value, 
but it is effective. 

Just how in 


effective it has been 


the case of Chase & Sanborn is sug- 
gested by the fact that publication 
advertising as well as radio has been 
changed to take advantage of the 
demonstrated value of the idea. 


coffee consumer can have a warm 


glow of 
of 


Jr., success story by the mere act 


of buying Chase & Sanborn products, 


there is no reasoyg why he 


not enjoy that experience. The 


vertiser has found that he likes 


| 
e' 


.......Tel. Del. 1337 | 
.... Tel. BRyant 9-6432 | 


5 Cents a Copy, $1 a Year 


The future may give him an | 
opportunity to change this situation | 


Ifa 


beneficence and the feeling 
participating in a Horatio Alger, 


should 
ad- 
it. 


AGENCY CONFERENCE ENDS IN RIOT 


"And now, gentlemen, shelving 


—All Wave Radio. 
television for the moment—who 
ordered liverwurst on rye?" 


Voi 


ce of the Advertiser 


Shall We Fire Him? 


To the Editor: What’s happened 
to your “Rough Proofs” department? 
Last week it looked like the office 
boy wrote it and this week re- 
sembles the wit of some _ college 
professor. 

It’s hard to believe that the same 
person is writing it that conducted 
the column before. It has lost its 
sparkle and left-handed jabs. Of 
course if he has the mumps or the 
backache in front, we’ll excuse him, 
otherwise cancel our subscription if 
and when it expires. 

ALFRED A. Look, 
Daily Sentinel, Grand Junction, Colo. 


7+ = 

—Or Raise His Pay? 

To the Editor: As a charter mem- 
ber of the reading family, with Vol. 
1, No. 1, to prove it, I admit cau- 
tiously that I like your sheet, and 
have a paid renewal slip to prove 
that! 

After seven volumes and seven 
numbers, I venture to recommend to 
new subscribers (whom I congratu- 
late on their Scotch investment) the 
best way to read your book: 

1. Begin with the lead story, top 
upper right, page 1, which is in- 
variably the spot advertising news 


of the week and sometimes of next | 


week; 

2. Move immediately to the left, 
on page 1, to “Rough Proofs,’ one 
of the best “colyums” in this coun- 
trv—may it grow even rougher! 
Will Rogers liked it, and Mark 
Twain would have relished it, so 
who are you to have a different 
opinion? 

3. Then proceed to the editorial 
page, and hold on to your hat— 

TrHoMAS QUINN BEESLEY, 
Exec. Director, National Council of 
Business Mail Users, Chicago. 
v > = 


This Chap Wants Advice 


To the Editor: I always look for- 
ward to the weekly appearance of 


ADVERTISING AGE with rare enthu- 
siasm and am never disappointed 
by its contents. As a_ publication 
that is devoted to advertising, it 


certainly keeps you informed as to 
the progress of a business that is, 


ing business in a small way for two 
years. At the time I started I had 
very little capital and since that 
time have become discouraged often 
—so discouraged that at times 1] 
have felt like giving up. I had no 
one to advise or help me on any of 
my problems but somehow I “hung” 
on in spite of the words “you'll 
never get anywhere in advertising” 


heaped on me by my _ so-called 
friends and _ associates. True, I 
haven't gotten far, but I shall con- 
tinue the fight. Many times I 


would have feasted on a word of 
encouragement, but none came. 

I know there are other young 
men in the same position as I— 
young men who are willing and 
know how but have no one to advise 
them how to make the best of the 
few opportunities that might per- 
haps, come their way. I know that 
I would enjoy a bit of advice from 
such a capable source and I am 
positive that others would too. 

I trust that some time you may 
see fit to give the younger fellows 
a word of encouragement through 
the pages of a most interesting pub- 
lication. 

Harvey W. BLANKENSHIP, JR., 
Commercial Advertisers, 


| Furthermore, 


Portsmouth, Va. 


+ 7 @& 


This One Tells a Story 


To the Editor: I am on a train 
and reading ADVERTISING AGE, when 
I see the letter written by a Mr. 
David Wolf, Chicago, Ill. Mr. Wolf 
says, in substance, “I am young; I 
want 
am studying and I need a job.” 

Now. I am not a philanthropist 
and hold very little desire to be one. 
I hold little respect 
for the well-fed, paunchy, compla- 
cent greybeard—who looks back on 
the trials of his youth—and mouths 
bromides and advice. The advice is 


usually lousy and the’ bromides, 
well, just bromides. I’m young my- 
self, and have hardly erased the 
hunger lines from my own face, 


which I put there attempting to be 
“an advertising man.” I know what 


don’t mind, I'll just use this column 
| for a chat with him. I have no in- 


to be an advertising man; || 


day by day, building America into a 
greater nation. | 

If possible, in one of your future 
and who run grocery | issues, IT would like you to write an 
stores have been found to be just as| editorial on your ideas of the ad- 
soft and sentimental as women are|Vantages for a young man in the|vertising degree in one hand, and 
comseded to be. | vast field of advertising. Why I say }a world of hope in the other. That 
this, I shall endeavor to explain in| degree meant a lot to me; I had 
the following paragraph. worked for it and every cent of my 

I am a young man, 28 years of/|tuitions and college expenses. It 


tention to offer advice; I can’t help 
him by offering a job, but I can tell 
him a story. 

Six years ago, I stood just outside 
a great state university, with an ad- 


“Fie,” 
but the men who buy for hotels and 


in most cases, is a woman, 


restaurants 


At all events, here | 
is a commercial appeal which gets as 
far away from commercialism as pos- 
sible, and still scores a sales hit. | 


;age and have been in the advertis-| took me a long time to realize that 


‘an agency doesn’t want to see a 
man with ideas, but no job. How- 
ever, I did find that magazines 
might pay a few dollars for draw- 
ings and cartoons, and illustrations. 
So I drew at night; peddled my 
drawings in the mornings and looked 
for a job all day 

Somehow, I managed to eat and 
sleep. Then I also discovered that 
newspapers (those, at least, which 
have feature editors with a semi- 
liquid heart) might buy a good 
feature story. There are many fea- 
ture stories that are never written; 
and many more that are never sold, 
but once in a while, just when you 
are ready to quit, one will sell. Then 
you start all over again. 

And one day, I met a photograph- 
er. He was “plugging” the country 
and had two cameras. So I bor- 
rowed a camera and plugged with 
him. We worked both sides of the 
street. He would take one side, I 
the other. The pictures we de- 
veloped at night, using a toilet for 
a dark room, and we delivered them 
the next day. We went south where 
it wasn’t so cold to work. Then we 
went Southwest, and finally West. 
One morning he disappeared, taking 
both cameras. 

So then I started as a publicity 
man for third-rate bands, broken- 
down actors, and individuals who 
by no stretch of the imagination 
could be called actresses. I don’t 
remember making any money; 
usually, I had more than they. In 
between times, I picked up odd tem- 
porary jobs in a printing office 
(where I learned something about 
type) and a radio station. One day 
I took a job with a road show which 
was touring the company as well as 
the country. It was a very corny 
show, and I a superbly corny comic. 
Every town we hit, I looked for a 
job. A steady job. An advertising 
job. 

Much to my surprise, I found a 
job on one of the largest newspa- 
pers in the country. I had a job 
as an artist. One day, I was asked 
if I could write copy. I had been 
telling them that I could write 
copy but regardless, they asked me 
one day. So after that I wrote copy 
and drew illustrations. Another day, 
they asked if I knew anything 
about make-up and layouts. So then 
I made layouts, wrote copy, and 
drew illustrations. To complete the 
picture, I ultimately ended by speci- 
fying type, and writing headlines. 
Talk about your “one man bands!” 
Sometimes I even took photographs, 
but not without an inward shudder. 

I was not unhappy; mostly, I was 
unconscious. Then, O Dios, a large 
manufacturing company was looking 
for an advertising manager. Why 
I got the job, I don’t know. It was 
against all the rules. I was young; 
I was not over fed; and I had a few 
ideas. So now I hardly have to 
work at all; other people who are 
rather underpaid do the work. It 
is never necessary to think; some- 
times I sign letters and look im- 
portant. We advertise as the com- 
pany has been doing for 25 years. 
As the advertising agencies have 
been doing. 

But now, and then, I wish I were 
back on the paper. 

So, Mr. Wolf, you and I may be 
ADVERTISING MEN some day. I 
|mean, perhaps we may help, in a 
small way, to make advertising an 
art. It deserves to be one; it has 
the fine qualities of all the arts com- 
bined. Maybe you love it; I do. So 
much that I have never married. 

That, I guess, is the story I 
wanted to tell you. Maybe you can 
read a moral in it. I don’t know if 
there is one there or not. If you 
really want one, there, put it in, but, 
Mr. Wolf, sometimes I hate morals. 

Sotto Vocr 


., FF 


Won't Be Long Now 


No doubt you no- 
ticed it. It was in the Jan. 15 issue 
|of Sales Management. Page 75: 

“We are going into The Literary 
Digest, Time, Nation’s Business and 
Business Week. Soon we hope to 


Mr. Wolf is up against, so if you | 


To the Editor: 


expand to national media.” Italics 
— W. F. Howarp, 
Asst. Mer., Adv. Dept., 
Shell Petroleum Corp., 
St. Louis. 
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Give Beauty 


By Phyllis Wray 


Do Women Readers Like 
the new Farm Journal ? 


The answer is “yes”. We have 
received from our women 
readers more than double the 


response of a year ago. This 
is not surprising. Our Women's 
pages are finer in every way 


...and there are more of them. 


SS 


But here is the surprise!... 
“Goings-On in Washington” 
..-The World and You”... 
“Pitkin's Page’. ..“News”... 
and our news pictures...special 
features made possible by 
4-day printing ... these have 
also captured the imagination 
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of the modern farm woman. 
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New consumer campaign of Libby- 
Owens-Ford Glass Co. for building glass. 


SEED INDUSTRY 
A-BUSTLE OVER 
ANNUAL MIRACLE 


(Continued from Page 10) 


Christian Science Monitor asked that 
the old man’s glasses be removed. 
The revised version didn’t pull well, 
because, as Mr. Cole humorously ex- 
plained, the venerable gentleman 
couldn’t see where he was going. 

Henderson’s primary campaign 
runs from January to April, with a 
small expenditure in the fall. Scheck 
Advertising Agency, Newark, han- 
dles the account. 

Stumpp and Walter Co., New York, 
will use both magazines and news- 
papers. Some copy has already ap- 
peared, The campaign proper starts 
in March. William Irving Hamilton, 
Inc., is the agency. 


Vaughan’s Big Plans 


Vaughan’s Seed Store, Chicago, 
has added 20 per cent to its 1936 ad- 
vertising appropriation, James H. 
Burdett, advertising manager, told 
ADVERTISING AGE. 

Vaughan’s will send out approxi- 
mately 350,600 catalogs against 300,- 
000 last year. It will use 28-line 


catalog inquiry copy in 19 maga- 
zines, and pages in trade publica- 
tions. Other advertising includes ex- 


hibits at metropolitan flower shows 
and newspaper copy for its retail 
stores in New York and Chicago. 

This year will mark expansion of 
Vaughan’s plan of operating in 
large department stores, tried out as 
an experiment last year. Among 
stores which now have Vaughan con- 
cessions are Gimbel Bros., Milwau- 
kee and New York, and May Com- 
pany, Cleveland. A fourth will open 
in Block’s, Indianapolis, March 15. 
Each is operated for 12 weeks in 
the spring. 

A chromium trimmed display rack, 
20 feet long and 8 feet tall, with com- 
partments for the complete line of 
flower and vegetable seeds, is placed 
in each concession, with a Vaughan 
salesman in charge. At the top of 
the rack are shown large _ photo- 
graphs of various flowers, transpar- 
ent and illuminated. 

A 9x 7 edition of the rack was de- 
veloped this year for placement in 
smaller retail outlets, including hard- 
ware and seed stores. The Chicago 
office of N. W. Ayer & Son, Inc., han- 
dles the Vaughan account. 


Radio Being Used 


Ferry-Morse Seed Company, De- 
troit, anticipates keener interest in 
gardening this year than for several 
seasons. Its promotion embraces 
use of a limited number of key radio 
stations. A magazine schedule is 
also listed. 

Two catalogs have been issued, 
one for home and one for commer- 
cial growers. Modernized displays 
for retail stores have also been pre- 
pared. 

Magazine copy lays emphasis on 
the Ferry-Morse Seed Breeding Insti- 
tute, with stations at Rochester, 
Mich., and Salinas, Cal., where the 


company’s foundation stock, later 
used for flower and vegetable seed 
production, is developed. 

Readers are urged to “Grow a gar- 
den of ‘graduates’ from a real seed 
breeding institute.” 


Gardens and Soap 


Procter & Gamble, Cincinnati, tied 
up with the seasonal interest in gar- 
dening with a “garden-lovers”’ offer 
in early spring issues of magazines. 

A 200-line advertisement points out 
that “lava soap is the gentle pumice 
soap that gets the grimiest dirt 
quickly yet is safe for the tenderest 
skin.” The soap company offers 
$2.60 worth of annual flower seeds 
from The Wayside Gardens Com- 
pany, Mentor, O., for 25 cents and 
one Lava soap carton. 


Gerber Breaks 
into Premiums 


with Doll Gift 


New York, Feb. 25.—A double ap- 
peal to mother-love is made in a new 
campaign of Gerber Products Co., Fre- 
mont, Mich. A little doll, which 
“will delight your baby,” is offered in 
exchange for three labels from any 
Gerber’s strained food, plus 10 cents. 

This offer is coupled with assur- 
ance that Gerber quality is unim- 
paired. Copy says that Gerber vege- 
tables are raised within trucking dis- 
tance of the Gerber kitchens from 
specially selected seed and on farms 


, 


under control and supervision of Ger- 
ber agricultural experts. 

Two booklets, one on baby’s daily 
care and the other on meal time psy- 
chology, are also offered. 

First copy appears in March issues 
of Good Housekeeping, McCall’s and 
Parents’ Magazine. One column, 
black and white, is scheduled for 
American Home, Hygeia, and Na- 
tional Parent-Teacher Magazine in 
March; Delineator, Ladies’ Home 
Journal and Woman's Home Com- 
panion in April and Modern Mag- 
azines in May. A one column, two- 
color advertisement will appear in 
the March True Story and April is- 
sues of Macfadden Women’s Group. 

Federal Advertising Agency is in 
charge, with Kenneth J. W. Plumb 
the account executive. 


Giersbach to China 


Melvin Giersbach has left for 
Shanghai, China, to become export 
representative of the Four Wheel 
Drive Auto Co., Clintonville, Wis. Mr. 
Giersbach, who joined FWD more 
than ten years ago, has been export 
representative in Western Canada, 
the Near East and New York. 


Barker in South 


Bradleigh Barker, formerly of St. 
Louis, has been appointed advertising 
and display manager of Ellis, Stone & 
Co., department store, Greensboro, 
N. C 


Advertising Club of Hamilton, 
Ont., will hold a banquet at the Royal 
Connaught Hotel, March 2, to com- 
memorate its 25th anniversary. 
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Earnings of 
Advertisers 


Bigelow-Sanford Carpet Co., Inc., 
operated in 1935 at a net profit of 
¢416,260, compared with $173,023 in 
1934. Sales last year were up 35.5 
per cent, reaching $19,662,133 as 
against $14,512,320 for 1934. 

v v v 

Due to heavy competition from in- 
dependent units, National Biscuit 
Company’s net income for 1935 was 

the lowest level since 1921, ac- 

rding to a statement by Roy E. 
Tomlinson, president, which accom- 
panied the annual report. The com- 


pany and subsidiaries showed net in- 
come of $9,986,020 last year compared 
with $11,597,573 in 1934. The latest 
earnings do not include $721,451 
segregated for strike expenses. 

Mr. Tomlinson referred to the in- 
vasion of the field by smaller units 
who sell in carload lots to chain 
stores and wholesale grocers, freight 
paid. National’s plan is store-door 
deliveries of over 95 per cent of total 
sales through 257 selling branches 
located in every section of the coun- 
try, thus providing fresher merchan- 
dise by cutting down time between 
oven and consumer. 

v 2 
Higher prices paid for oats early 


in 1935 without any advance in sell- 


ing prices, caused Quaker Oats Com- 
pany to register a drop in earnings 


last year. Net income reported for 
1935 was $4,552,501 compared with 
$5,478,956 in 1934. 
v Tt F 
Net sales of Goodyear Tire & Rub- 
ber Company in 1935 amounted to 
$164,836,974, resulting in a net profit 
of $5,452,240. This compares with 
$136,800,764 in sales for 1934 and net 
income of $4,553,964. 


v v v 
Congoleum-Nairn, Inc., closed 1935 
with net income of $2,242,909 after 


depreciation, federal taxes, etc. This 
compares with 1934 net of $2,102,058. 
v v v 

Although sales of Eureka Vacuum 
Cleaner Company reached $2,875,506 
in 1935, an increase of more than 15 
per cent over the previous year, net 
income slumped to $245,648, com- 


pared with $318,684 in 1934. The rea- 
son given was that due to adjust- 
ments in 1934, no deductions were 
necessary for federal taxes in that 
year. 


vfs iY 


Endicott Johnson Corporation and 
subsidiaries, manufacturers of low- 
and medium-priced footwear, for the 
12 months ended Nov. 30, 1935, had 
sales of $58,328,338 with net profit 
of $2,117,403. Volume for the pre- 
vious comparable period was $56,248,- 
313, returning net profit of $2,167,- 
677. 

Footwear manufactured by the 
company is distributed almost wholly 
in the United States. Although the 
bulk of orders come from jobbers, 
mail order houses and chain stores, 
the company also serves more than 


@ These figures are based upon 
measurement of advertising lin- 
age provided by Media Records, 
from their first records in 1928 to 


the close of 1935. 
IN 1935 


The Journal was first in Portland, 
Oregon, by 1,514,865 lines total 
paid advertising, Daily & Sunday. 


The Journal was second in Portland, 
Oregon, by 1,313,163 lines total 
paid advertising, Daily & Sunday. 


« 


Reynolds-Fitzgerald, Inc., New York, Chicago, Philadel- 
phia, Detroit, San Francisco, Los Angeles, Seattle, are na- 
tional newspaper representatives of the Oregon Journal. 
They have further interesting facts on the Portland news- 
Paper situation and the opportunities open to advertisers 


here in 1936. 


TRADITION? 


Portland, Oregon-scene of one of the 
most revolutionary changes in news- 
paper position in the United States. 


batal 


NEWSPAPER ADVERTISING 
Display and Classified 


Daily and Sunday 


(From Media Records, 1928 to 1935) 


In 1928 The Journal was Second by 1,313,163 lines 


In 1929 The Journal was Second by 1,809,083 lines 


In 1930 The Journal was Second by . . 525,794 lines 


e 
In 1931 The Journal was Second by . . 191,651 lines 


e 
In 1932 The Journal was First by . . 204,866 lines 


e 

In 1933 The Journal was First by . . 358,032 lines 
€ 

In 1934 The Journal was First by . .841,286 lines 


* 
In 1935 The Journal was First by 1,514,865 lines 


THE JOURNAL 


PORTLAND, ORECON 


PRIZE WINNER 


( > aac into th Feshiv 
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METROPOLTTAN LERE INSURANCE COMPANYS 


Institutional copy which took 
award. (Story on Page 49.) 


30,000 independent retailers direct 
through its own sales office and mar- 
kets a considerable volume through 
more than 450 shoe stores leased and 
operated by the corporation and its 
subsidiaries. Business from the lat- 
ter source is on the increase, as are 
sales of men’s shoes. 


vse YY 


Cream of Wheat Corporation and 
subsidiaries reported 1935 sales of 
$4,380,543 with net profit of $1,205,- 
292. The second figure compares 
with $1,356,544 in 1934. 

vgy¥esy’ 


Wahl Company and subsidiaries, 
including the Twinplex Products 
Company from its acquisition in 
June, had 1935 sales of $2,236,394, 
against $1,853,155 in 1934, and re- 
turned a net profit of $113,014 com- 
pared with $23,207 for the previous 
year. 

ss 7 = 

Consolidated Cigar Corporation 
and subsidiaries reported net income 
for 1935 of $553,142 after deprecia- 
tion, taxes, etc., compared with 
$778,216 in 1934. 


*, ¥ F 


Aided by a substantial increase in 
residential building and moderniza- 
tion, Holland Furnace Company in 
the eight months ended Nov. 30, 
1935, enjoyed net sales of $7,319,083, 
$275,000 greater than in the entire 
year ended March 31, 1935, when net 
sales of $7,043,641 were reported. 
Net income for the same periods was 
$770,021 and $437,178 respectively. 

Operations of Holland Furnace 
Company are unique in the building 
field inasmuch as selling and installa- 
tions are conducted direct with the 
buyer through nearly 400 branch 
offices and sales agencies in 43 
states. It finances deferred payment 
sales through its own organization, 
Holland Credit Company. 


v vy 
Household Finance Corporation 
and subsidiaries, specializing in per- 
sonal loans, showed 1935 net earnings 
of $4,203,926 on $12,540,287 worth of 
business. This compares with 1934 
volume of $12,364,225 and net income 
of $3,643,646. 
— o> | 


P. Lorillard Company and_ sub- 
sidiaries, manufacturers of Old Gold 
cigarettes, Briggs pipe tobacco and 
Muriel cigars, increased net income 
in 1935 by $220,391, reporting earn- 
ings of $3,053,709 after deductions 
with the aid of over a million dollars 
of restored processing taxes. This 
compares with 1934 net of $2,833,318. 

Collections of internal revenue 
from Jersey City, where none of the 
other major cigarette producers oper- 
ates, indicated that Lorillard pro- 
duced approximately 225,000,000 
more cigarettes than in 1934, when 
its output was estimated at 5,052,- 
550,000. 


, F F 


Net earnings of The Chicago Daily 
News, Inc., and subsidiaries for 1935 
was $1,043,227, compared with 
$1,392,550 for 1934. 


— 


Net earnings of Cluett, Peabody & 
Co., Inc., and subsidiaries in 1935 
were $503,828, compared with net 
$529,824 in 1934. In his statement 
to stockholders, C. R. Palmer, presi- 
dent of the company, stated that 
aggregate sales for the year in- 
(Continued on Next Page) 
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March 2, 1936 


Earnings of 
Advertisers 


(Continued from Preceding Page) 
creased in both dollars and units 
sold. Gross sales, less returns, are 
shown on the statement as $15,122,- 
241. 

“This confirms our judgment,” he 
declared, “that consolidating sales- 
rooms at four points last year would 
reduce distribution costs without cut- 
ting volume of sales.” 

v v v 

Melville Shoe Corporation earned 
$2,013,412 net in 1935, compared with 
$1,692,913 in 1934. 

a a. 

American Can Company’s sales in 
1935 increased 15 per cent last year, 
but due to large expenditures for 


ADVERTISING AGE 


| experimental work profits showed an 


1934. 
com- 


11.33 per cent decline below 
Net income was $17,310,303, 
pared with $19,522,945 in 1934. 

In a statement accompanying the 
annual report, H. W. Phelps, presi- 
dent, referred to development work 
in beer cans and fiber milk contain- 
ers, which he asserted hold great 
promise for the future. 


7, FF F 


Lag between wholesale and retail 
prices, increased competition and 
higher taxes reduced 1935 earnings 
of Kroger Grocery & Baking Com- 
pany in face of a four per cent in- 
crease in dollar sales. Net sales for 
last year were $229,907,884 with 
profit of $4,110,926, contrasted with 
$221,175,331 and $4,198,242 in 1934. 

An average of 4,286 stores was 
operated during the year, a decrease 
of 1.6 per cent from 1934. The num- 
ber at the close of the year, 4,250, 


was 2.3 per cent below the previous 
year-end. 

Commenting on agitation against 
corporate chains, Albert H. Morrill, 
Kroger president, affirmed his con- 
viction that any industry which de- 
creases the cost of distribution of 
food and also benefits the producer 
cannot be permanently burdened 
by discriminatory taxes and regula- 
tions. Price competition throughout 
Kroger’s territory is serious, he de- 
clared. 

v v v 


The best earnings since 1930 were 
reported by Marshall Field & Co. 
for 1935, profits reading $199,176, 
contrasted with a net loss of $166,295 
in 1934. Sales were up 6.12 per cent 
for the period, totaling $108,902,643. 

James O. McKinsey, chairman, as- 
serted that benefits are already 
being shown from withdrawal from 


wholesaling merchandise other than 


that manufactured, converted or im- 
ported by the company. 

Although the new policy means a 
loss of approximately 35 per cent in 
the wholesale division’s volume, 
amounting to $15,000,000 annually, 
the management is convinced that it 
will be replaced with more profit- 
able business within a reasonable 
time. Accumulated losses for this 
division over the last five years 
amounted to more than $12,000,000. 

v > 


Bayuk Cigars, Inc., earned $1,022,- 
544 in 1935, compared with $941,298 
for 1934. 


i 


Continental Can Company boosted 
sales nearly 20 per cent in 1935, end- 
ing the year with net income of 
$11,223,578, the most profitable cal- 
endar year in the company’s history. 
Net in 1934 was $10,707,122. The 
company introduced the cap-seal can 
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KNOW THE IMPORTA 


Po 


In Advertising as in Sports 


TIMING 
IS ALL-IMPORTANT 


Fk you've ever holed a putt from 
fifteen feet, tackled a runner in an 
open field, or picked a grounder off 
your shoe-tops, you know that timing 
is the all-important factor in sports. 


Timing is equally important when 
you're buying advertising! 


And because its circulation is 100% 
among young mothers, buying for an 
average of two growing children, The 
Parents’ Magazine alone enables you 
to time your advertising so that it— 


Influences mothers of means when 


are forming life-time buying 


habits. 


mothers when their 


homes are expanding. when they are 
buying for themselves, their husbands, 


THE PARENTS’ 


NEW YORK @ 


CHICAGO @ 


ATLANTA @ 


and for two growing, hungry children. 


and 


(3) Is read by mothers when they are 
thinking, not about fashions and _fic- 
tion, but about their children and 


their homes. 


Bear in mind that 46% of the cireu- 
lation of the general women’s maga- 
zines is among single women, married 
women without children, and women 


whose children have 


time! 


LOS ANGELES ¢ 


NCE OF TIMING 


grown 
This 46% isn’t timed so well, is it? 
The Parents’ Magazine has none of this 
less-valuable, relatively bad timed cir- 
culation. The Parents’ Magazine, with 
its 370,000 ABC circulation, goes 100% 
to the right people, of the right age, 
in the right homes, and at the right 


MAGAZINE 


SAN FRANCISCO 


up. 


for beer last October and has en- 
larged the appropriation on this item 
in 1936. 

v v v 


A new peak for sales and earnings 
was reached by Abbott Laboratories, 
manufacturing pharmaceutical chem- 
ists, in 1935, when net income 
reached $1,135,501, a sharp increase 
over $896,959 for 1934. 

v a 


Earnings of National Tea Company 
and subsidiaries for 1935 were $319,- 
260, as against $462,752 in 1934. 

v v v 


S. S. Kresge Company reported net 
profit of $10,214,946 for 1935, com- 
pared with $9,835,594 for the pre- 
vious year. Sales were $138,339,968 
last year and $137,667,130 in 1934. 


+ 


Radio Corporation of America fin- 
ished 1935 with a net profit of $5,126,- 
873 compared with $4,249,263 in 1934. 


i a 


Without adjustments for recovery 
of processing taxes General Baking 
Company had 1935 net earnings of 
$2,151,117 after depreciation, federal 
taxes, etc., compared with $1,941,136 
in 1934, 

7, 2s 

Phoenix Hosiery Company enjoyed 
a big jump in earnings for 1935 
when net income mounted to $291,- 
147 compared with $82,466 for 1934. 

vv¥#segy¥ 

Benefiting from more residential 
construction in 1935, U. S. Gypsum 
Company reported net income of $3,- 
491,252. Profit in 1934 amounted to 
$2,155,368. 

7 Ff ¥ 

Curtis Publishing Company and 
subsidiaries had net profit of $5,576,- 
779 in 1935, compared with $5,906,326 
in 1934. Operating revenue last year 
amounted to $32,072,061, as against 
$31,513,949 the year previous. 


v v v 
Sales for Chicago Mail Order 
Company for 1935 were $24,053,075, 
compared with $18,972,012 for 1934, 
an increase of 26.78 per cent. This 
volume was exceeded only in 1929, 
when sales reached $26,641,521. Units 
sold were greater than in any pre- 
vious year. 
v ~~ 
Standard Brands, Inc., closed 1935 
with a slight reduction in net income 
compared with 1934, in which year 
the company also showed less net 
income than in 1933. Earnings for 
1935 for the company and subsid- 
iaries amounted to $12,744,963, com- 
pared with $13,878,021 for 1934 and 
$15,048,795 in 1938. 
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LEADS HUDSON 


A. Edward Barit, elected president of 

Hudson Motor Car Co., succeeding late 

Roy D. Chapin. W. R. Tracy was made 
vice-president in charge of sales. 


SIX FIRMS JOIN 
TO STAGE HUGE 
PREMIUM DRIVE 


New York, Feb. 26.—In conjunc- 
tion with five other manufacturers, 
Colgate-Palmolive-Peet Co. will dis- 
tribute 15,000,000 circulars in March 
listing premiums given by the six 
firms. Such coéperative distribution 
has been made semi-annually for five 
years, but this is by far the largest. 

The other companies are Kirkman 
& Son, Kirkman’s soaps; Charles B. 
Knox Gelatine Co., Knox Jell; Rum- 
ford Chemical Works, Rumford bak- 
ing powder; William B. Reily & Co.. 


ldentification — 
Then What? 


A publication is measured by the 
market it reaches. The first job of 
oromotion is to identify that mar- 
ket and establish its value. 


Then what? 


When the market is identified—a 
job which should not take a life- 
time — the really tough promotion 
oroblem appears. Then promotion 
must build character, must define 
the indefinable, must construct that 
delicate something which is to be 
found in every truly successful ad- 
vertising medium—the thing which 
gets it on the schedule. 


| can't tell you what that something 
is; but | know it when I see it. | can 
find it in any publication if it exists 
there, and | can manufacture it if it 
doesn't. 


| prepare good promotion — for 
publishers only. 


HAROLD AUGUSTIN CALAHAN 
SO! FIFTH AVENUE NEW YORK 


Luzianne coffee and tea, and Borden 
Sales Co., several brands of con- 
densed and evaporated milk. Colgate 
will feature Octagon soap products. 


Distribution of Gifts 


Several hundred premiums are 
listed, many being illustrated. Four 
pages are in color and four in mono- 
tone. Coupons given with the speci- 
fied products may be redeemed in 
premium stores in the states cov- 
ered. Colgate-Palmolive-Peet Com- 
pany alone has 51 such stores of its 
own and 2,500 which act as agents. 
It has been in the premium business 
more than 40 years. 

Western Union messengers will 
distribute the majority of the circu- 
lars in cities of more than 5,000 fam- 
ilies. In smaller communities, pre- 


mium store managers will employ 
staffs to do the work. About 2,000,060 
rural homes will be reached by mail. 
Western Union will devote 1,000 
messengers to the job. A foreman 
will be in charge of each group of 
tour, with a supervisor for every five 
crews. 

The printing, one of the largest 
press jobs in history, is being 
handled by Alco-Gravure, Inc., New 
York. About 425 tons of paper will 
be required. 


Now Timken Division 
Timken Silent Automatic Co., De- 
troit, oil burners and accessories, has 
sold all assets, subject to liabilities, 
to Timken-Detroit Axle Co., and will 


operate as a division of that com- 
pany. The management is unchanged. 


Buick to Tell Plans 
at March 5 Meet 


Buick Motor Co., Flint, Mich., will 
hold a meeting of its field sales or- 
ganization March 5, to present details 
of its expanded spring advertising 
and sales promotion program. 

Speakers will include Harlow H. 
Curtice, Buick president; W. F. Huf- 
stader, general sales manager; 
Thomas H. Corpe, director of adver- 
tising and sales promotion; and Ar- 
thur Kudner, advertising agency 
head. 


Parsons with Reps 


Joseph F. Parsons, formerly with 
Kelly-Smith Company and Philadel- 


_phia Evening Ledger, has joined Guy 
|S. Osborn, Scolaro & Meeker, Inc., to 
‘represent them principally in Phila- 
' delphia. 


Kilbourne Leaves 
Getchell Agency 


Orrin P. Kilbourn, vice-president of 
J. Stirling Getchell, Inc., New York, 
has resigned and disposed of his in- 
terest. 

Formerly New York distributor of 
De Soto automobiles, account repre- 
sentative for J. Walter Thompson 
Company and assistant general sales 
manager of the Willys-Overland Com- 
pany, he became a partner in the 
agency when it was formed four years 
ago. 


Newsom with Agency 


E. W. Newsom, formerly with 
Conde Nast as merchandise editor of 
Vanity Fair and American Golfer, 
has joined the copy staff of Kenyon & 
Eckhardt, Ine., New York. He will 
also act as men’s wear stylist. 


To yYoUR QUESTION—“What class of readers do you reach?” 
Our answer is—‘Every class.” Our carrier boys ring the 
door bells of the wealthiest homes in Westmount and Forest 


Hill. 
cottages all over Canada. 


Who reads the Star Weekly 


And they call at those neat little rows of workmen’s 


in those homes? Everybody, 


because it contains features which appeal to every member of 
the family. For men there are entertaining articles, sporting 
news, adventure stories, financial reviews, the page of per- 
sonalities, the roto section, the comics. For women there are 
fashion articles, Jean Brodie’s cookery pages, love stories, 


romance, and the roto section. 


comics. 
everyone. 


The children pounce on the 


The numerous pictorial features are of interest to 


The Toronto Star Weekly is a newspaper in its timeliness, and a 
magazine in the breadth of treatment of the news and feelings of 


the moment. 
interested circulation. 


boys and newsstands. 
at will. 


Its 350,000 circulation is eager, 
99% of this circulation 
is on a week-by-week basis through carrier 
It can be discontinued 
But it is not discontinued. Since 1910 


this voluntary circulation has shown an increase 
each year with but two exceptions. 


Multiply this circulation of 350,000 by 4.3 (the 
average Canadian family) and you have 
the approximate number of Canadians 
(over a million) reached by your ad- 


vertising in The Star Weekly. 


In advertising value, the Toronto Star 
Weekly is the best buy in Canada. It 
deserves first place on your 1936 appro- 


priation. 


UNITED STATES REPRESENTATIVE 
CHAS. H. EDDY COMPANY 


New York . 


Chicago 


- Boston 
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EDUCATORS HAIL. 
ESSAY CONTESTS 
ON ADVERTISING 


Advertising Age Project Is 


two prize essay contests, one for 
high school students, and one for 
college students. 

Although announcements of the 
contests have not yet reached all 
colleges and high schools, publica- 
tion of the first news of the contests 
in the Feb. 24 issue of ADVERTISING 
Ace resulted in immediate reactions 
from university and high school in- 
structors, newspaper editors, stu- 
dents and others, expressing inter 
est and enthusiasm. 


News of Principal 


As might be expected, teachers of 


to make the writing of the required 
essays part of their classroom cur- 
riculum during coming weeks. 

The urgent need for this type of 
educational work among students, 
and the possible value of the con- 
tests, was strikingly emphasized by 
a letter sent to ADVERTISING AGE by 
the principal of an important metro- 
politan high school in Michigan. 
After declaring that he will put the 
matter before his students, he wrote: 

“The title you have chosen (How 
Advertising Helps the Consumer) is 
rather naive, is it not? I am sure 
our students will change it to ‘Does 


many advertisers who have over 
played their hands (or their prod 
ucts).” 

It is in situations such as this that | 
it is hoped the contests will do much 
to regain the confidence of the stu- 
dents and teachers, by inducing more 
careful investigation of the functions 
and value of advertising. 

Prominent among college instruc- 
tors who expressed approval of the 
competition was Davis S. Mosesson, 
in charge of courses in advertising 
at City College, New York. 


“TI have read with much interest) | 
of your proposed advertising essay | 


Widely Approved 


Chicago, Feb. 27.—-Widespread in-|and those who have already com-| Be Wary,’ is more highly thought of|to get further details and copies of | 


ApverTISING AcE made this week, of! have indicated that they will attempt|Acr. This is undoubtedly due to! 


special interest in the competition,|Just now Schlink’s ‘Eat, Drink and| heartily,” he wrote. “I should like | 


the announcement|municated with Apverristnc AGE|among students than is ApverrisiINc|the official announcement for post 
(Continued on Page 47) 
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advertising and marketing expressed| Advertising Help the Consumer?’|contest, and I endorse it most] | 
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continue to build on a constantly renewed foundation of 
up-to-the-minute facts . . . We must be ready and able to 
adjust our activities promptly to ever-changing conditions. 
. . . Yesterday's method will not suffice for tomorrow's 
needs; each day must create a new approach to its prob- 
lems, a new method for their solution.” 


MR. DONALD D. DAVIS, 
President of General Mills, Inc. 


FOR READERS OF ADVERTISING AGE 
THIS INSPIRING BOOKLET WITH 
OUR COMPLIMENTS 


When a leader of American business like approach to radio as Mr. Davis advocates, 


Donald D. Davis, president of General Mills, because World has been the means of intro- 
Inc., expresses his views on how to make ducing probably more new advertisers to 
radio pay, it is a matter of interest to every- radio than any other single organization, 
one concerned with advertising. Mr. Davis | we are glad to present this booklet reprint 
outlines from his experience the best way of Mr. Davis’ remarks to interested adver- 


to proceed with broadcast advertising, ‘not tisers and agency executives. It is brief— 

hoping or guessing, but knowing that we you can read it through in twenty minutes. 

will get full value received for every dollar § But unless you have had occasion to use 

spent." radio advertising as extensively as Mr. 

Davis’ company, General Mills, Inc., we 

Because World Broadcasting System believe you will derive far-reaching guid- 
offers an ideal medium for just such careful ance from it. : 


For your copy, write to 


WORLD BROADCASTING SYSTEM. Inc. 
711 FIFTH AVENUE, NEW YORK. N. Y. 


OFFICES AT ATLANTA, CHICAGO, LOS ANGELES, SAN FRANCISCO 


QUITS WARD 


Walter Hoving, who has resigned as 
director and vice-president in charge of 
sales, Montgomery Ward & Co., Chi- 
cago, a position he has held since June, 
1932. On a date yet to be fixed, he 
will leave to become vice-president and 


| director of Associated Dry Goods Corp., 
, : , . —_ | New York, mad f Lord & Tayl 
“If we are to gain lasting success (with radio advertising) Deets pA, Pg — 


we must build on a firm foundation of facts ... and we must 


and other big stores. 


Cork to Davids 


Ernest Davids, Inc., New York, has 
been appointed to handle advertising 
of Cork Insulation Co., New York. 
Raymond A. Turpen, agency vice- 
president, is in charge. Trade adver- 
tising for the insulation division and 
trade, plus consumer copy for the 
cork title division, will be used. 


AudiVision Adds Two 


Robert F. Langenbacher, scenarist, 
editor of Film Tribune and recently 
in the advertising department of Na- 
tional Biscuit Company, has joined 
the scenario staff of AudiVision, Inc., 
New York. A. L. Strouse, Jr., form- 
erly with Associated Publications, has 
been made AudiVision film librarian. 


Heads Mailings 

Lewis Kleid, founder and secretary 
of Reliance Graphic Corp., New York, 
has resigned to head Mailings, Inc., 
new direct mail firm, 15 East 40th 
Street, New York. Florence Kahn, 
former Reliance production manager, 
is with the new firm in a similar 
capacity. 


Pflaum Agency Moves 


Stanley Pflaum Associates, Chicago, 
have moved from 230 E. Ohio St. to 
737 N. Michigan Ave. The agency 
has been retained by American Nick- 
eloid Co., Peru, Ill., bonded metals, 
and Sealtex Corp., Chicago, self-seal- 
ing latex bandages. 


WSM 


50,000 WATTS 


Nashville, Tennessee 


Want heavy mail pull? 
WSM pulled 679,460 let- 
ters during 1935. 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re- 
tailers who sell seed and other horticultural 
and agricultural items to 41,000,000 farmer 
and suburbanite customers. 

We will gladly give you an analysis of this 
field as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 
Dept. L. V., 116 S. Mich. Blvd., Chieage 
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Exclusive Campaign in The New York Times 


Helps Maintain Leadership in Radio Industry 


This is but one of many similar 
advertising result reports in our 
files. See the reports that bear on 
the sales of your product. Write 
or telephone: Advertising Depart- 
ment, The New York Times, 229 
West 43rd St., New York, N. Y.— 
LAckawanna 4-1000. 
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BACK AGAIN in part from the repeal of the | many years. All copy now in prepa-|and Valentine president since last 
Eighteenth Amendment. ration will be page units in two col-| August; Frank P. Connolly, vice- 


On the other hs severe 7 “c Jewan: . —T : F 
r hand, several groups ors. Newspaper advertising will be|president and sales manager, who 


Hono have not fared as well in their ef- conducted in coéperation with deal-|has been with the company nearly 
Mote SenjaSumtntevumn, |LOFtS to regain their 1929 volume. ers. 20 years, and George M. Bralla, who 
saute Cdl eat ted Despite recent recoveries in sales, The sales plan is based on a com-| Started many years ago as comptrol- 


jewelry stores now have but 43 per prehensive survey reflecting dealers’|ler and is now secretary and treas- 
cent of their 1929 sales, lumber, OLD views on 16 major points. Aniong|urer. The company recently ap- 
building, and hardware stores, 48 essentials of success the retailers| pointed McCann-Erickson, Inc.. to 
per cent, furniture and household listed national advertising, complete|the general account, with LaPorte 
stores, oU per cent. These kinds of lines, quality, and quick turnover. and Austin, Inc., to marine adver. 
business all showed — substantial New York, Feb. 27.—Under lead- When a dealer has purchased $1,- | tising. 

gains for 1935 over 1934 of 15, 20 ership of new officers, Valentine &|000 worth of Valentine products he a ee 

and 21 per cent, respectively. Co., makers of Valspar paints, var-| will receive free of charge a neon a 
a _ The Department of Commerce es-|nishes and enamels, are preparing | sign three feet high. A new counter Rejoins “Monitor 
timates are shown for each year for|an intensive advertising drive to| book, display pieces, color charts Coit C. Colburn has rejoined the 
the period from 1929 to 1935, inclu-| break in April, making consistent|and other sales promotion materia] |Promotion section of the Christian 
sive, for 13 business classifications] use of color and featuring the boil-| will also be made available Science Monitor’s advertising depart- 
which are used by the Census. Ac-|ing water test. Inspiration for the new drive ment, which he left in 1930. He has 
1 tual Census figures for retail sales Once a heavy national advertiser,|}comes from Thurlow J. Campbell ae ace vee wrevecater, mines, 
are used in 1929 and 1933. the company has not used color in|for many years with Berry Bros. pte ae a a 
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Weatherbest Corp., North Tonawanda, 
N. Y., has resumed consumer advertis- 
ing after a long lay-off. 


Retail Volume 
in ’35 Reached 
67% of ’29 Peak 


(Chart on Page 34) 

Washington, D. C., March 1.—To- 
tal retail sales are estimated to 
have gained 14 per cent in 1935 over 
1934, to reach a grand total of $32,- 
600,000,000. 

Based on estimates announced to- 
day by Alexander V. Dye, director of 
the Bureau of Foreign and Domestic 
Commerce, this figure represents 
two-thirds of the total retail sales 
volume of 1929 as reported by the 
Bureau of the Census for that year, 
the first time an actual count was 
ever made of the nation’s retail 
business. These estimates were pre- 
pared by Nelson A. Miller, chief of 
the retail trade section of the mar- 
keting research and service division. 

The largest gains in sales during 
1935 over 1934 were represented by 
catalogue business of mail-order 
houses (26 per cent), and automo- 
tive dealers (25 per cent). The in- 
crease in sales of the automotive 
group is due largely to the 45 per 
Ga cent increase in sales of new auto- 
, mobiles in 1935 over 1934. 

Others Show Gains 

Other notable increases in 1935 
over 1934 were enjoyed by the fur- 
niture and household group (21 per 
cent), lumber, building, and hard- 
ware group (20 per cent), restau- 
rants (18 per cent), and jewelry 
stores (15 per cent). 

Variety stores showed the small- 
est increase in 1935 (2 per cent), al- 
though, next to restaurants, they are 
nearer their 1929 level of sales vol- 
ume than any other retail group. 

Other conservative increases were 

Be a shown in 1935 by the department 
. ae store group (7 per cent), apparel 

group (8 per cent), drug stores (8 

Me per cent), and the food group (11 
per cent). It is estimated that gro- 
ery and other strictly food stores 
averaged about 6 per cent above 
1934, but the inclusion of liquor and 
beer stores added sufficient sales to 
this classification to nearly double 
the increase that might have been 
shown for the stores handling food 
products only. 

Retail food stores, including bot- 
tled beer and liquor stores, ac- 
counted for about 25 per cent of the ig 4 
total sales. Automotive outlets rep- - ete * ue ee em cor . REO ool Bo ee geet: Pa 
resented nearly 21 per cent of total , guediEee eee lie 
sales. These two business groups 
continue to receive the largest share 
of the consumer's retail dollar, as 
they did in 1929 and during each 
subsequent year. 

In the order named, restaurants, 
variety stores, mail-order business, 
and drug stores have made the most 


notable recoveries toward 1929 SUCCESSFUL FARMING FARM JOURNAL CAPPER’S FARMER 


levels, from which sales declined 


generally in all lines until 1933, and THE FARMER-STOCKMAN SOUTHERN AGRICULTURIST THE FARMER (St. Pau!) T 
, t. Pa 


in some cases, 1932. Each of these 


classifications is estimated to have PRAIRIE FARMER WALI ACES’ FARMER & WISCONSIN AGRICULTURIST # Pp 


recovered three-fourths or more of 
its 1929 volume. Restaurants are 

within one per cent of their 1929 MICHIGAN FARMER IOWA HOMESTEAD FARMER 
figure, due to a sharp jump in sales 
during the past two years resulting 
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f R Magazine, Literary Digest, Nation's | Two Join KMBC eer ere rere 
Hoo to un Business and Time. Larger space IN| j,nes L. Thompson, of Pittsburgh, Can’t Force Dailies e 


° an extensive list may be used later. |rormerly with General Outdoor Ad- t 
sur, eg o Accept His Copy ae 
n fi r For s >» time, the Hoof governor | vertis Co., has joined the retail mee ™ 
ampaign fro or some time g sing joinec Wrankfort, Ky. Feb 36— RESTRICTS USE pri, 


has been advertised in business|sales department of KMBC, Kansas 
Four justices of the Court of 


Speed Control publications and direct mail. It has City, Mo. Wallace J. Stenhouse, at ( Y 4 
won acceptance from fleet owners one time advertising manager for j Appeals have denied Frank I. j 

J a a theeeiias. al nine ¢ gasoline |Calumet Baking Powder Co., and|} Engler’s plea for a temporary j 

Chicago, Feb. 27 —Ww idening cord, piabapineee bs Feesewes . 8 ~ |later with The American Weekly and ( injunec tion requiring the Louwis- 
advertising to include the largest | consumption. Street Railways Advertising Co., has , j 
- y i . > will |3,3 ‘ ville Courier-Journal and Times 
market for its speed governors for Forthcoming consumer copy W1!!!| joined the regional sales department. j to accept advertising from his j 
j clients. Engler is owner of an j 

! 3 


automobiles—individual owners of |emphasize the peace of mind enjoyed 
passenger cars—Hoof Products Co.,|by parents whose automobiles have 
Chicago, will open its first consumer |been equipped with governors, who 


Ayres’ Appointments 


advertising agency in Louis- 


. Torry i C. Morrison Davis has been named ville. 

n on governors in May mag-|no longer need worry about chil- Or . a id 
— dren’s proclivities for speeding advertising manager for the main The opinion, written by Jus- ment Ice ndus ry 0 : i 
4 asine®. ; . ; store of L. S. Ayres & Co., Indianap- tice James W. Stites, said that 5 


With the nation fully aroused by Hoof governors range in price 
mounting toll of traffic accidents, the} from $7 to $27.50 and can be set at 


Pwr 


olis. Russell Lampkin will direct 


Le . such aninjunection would 
advertising for the downstairs store. 


amount to surrendering man- 


; i is i ycho- ’ : 25 miles per hour up. |p > fated din New York, Feb. 27.—Though Mary 
i company believes this is the psycho-|any speed from 25 mi Emory Sharp has been appointed dis- : s : : 

i caaieen time for its campaign. Critchfield & Co., Chicago, handle} pjay Bonin th for the store. S. A. agement of the papers to the Pickford, one of the three remote 
4 Fifty-six and 70-line copy will be|the account. Willard E. Stevens is|Sullivan, advertising manager and plaintiff. stars of the silver screen, is being 


6, 


run in Business Week, Harpers |account executive. |director of publicity, died recently. featured on the radio program of 

. ; - the ice industry, manufacturers who 

: are providing the sinews of war 

learned with a shock that they have 

to be careful how they use Miss 

Pickford’s name. 

A bulletin dispatched to members 

by National Ice Advertising, Inc., 
contained this clause: 


? 8 
ee 6 . “& ~~ “Use of Mary Pickford’s name or 
j / B/ - . 4 photograph in advertising is abso- 
F J y , lutely restricted to contributing 


Stell 
\| 
l 
| 


members to National Ice Advertis- 
ing, Inc. Such members’ use of her 
name or her photograph is further 
absolutely limited to the following 
language in printed advertising: 


Wording Is Prescribed 


“‘Tune in on Mary Pickford’s 
Parties at Pickfair every Tuesday 
4d evening at 10 P. M., EST, Columbia 
Broadcasting System. Sponsored 
by the country’s leading ice and ice 
refrigerator manufacturers.’ 

“Under no circumstances is Mary 
Pickford’s name or her photograph 
to be used in such a way as to 
indicate an endorsement by Mary 
Pickford, either actual or implied, 
of any product or service.” 

The bulletin added that any devia- 
tion from these instructions might 
result in litigation with the Pickford 
Corporation. 

The ice manufacturers who heard 
CLERK : Miss Pickford’s silvery voice over 

; long-distance telephone from Cali- 


P ° ° ° one . % fornia by use of amplifiers during 
“I notice our farm trade is asking for this families are getting and spending more money. Mur euheil anaes a ee 


- . . recall somewhat ruefully that they 
brand lately.” Their spendable income has increased 48% didn’t know when they thrilled to 


her dulcet notes that she was a 


over 1934—and is 155% over 1932. Another corporation. 
DEALER Miss Pickford is the first of a 
; increase of 10% is forecast for 1936, say reaped ote = a gg 
‘Yes, since they started advertising in farm . _ her surrender has been of a limited 
, J & f reliable authorities. nature, as the ice industry dis- 
Co ae d 

pe: apers.”” covered. ° - 

 . P Farmers are busy—general magazines do ee Swen vewee 
| * * * Those still unyielding to the pleas 
. not fit their “‘mode of living.’’ They always of business are Greta Garbo and 


Norma Shearer. Greta’s check is 
large enough to support her with- 
out any commercial alliances, while 
Miss Shearer is not only one of the 


LERT dealers are watching manu- find time to read their farm papers, on which 


bas ld they depend for the latest information about most popular of all stars but is mar- 
facturers’ advertising in farm papers Mn ios ah be a dani: 
. their business of farming. The ice program began Feb. 11 
more than ever this year. They know that & over 65 CBS stations. It is said the 


line-up may be changed somewhat for 


‘ ° arm aper adverti in the second 13 weeks. Space in Good 
brands advertised in farm papers are soon Put the power of f. pap sing Rontonataase: Seer eas teas, 

“ Saturday Evening Post and Woman's 
preferred in farm homes. to work for your trade, and you tap a great Home Companion is also being used. 


ad : P . Donahue & Coe are the agency. 
You are missing good business if you are new buying power for your product in A number of tie-ups have been ar- 
ranged, the Ice Publicity Association 
not taking advantage of the fact that farm _—_ dealers’ stores. of Philadelphia having retained By- 


ren & Weil, of that city, for a 
special campaign to be coérdinated 
with the national activity. 


Starts Service Bureau 


Chevron All-Guard Service Bureau, 
401 Broadway, New York, has been 
is established to give merchants free 

.- advisory counsel on promotion plans 
for Sanforized-shrunk fabrics. By- 
ron G. Moon, of Byron G. Moon Co., 
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GLY WITHOUT FARM PAPERS 


Inc., is director. ’ 
Wood’s New Work 3 

J. W. Wood has been appointed ad- 

HOARD’S DAIRYMAN PROGRESSIVE FARMER FARM AND RANCH ete a tee y Mang Ase os 

’ 1 manager, Oakleigh R. French, 
THE O ARM INDIANA FARMER'S GUIDE CALIFORNIA CULTIVATOR toe ot Loe 
a a> Ree PACIFIC NORTHWEST FARM TRIO on ee 

RIS PENNSYLV ARMER (The Washington Farmer, The Idaho MONTANA FARMER é 
ae Farmer, The Oregon Farmer) Preston With Agency 
KANSAS FARMER (Mail & Breeze) MISSOURI RURALIST UTAH FARMER S. S. Preston, Jr., has been ap- 


pointed new business director of 
John Falkner Arndt & Co., Philadel- 
phia. 
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ADVERTISING AGE 


March 2, 1936 


Butler Chain 
Sells Stores 
to Managers 


New York, Feb. 27.—With two 
anti-chain bills pending in the State 
legislature, one of the five intro- 
duced in Congress regarded as likely 
to pass, and labor troubles adding 
to the general unrest, James Butler 
Grocery Company is selling its 
chain of 483 metropolitan units to 
store managers and will become a 
voluntary, instead of a _ private 
chain. 

Where managers are unable to 
finance the purchase of their respec- 
tive establishments, the company 
will aid, Arthur C. Jones, general 
manager, indicated. 

Under the new set-up, James But- 
ler Grocery Company will serve as 
a purchasing, warehousing and ac- 
counting house for independently 
owned units. Mr. Jones expects a 
large growth in membership under 
this plan. 


GREAT A. & P. IS 
EXTENDING SERVICE 


Chicago, Feb. 27.—In anticipation 
of an anti-chain bill which will cur- 
tail, if not eliminate, purchasing ad- 
vantages hitherto enjoyed by chains, 
Great Atlantic & Pacific Tea Com- 
pany is patching its service fences, 
in this area at least. 

In some of the better neighbor- 
hoods, A. & P. is leasing private 
wires to large hotels and apartment 
houses. Each such wire, permitting 
housewives to telephone their gro- 
cery orders without charge, costs 
the chain $6 per month. 

While A. & P., as such, has never 
maintained delivery service, the cus- 
tomer may get delivery for ten cents 
from trucking organizations which 
have sprung up to fill the need. 
Where several chain stores are in 
the same locality, one of these 
trucking services usually handles 
deliveries for all, 


... without WLW 


Discounts, Advertising Allow- 


ances, Walgreen Co., 1934 


tegular discount & free 
gzoods shown on invoices 
(Column 1) 


Additional compensation & 
allowances for window & 
counter displays & adver- 
tising. 

(Column 2) 


Trade Cash 
76 to 100 Gr.—5@% of net 
purchases of Shumilk. 
101 to 150 Gr.—6% of net 
purchases of Shumilk. 
151 and over Gr.—7% of net 
purchases of Shumilk. 
Jergens Woodbury Sales Net—Various 2% 5% onexcess over $33.000,00 
Corp., Cincinnati, Ohio free goods on purchases of Wood- 
bury preparations (ex- 
cluding Jergen's Lotion). 
5% on excess over $110,- 
000.00 on purchases of 
Woodbury’s Facial Soap. 
$10.00 per Gross on Jergen's 
Lotion, 650c size. 
$20.00 per Gross on Jergen’s 
Lotion, $1.00 size. 
Johnson & Johnson Net 2% $6.00 per Gross—Tek Tooth 
New Brunswick, N. J. Brushes, 
5%—Baby Products. 
tobt. A. Johnston Co. Net 2% 10%. 
Milwaukee, Wis 
Kaempfers, Inc 10 2% Co-operative ad paid for by 
Chicago, III. manufacturer—not to 
exceed 5% of purchases. 
Kaufman Bros. & Bondy Retail list Net 5% on net purchases (guar- 
New York, N. Y. less 55% antee of $2,500.00 per 
annum). 
Kemp & Lane, Inc. 15% 2% 10% of net purchases. 
Le Roy, N. Y. 
Kenrad Corp. Net—5% replace- 2% 5% on net purchases. 
ment allowance 
Kerr’s Butterscotch, Inc. Net 2% 4c per box on Butterscotch 


Brooklyn, N. Y. 
Kleenex Co. Net 1% 
Chicago, Ill. 


Kolynos Co. 

New Haven, Conn. 
D. Emil Klein Co., Ine. 10% 2% 
New York, N. Y. 


Konjola, Inc. 

Port Chester, N. Y 
Kotex Co, Net 1% 
Chicago, III. 


and Coffeescotch. 
Maximum allowance 10% 
of net purchases. Billed 


at local line rate. 
$400.00 per month advertis- 
ing allowance to be sup- 
ported by tear sheets. 
10% on net purchases. 
5% on net purchases Had- 
don Hall Cigars. 


$1.50 per doz. allowance. 

10% on net purchases on 
Kotex and Quest. 

Maximum allowance for 
advertising $600.00 per 
month to be supported 
by tear sheets Billed at 
local line rate. 


A. J. Krank, Inc. 
St. Paul, Minn. 


Kremola Co., Inc. 


Chicago, Ill. 


Kurlash Co. 
Chicago, IIl. 


Lambert Pharmacal Co. 
St. Louis, Mo, 


Marion Lambert, Inc. 
St. Louis, Mo. 


Lamont, Corliss & Co. 
New York, N. Y. 


Lanzit Corrugated Box 


Co., Chicago, IIL. 
Larned Co., 
Detroit, Mich, 
Lucien Lelong, Inc., 
Chicago, Il. 
Lentheric, Ine. 
New York, N. Y. 
Dr. Leonhardt Co. 


Lever Bros. 


Cambridge, Mass. 


I. Lewis Cigar Co. 


Libby 
Toledo, 


Glass Mfgr. Co. 
Onhlo 


Liberty Photo En- 
graving Co. 


Life Savers, Inc, 

Port Chester, N. Y. 
Liggett & Myers To- 
bacco Co., St. Louis, 
Missouri. 
Lilienfield & 
Chicago, Il. 


Bros, 


15% 2% 
20% 2% 
Retail list less 2% 
3344 %-20% 

Net 1% 
15%-10% 2% 


Bar Goods Net 2% 


Ponds Creams 
15%-10% 1% 


10% of net purchases. 


Co-operative ad paid for 
by manufacturer not to 
exceed $67.04 per mo, 


10% on excess of purchases 
of 1935 over those of 
1934, 


9% and 3% on all Listerine 
products. 

16%% in free goods. 

10% net on all purchases 
of Dew Deodorant. 


7%% of net purchases on 

5c candy bars. 
purchases of 
items. 


5% on net 
Ponds 


Net 1% 


15%—3 doz. free 2% 
with gross 


Retail list less 1% 
334% -10% 


Retail list less 40% 1% 
16%4% 2% 


10% on some items 
—free goods 2% 
15% on other items 


Net 2% 
Net 1% 


Net on Photostats 2% 
25% on Zines & 


Halftones 
20% 2% 
10% 2% 


12% onsomeitems 2% 
8° on other items 
Net on other 


5% net on all purchases, 


10% on all net purchases 
of Hills Cascara Qul- 
nine. 


10% on total net 


chases. 


14% % on 


pur- 


net purchases. 


1 doz free with a gross 
of “Hemrolds.” 


50c per store per month. 


1 Cs. Lifebouy Soap 100s 
free with each 10 dozen 
Shav. Cream purchased. 


5% on purchases John 
Ruskin and Flor De- 
Melba Cigars. 

10% on Rodena Cigars. 

$1.60 per M on Seidenbergs 
Cigars. 


5% of selling price on all 
Glassware Manufact- 
ured under Walgreen 
Co. patent. This does 
not include glasses sold 


directly to Walgreen 
Co, 

25% on Zines, 

20% on Halftones, Zine 


and copper. 
10% on Time Charges. 


10c per carton on Life 


Savers. 


$6 per store per month. 
$600 per month, 


ee? 


5% on net purchases of 
Corina Cigars. 

$1.94 per thousand on pur- 
chases of Idolita Cigars. 


(Continued on Page 26) 


NATIONAL 


RADIO CAMPAIGN 


includes W LW 


THE CROSLEY RADIO CORPORATION 


no radio campaign could possibly be National 


CINCINNATI, OHIO 
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GRAY-O'REILLY 


The Heaping leaspoontul 


HE HEAPING TEASPOONFUL is a relic and symbol 
of the days when good cooks were rare. Good 
Housekeeping made good cooking a commonplace. 
It eliminated all variables—in measurement, in 
time, in temperature, in method. The heaping tea- 
spoonful with its inherent inaccuracy was the first to go. 
However great its other achievements may be, Good 


Housekeeping has earned undying fame for this one 
supreme accomplishment. It has taught the women of 
America to cook. It has made all conscientious cooks 
good cooks. 

No better background for food advertising is con- 
ceivable. No better food medium can ever be found 
than the magazine that made the cooks. 


Good Housekeeping 


{ EVERYWOMAN’S MAGAZINE } 
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Professor Herrold 


ADVERTISING AGE 


Advises Advertisers 


How to Win Contest 


Chicago, Feb. 26.—Every time a|detailed specifications, such as nam- 
consumer contest is run its sponsor | ing the dictionary to be used in word- 


must be prepared to defend himself | building contests, must be given. 


against any number of complaints, | 
Prof. Lloyd D. Herrold, of North- 
western University, and authority 


February meeting. 

As a consequence, internal organ: | 
ization of the contest to insure ac- | 
curate judging is of tremendous 
importance, he said. A small seg- 
ment of the contest-entering public | 
invariably raises a howl when win- 
ners are announced, and in contests | 


| 
| 


where simple names or slogans are | 
sought many persons may insist | 
that they also sent in the winning 
word or words. If all such claims 
cannot be positively refuted, the | 
sponsor is likely to find himself in | 
an uncomfortable position. 

Contests seemed to be dying out | 
a few months ago, Prof. Herrold re- | 
ported, but a fresh wave has ap- 
peared, and the end is nowhere in 
sight. 


Promoting the Contest 


Promotion is important, he em- | 
phasized. The big successes are 
made by telling the contest story 
through every possible medium, not | 
neglecting point of purchase mater- 
ial, so that the urge to enter is 
presented to the consumer in a | 
variety of ways. | 

Prof. Herrold declared that too} 
many companies place emphasis on | 
the closing date and other contest 
details, neglecting their own sales 
story. | 

The most important thing, he said, 
is to have a capital prize with allure, 
A substantial sum like $10,000 or 
$25,000 for first prize, with the 
second prize dropping off sharply, 
followed by a large number of minor 
prizes, does the best pulling job, he 
said, because every entrant shoots 
for the first prize. 

Prof. Herrold cited as a great suc- 
cess the recent Mars candy contest, 
in which the public was asked to 
name a race horse, the winner to 
get the colt. The contest pulled 
surprisingly because of its fresh ap- 
peal. 

If you want your contest to suc- 
ceed, don’t neglect prizes for deal- 
ers, he warned. Often they can 
make or break a contest. | 


Many Types of Contests | 
Contests go through cycles, in the 
opinion of Prof. Herrold. Word- 
building contests, once thought 
dead, have made at least a tem- 
porary come-back. Naming contests 
are always popular, as are limericks. 
Letter-writing tends to cut down the 
number of entries. There is one, 
type whom he would like to see 
eliminated—the professional who de- 
velops an exact formula, merely 
filling in the blanks with the appro- 
priate product name. | 
One woman in Memphis, Prof 
Herrold reported, probably achieved 
the 1935 contest winning champion- 
ship, with a high score of 378, and 
a total “take” of over $12,000. 
Another problem is that of making 
sure that the prize winner is not 
lodged behind penitentiary gates, or 
that the winner of a contest for 


mothers is not a bachelor, he said, | 


There have been several instances 
of both. 

Rules are constantly changing 
Prof. Herrold said. citing the recent 
decision of the FCC that radio con 
tests must have three iudges. whose 
names are made public, and that 


Smith with Anaconda 


James A. Smith has been appoint- 
ed advertising and sales promotion 
manager of Anaconda Wire & Cable 
Co., New York. 


Atlas Agency Picked 
D. J. Bielzoff Products Co., Chi- 
cago, cordials, has annointed Atlas 
Advertising Agency, Chicago. 


that 
other type of promotion. 


There is always some ill will en- 
gendered by contests, Prof. 
said in response to a question, but|. 4. 

seg vertis 
on contest management, told the| he doubts that it is greater or more | tno. 
Women’s Advertising Club at its jasting than 


induced by 


ee: 


Schuster Goes to 


Herald & Examiner 


H. G. Schuster has been appointed 
national advertising manager, Chi- 
cago Herald & Examiner, succeeding 
John A. Dickson, recently appointed 
general advertising manager. 

Mr. Schuster has been with the 
Chicago office of Paul Block & Asso- 
ciates. He was formerly with Chi- 
cago Daily News. 


New Post for Jackson 


P. Wayne Jackson has been ap- 
pointed art director in the Chicago 


Herrold | fice of Bozell & Jacobs, Inc., Omaha, 


|Neb. Mr. Jackson was formerly ad- 
ing manager of Toy Tinkers, 
, and later, art director of Root- 


any |Mandabach Advertising Agency, Chi- 


| cago. 


FIVE-CENT SOUP 
WILL GET TEST 


New York, Feb. 26.—Based on 
comprehensive studies of the market 
for soups, test campaigns in six cities 
will be conducted, starting in 
March, by Phillips Packing Co., Inc., 
which has appointed Blackman Ad- 
vertising, Inc., for the New York 
metropolitan area and other North- 
ern territory. 

Though consumption of soup per 
| family totals only $3 a year, Phil- 
\lips believes the potential is much 


larger. The newspaper test series 
will embody an entirely new type 
of approach to the problem of in- 
creasing per capita consumption. 

Phillips created a considerable 
flurry in New York when it intro- 
duced its five-cent line, long popu- 
lar in the South, to this major mar- 
ket, 18 months ago. 


Brown to Composing Room 

Daniel E. Brown has joined the 
sales staff of The Composing Room, 
Inc., New York typographers. He 
was formerly with Gimbel Brothers. 


Ronrico Names Agency 


Loomis & Hall, Miami, Fla., have 
been appointed by Ronrico Corp., 
Miami, Porto Rico rum. 


Heaping up sales and advertising effort on city homes often means neglecting equally 
desirable homes in places under 10,000 where 40% of national retail sales originate. 


Buying power map of Kansas City, 
neighborhood by neighborhood. 


_ OPPORTUNITIES” and “City Markets,” 


two books developed by the Division of 


Commercial Research, The Curtis Publishing 


Company, have familiarized sales executives 


withthe Curtis method of locating buying power 


of cities, neighborhood by neighborhood. 


Just as there are good and poor neighbor- 


hoods in every city, so there are good and poor 


counties in every state. The counties shown 


in black (see map above) account for 92.6% 


of the nation’s retail sales, 97% of U.S. income 


tax returns, 90.2% of all passenger car sales, 


95.4% of domestic electric customers, 76.1% i 


of the value of all farm property and 72.2% of the 


value of all farm products. 


They are the best half of America’s counties. 


In them, 83.2% of Country Gentleman circu- 


lation is concentrated. 
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Homer Kunkler to 


Stewart-Warner 


Homer H. Kunkler has been ap- 
pointed assistant to the vice-president 
and general manager of Stewart- 
Warner Corp., Chicago. He was for- 
merly general sales manager of Gen- 
eral Household Utilities Co., and be 
fore that, sales manager, United 
States Radio & Television Co. 

January refrigerator sales of Stew- 
irt-Warner were 155 per cent above 
those of a year ago. 


Here’s Your Market 


The population of the United States 
as of July 1, 1935, was 127,521,000, 
Pureau of the Census reports. This 
figure represents a gain of 0.71 per 
cent since 1934 and of 4 per cent since 
1930. 


Resumes Series of 


Advertising Successes 


The Journal of Commerce, New 
York, has resumed publication of its 
series, “Achievements of Advertis- 
ing.” The articles will be reprinted 
in booklet form as Volume Two for 
general distribution. 

The series, appearing each Wednes- 
day, will include merchandising his- 
tories of many leading companies. 


“News” Seeks Station 


Birmingham, Ala., News Co. has 
applied to the Federal Communica- 
tions Commission for a permit to es- 
tablish a new radio station in Birm- 
ingham. The News also has pending 
before the commission an application 
for acquisition of station WSGN, 
Birmingham. 


Thompson and Koch 


. 
Become Directors 
Frederick H. Thompson, vice-presi- 
dent and director of Simmons-Board- 
man Publishing Co., New York, has 
been elected a director of the parent 
company, Simmons-Boardman Pub- 
lishing Corp. 
Frederick C. Koch, also a vice-pres- 
ident of the former company, has 
been elected to its directorate. 


Neff-Rogow Organized 

Walter J. Neff and William Rogow 
have organized Neff-Rogow, Inc., ra- 
dio station representatives and con- 
sultant bureau, with headquarters in 
New York. Their resignations from 
WOR, Newark, as sales manager and 
salesman, respectively, are effective 


Borden in Lenten Drive 


The cheese division, Borden Sales 
Co., New York, has launched a 16- 
week campaign in 81 newspapers fea- 
turing Borden cheese for Lenten 
menus. The campaign is backed by 
a series of counter displays featuring 
Borden’s cheeses and related mer- 
chandise. 


Wingfield to K. & E. 


Samuel G. Wingfield, formerly 
with N. W. Ayer & Son, has been 
named publicity director of Kenyon 
& Eckhardt, New York. 

Designers Organize 

Harold Van Doren & Associates, in- 

dustrial designers, have organized in 


Toledo, O., succeeding Van Doren & 
Rideout, recently dissolved. 
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Selling Job 


you need the No.! Publication 
of 40% of the market 


OUR dollars out of every ten 

spent at retail comes from places 
under 10,000 population—outside 
the boundaries of cities against 
which sales and advertising effort is 
so intensively directed. 

Selling the better families in rural 
areas is just as basic as: selling the 
better city families. FIRST FAMILIES 
FIRST is sound selling policy. 

The manufacturer who sells na- 
tionally needs a No. 1 selling job in 
city and country. There is no econo- 
my in heaping up sales expense 
against city families or any other 
families who are far down in the 
scale of purchasing power. 

The No. 1 families of the under- 
10,000 market earn more and spend 
more than millions of city families. 
Country Gentleman’s ratio of auto- 
mobile ownership to circulation is 
105 per cent. Twenty per cent of 


Country Gentleman families own 
more than one car. Seventy per cent 
own homes. 

The basic business interests of the 
No. 1 country families differ from 
those of city families. That is why 
Country Gentleman, which is edited 
primarily for the First Families of 
Ruralaria, serves these important 
people so much more completely 
than any other magazine. 

Country Gentleman is the No. 1 
publication for influencing 40 per 
cent of ALL sales potential. It will 
deliver your message in full page 
size to 1,500,000 First Families every 
month at a cost of only 3! cents 
per family per year. 


If your product is one most families 
can use or enjoy, Country Gentleman 
should be one of the first three 
magazines in your advertising plan. 


COUNTRY GENTLEMAN 
FAMILIES ALONE 
REPRESENT 


1,578,000 AUTOMOBILES 


ea 


378,000 MOTOR TRUCKS 


[an See Ph 3 


1,050,000 OWNED HOMES 


— 
rye ee 


1,023,000 ELECTRIC HOMES 


18,443,700 MEALS DAILY 


AND THESE ARE THE 
FAMILIES WHO SET THE 
PACE FOR RURAL AMERICA 


_ Country GENTLEMAN 


FAMILY COUNSELOR TO MORE THAN 5,250,000 PEOPLE 
.. + Key to 40% of National Sales Potential 


THE CURTIS PUBLISHING COMPANY- PHILADELPHIA, BOSTON, CHICAGO, CLEVELAND, DETROIT, NEW YORK, SAN FRANCISCO 


1936 CHALLENGE 
You cavtt teal Proot / 


1936 FRIGIDAIRE WITH THE METER-MISER 


meets all fire standards 
for refrigerator buying! 


FACTS reveat amaring savings of Frignteiwe’s 

tacviar cotd-mahing unit PROOF 4 ro pee 
arr = 
eng eed PROOF 5S SeRii iin num 
man Pot Re | 
ens ermoengoun Compe = 
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Initial copy for new Frigidaire. 


NEW FRIGIDAIRE 
TO BE UNVEILED 
TO US. MARCH 8 


Advertising to Headline the 
‘Meter-Miser’ 


Dayton, O., Feb. 26.—Five stand- 
ards will be emphasized by 1936 ad- 
vertising of Frigidaire Corporation 
which March 8 introduces through 
6,000 department and _ furniture 
stores, utility electric shops and its 
own dealers a spectacular group of 
models for which are claimed: 

1. Lower operating cost. 

2. Safer food protection. 

3. Faster freezing—more ice. 

4. More usability. 

5. Five-Year protection plan. 

The sensational new feature of 
the 1936 Frigidaire is the “meter- 
miser,”  Frigidaire’s hermetically 
sealed mechanical unit which, it is 
asserted, cuts operating costs to the 
bone. This new unit, thoroughly 
tested in laboratory and field for 
several years, will be given the 
spotlight in 1936 advertising. 


Respects to Field 


Challenging competitive makes 
to meet Frigidaire’s claims, copy 
will ask the refrigerator prospect to 
demand proof before buying, and as 
far as Frigidaire is concerned, to in- 
spect personally operating displays 
involving light bulbs, current re- 
cording meters, thermo-gauges and 
cutaway models of the compressor 
showing simplicity of its design and 
the three major moving parts in ac- 
tion. While the advertising invest- 
ment was not divulged ADVERTISING 
AGE was told that the campaign will 
be the greatest in Frigidaire’s his- 
tory. 

“Months ago, conditions indicated 
that 1936 would be an important 
year for Frigidaire as a manufac. 
turer and for its various types of re- 
tail outlets as sellers,” Frank R. 
Pierce, manager of Frigidaire’s 
household division, said. 

“The signs were so unmistakable 
that Frigidaire set about building a 
line of household products out- 
standing enough to lay the founda- 
tion for new consumer satisfaction 
and new rewards for salesmen. 


Based on Research 


“Planning for 1936 called for more 
than product engineering. It de- 
manded several years of develop- 
ment by the manufacturing division, 
which has resulted in the most pre- 
cise manufacturing methods known, 
including successful porcelain en- 
ameling of a wraparound cabinet. It 
demanded research into the re- 
frigerator market, a study of ‘Main 
street’ in large and small communi- 
ties which revealed amazing data in 
potentials for household refrigera- 
tion. It demanded new ideas in the 
material purchasing division and 


(Continued on Page 27) 
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ADVERTISING AGE 


March 2, 1936 


in the 


Tri-City 
PIE? 


HE city of Moline-Rock Island, 

Ill., comprises 57.1% of the Tri- 
City metropolitan pie. The remain- 
der, 42.9% is in Davenport, Ia., a dis- 
tinctly separate part. 


Total population of the ABC “City 
Zone” for the Moline-Rock Island, 
Ill., and Davenport, Ia., urban area is 
148,332. This Tri-City area is indeed 
a juicy tidbit full of satisfying sales 
plums for the aggressive advertiser. 
But remember that the most plums 
are to be found in the Moline-Rock 
Island city area on the Illinois side 
of the Mississippi River. Here live 
84,813 (57.1%) of your prospects. The 
remainder, 63,519 (429%) live in Dav- 
enport, Ia., on the opposite side of 
the river. 


Here is the official ABC population 
breakdown of Tri-City population 
(Sept. 30, 1935): 


Urban Pop. Iowa Side 


Davenport, Ta........ 60,751 
Bettendorf, Ia........ 2,768 


aia bab o%.4 9h Hee 63,519 
Urban Pop. Illinois Side 
Rock Island, Ill....... 37,953 
Moline, Ill. .......... 32.236 
East Moline, Ill....... 10,107 
|, 2,650 
Milan, Ill... 2.00.0... 888 
Carbon Cliff, Ill. ..... 494 
Hampton, Ill. ........ 485 
Total Moline-Rock Telned. 5 RF 84,813 
ABC “City” Grand Total 
Population .............. 148,332 


OR advertising purposes the Moline- 

Rock Island, Ill. area is a “one city 
zone.” The various cities comprising 
this market being contiguous territory— 
separated only by political boundaries. 

Here is the Big Market of the ABC 
Tri-City zone—with its 57.1% of tri- 
city people. Two evening papers, The 
Dispatch and The Argus, reach 97% 
of the homes in this area—zwithout dupli- 
cation. 


No single newspaper gives adequate 
coverage of the ABC Tri-City zone. 
But you'll certainly get the big share of 
sales plums by advertising to the big 
slice of the Tri-City Consumer Pie 
through The Dispatch and The Argus. 


Mo.ine 
DISPATCH 


Rock Istanp 
ARGUS 


National Rep. 


THE ALLEN-KLAPP-FRAZIER  CO., 


Chicago, =t Lous, Detroit. New York 


Discounts, Advertising Allow- 


ances, Walgreen Co., 1934 


(Continued from Page 22) 


Regular discount & free 
goods shown on invoices 


Additional compensation & 


Peurto Rican American 10% 2% 3%on net purchases of E)} 
Tobacco Co., Newark, Toro and Portina Cigars, 
N. J. 

Primrose House, Inc. Retail list less 2% 5% on retail purchase 
New York, N. Y. 334% and 10% price. 

Princess Pat, Ltd. 10% 2% 10% on net purchases. 


Chicago, Ill. 


allowances for window &|Procter & Gamble Dist. Net—2% cld. al- 2% $50 per month August and 


counter displays & adver- | <o., 


tising. 


Chicago, Ill. lowance September. 
sans $50 per month July, Aug- 


(Column 1) (Column 2) ust and September, ; 
. . 159, Z 0% on net purchases o 
Trade ‘ash Prophylactic Brush Co, i5% on Tooth 1% 109 
eves = Florence, Mass. Brushes Prophylactic Tooth- 
ae 25% on other brushes only. 

Loose Wiles Biscuit Co. Net 1% 5% ane 14% on Oe per Brushes 

St. Louis, Mo. enanes. aa | Pyrozide Co. 20% 2% $10 per gross large —_ 

P. Lorillard & Co. 10% on some 2% 7% on Helmar and Murac $6.50 per gross standar 

New York, N. Y. items PP ge ye es size. 

12% on other cae = p j » Cinesethen "| Queen Anne Candy Co. 20% 2% 10% on net purchases. 
— oe pe Muriel be cigars. Hammond, Ind. 
5 _—— I ’ ae teed Candy Co, Net 2% 10% on net purchases of 

Lucky Tiger Manufactur- 16% % 2% 10% on net purchases. Chicago, Ml. Se package merchandise. 

ing Co., Kansas City, Mo. Rex Research Corp 156% 2% 10% on net purchases of 

a bs ° od «/0 

Geo. W. Luft Co. 15% 2% 10% on net purchases. Seleie, Gite. A Fly Tox. 

an See See MF : let 5% net purchases plus| Rinex Laboratories Co. 25% 2% 25% advertising allowance. 

Lutek Dairy Co. — _ ” $1.00 per store on 20} Cleveland, Ohio. 

aiiwaukes, ‘Wis. stores in Milwaukee. Helena Rubinstein Co. Retail list less 2% 13% on net purchases, 

5% % 5% net purchases if| New York, N. Y. 33144% and 5% 
Luxor, Ltd. ee free 2% of a $650.00 per an-| Peggy Sage, Inc. Maximum retail list 2% 10% on net purchases. 
Chicago, Il. en ene num is reached. New York, N., Y. 10% oe 

5 2 2 . free with each gross. 0 

ane CO a ie 9 a se on % gal. bot-| Sales Builders, Inc. Retail list less 5% $400 per month. 

Manhattan Brewing Co. Net 2% wae og : Los Angeles, Calif. 20%-10% and 10% 

: Ill. 7 j 

Chicago, 50c per case regular bottle (Continued on Page 31) 
beer. 

Marcus Lesoine 16% % 2% Co-operative ads paid for 

San Francisco, Calif. by gg gant F 

Mfgr. Co. 20% free goods 2% 10% on net purchases 0 
ad ny tl ese : Mar-O-Oil products from 
; ; manufacturer’s Chicago i] 
Depot only. o - ae t b r he 9 

Maryland Paper Products 75c per box net 5% 10% on net purchases. Ors ere Z S$ Fr GJ & 

Co., Baltimore, Md. 

Mason Au & Magenheim- Net 2% 4c per box allowance on 

er Conf. Co ee oe ¥ gp LS , _ 1 
i ; Peaks, Mints an rows. . 
seesneniadiaes 6e per box on Mason Mints. Most people thought so but now its definite 
8c per box on Black Crows. 
10c per box on Cryst. Peaks. 
le- 
Ross Federal Research Corp. conducted a te 

| rbe 16 34 % 2% 15% on net purchases. 

among Aaa ™ ” Co-operative ad paid for by ||} phone survey of 16,495 completed telephone calls 

; , manufacturer. f 

Mennen Co. 15% 2% 10% on net purchases. during the week ending Dec. 16, 1935 and... 

Newark, N. J. ; 

Metropolitan Cigar Co. 12% 2% 5% on ag nc Mian h 

Evansville, Ind. cago Motor ub ars. ° . . in Pittsbur were / 

sie haiey, Sinees ai 2% 10% on net purchases. Listeners to radio stations g 

New York, N. Y. 36. per month - — 

sail operative advertising. divided as follows: 

Phillip Morris & Co. 10% 2% 3% on net purchases of 

New Boones i ae € ‘ Marlboro and Philip 
Morris Cigarettes. 7 

Additional 23.8c per thou- Woee ..s«se« eee a 
sand on Phillip Morris : 
Cigarettes. KDKA . o . * s 27.70 A 

54ce per thousand on Time be 
Cigarettes. WJAS ° ® . s . 18.55 7. 

Murine Co. 15% 1% $285.00 per month, ° 

Chicago, Il. KOV . . . . Ld ped, 

McKesson Robbins 25% on Calox 2% All Others ... - +» 4.59 /B 

, . ’ ° 

Bridgeport, Conn. , ' i aaa Didn t Know . . . ® s 8.66 _ A 

National Licorice Co. Net 2% c per box on Oriental Nibs e 

National Toilet Co. Net 2% One free with each dozen. Refused Info. ® . . « . 1.51 "e 

Nestle LeMur Co. 25% 2% 

Northam Warren Corp. 15% on some 2% 10% on net purchases of 

New York, N. Y. items Cutex, Odorono and El- 

18% on some caya, 

items 5% on net purchases of 
25% on some Glazo. 

items 

Northern Paper Mills 5% 2% Co-operative ad paid for by 

Green Bay, Wis. manufacturer. 

Norwich Pharmacal Co. Net—regular 2% $2,000.00 during period June M4 

Chicago, Il]. trade free goods 1 to Aug. 31, 1935. Pittsburgh, Pa. 

deals 
| NBC Red Network 
| 
Northwest Cone Co. 10% on some 45c per case on Mabco and | 
Chicago, Ill. items 2% Buddy Cones. ENTATIVE 
Net on other items 30c per case on Double NATIONAL REPRES 

N 2 1 ¢ 16% 9 2% I pore gai invoi | New York 

Nexzema Chemical Co. 6 34 % 0 =xtra % off each invoice ‘ 

Baltimore, Md. and special additional | HEARS 4 RADIO Chicago . 
633% on purchase dur- | San Francisco 
ing June, July & Aug. 

NuPolar Water Co. Net 2% 10c per doz. Distilled 

Chicago, Il. Water. —- 

Odol Co., 16 35 % 2% 20% of net purchases. 

New York, N. Y. 

Pacquin Laboratories 16 % % 2% 2 doz. free with a gross. ‘ 

Corp., Chicago, III. e 

Parfums Corday Tourjois Moi less 244% on net purchases if Write for our New Booklet — 

5% 1% $2,000 quota is reached. 
Other items, less 5% on net purchases if 
10% $5,000 quota is reached. “How to Make a Small 

Park and Tilford 15%-5% 2% 5% on net purchases of 

New York, N. Y. tex 2 doz. free with a *e . . ” 
ross. Advertising Appropriation Pay 

Parke Davis & Co. 40% on part one 20° on Part One items. 

Detroit, Mich. items 2% *15% on Neko, Medicated 

15-15-5% on some throat discs, Antacid by 
Lo a —~ items tablets. 

15% on some items *10°% on Hydrogen Perox. 

Net on some items *10% on Alophen Pills. THE LARGE ADVERTISING AGENCY 
a7 odd ri van al THAT INVITES SMALL ACCOUNTS 

*These additional discounts 
are received if quotas 
are attained. LA 

Peter Paul, Inc., of Dela. Net 2% $150 per month. 1%c per ALBERT FRANK - GUENTHER WwW 

Saugatuck, Conn. box on Mounds and INCORPORATED 
one ADVERTISING 

Penn Tobacco Co., 10% 2% $100.00 per week, 

New York, N. Y. 131 C@edar Street 

Pinaud, Ine. Retail list less 10% and 10% on net pur- N. k 

New York, N. Y. 3314 %-7%4% 1% chases. ew Yor 

—— Telephone COrtlandt 7-5060 

“FICES IN NCIPAL AMERICAN CITIES 

Planters Nut & Choco- 20% 2% 5% on total purchases, pishickirete ag Pere stoic : é 

late Co., Wilkes-Barre, ALBERT FRANK-GUENTHER LAW,LTD., LONDON é 

Pa. 

E. K. Pond Co. Net 1% 5% on total purchases of 


(Derby Foods, Inc.) 
i Chicago, Il. 


cases of six 5 pound tins 
Peanut Butter. 


. 
| 
i 


os 


wa 


rr me sce 


“we 


aa Pag Me de Baan? ig Y Bek ee ee, eee Ipc Re LC a es Pa A tea hPa ha aah RRS Weal ie 8 gut dic ON ee ay eee ask a ae Ry ne a ry ae Ee oe 
woe. Be A ee oa Ae ee Sy. as a: pets f: Rn ty i pines: ee ee was 5 Fash SBE, th ny iene Agee a se, S te 
fee LW) aa. tive : ei * Mii, “r ss ; Lal By : ; ‘ 1 he ma Pa & . : em : etna Be aes 
gees - oA reer | ape ee ae 5, wees eg ie a ee ay ie : . a i Takk ey es : nas 
AB @ Giga a i eee cue ine v8 Spe, : WW tie Se cete ; <* We Re ee * vot aj ay. us ae te 
. ? 
7 3 ee | 
; — 
. ee 
fa we 
i” are the 
. i y) | 
a | ; 
4 ¥ 4 i 
| a ea ; 
f No 4 v : 
7 “ww 7 
4 “\ 
a | 
- a 6" SW" | 
i: a? '@) 
ye - - 
one, . of 
aay 
ee td 
oa m 
(aia R \ . Aa 
ee se . : 
ibs 
' ee ” \\ “ 
4 “ss Zo ' 
¢ oe Bey s 
7 a ae . 
- re is : 
je 
ir 2¥ p 
; 
a 
ee Pity , 
Py hele te ; ; 
4 ee 
q ont, pkg 
a j 
% a 
4 saat) 4 
Pe Le We 7 
s ec: 5 Te, ie I 
, Se a ‘ 
4 ‘ ion et a 
oy, ¥ ie 
Be ., 
Poe vid ¥ 
ee a 
ca a . 
Pikes. * j 
ae : 
5 as ieee A 
; shh 
a he. 9 5 | 
; Tia f 
wait ty Ra 
e wa = B’ % = 
awe Te 
’ Pencil’ ‘a 
2 a ar 
: ‘ ae 
>. Sea 
ae 
ee re: 
f = iis . 4 
Dae 
"ae 
— 
is . 
— 
: «: 
:* iit 
a Pe | 
r 7 ae 8 
ae Tepe. | 
5 Po f 
Sos { } \ 
a ; : : ae 
4 i 8 ah 
: 2 
F ee Sa 
Pee | 
eae : 
oe pay ee. 
ie a eee 
| ses en 
i | 
a ee 1 
‘ Bee eo a 
mee ; 
i A a | 
: eee ds fi x 
nS aT ls 
Beit enol | 
ee on ee oa 
eee to = 
Sagres 
Ss ie a 
Bet 
Pi ac ae x 
2 bet em ie) 
z Ave chy ce eg 
Bi nyt e 
eer aes 
_ 
Bat: 3 
oS 
a a 
. < 
bie 4 
an : 
age 
[5 ae ; 
4 € . 7 
oe 
i > aa ei 
aie . 
P ee: 2 
coe ue 
ey ee ee ‘ 
H ee ks 
. 3 
ie ' 
eas) 5.78 ; 
Pat: 
— ‘ 
a wa } 
a 7 ' 
st 3 Be 
Oy oie i 
- sd ad ‘ 
2 aie i. 7 
ie Bess 
Se iN 
ne 
=. Lae 
¥ oF : a ‘ 
ee aaa! | 4 
Rites ee é 
Sr x 
“a si be 5 
ee, ae = : 
caer a 
ama a m, - 
Eo se; : 
ao os Pe 
* eae ee a 
Re ’ 
pA io St ae rr 
t be! eae : 
o Jon i k 
le 8 eee : 
on SEM cae eae Fat eee ee EE: io Pighe teeny j a TEES pe ee ate ae paca gr ey, ; = Sg A : ay j 4 a as 
See Se eh eee EOS tee gee ei eNO ete (so FS Gee Lge, ep REE ai. a PTCA TARY < Ng Ba ed Ne LIT Ser eR Oe RMON OR art ee poues tae ad aed sek ty SiR CEs tare Gott eaters Cathe BSR gia 1 carr) Ay aie eal e's Ser eR EE Mae 5 es. 
5 ashe or oe ae A, ; aie at ese reek re cat kG oe ie ean et ee tee eh gS bea Mt aR yt eM a Rate, abe ka. fe. Rt x ae SRM CAP ONG Meare Anke? et Se | 
ee op ¢ ea ai < na Sibi Baek Nee Br aks AR NeE™ Gaia yaa “SU GRIY ree eo es FS eNO ee oe MRI Na SORIA Tani gute tia Se 3a Rs eM ren agp ie os WORN NS ee AR 5 NOON cdi ee Se 
RIS eS Tet Go ens es Se Say, < feae aie me Hie tee 5 * : Sener iat ie come nen ee 2 Moa ha ee oe oe ees, AS on Ag gaat aaa ce Ap. ON ae 


—~ 


; 


oa 


& 


ae 


ORR RE 


aad 


ae aad 


ee 


y pee, > = a ahs “ & r oe hte, “i ih ¥: 4 
‘ ge ae oaby, A5 > 4 Se Pe Wenn) a ; : -y' See 2 Aer Ak on Go eget ol in 2a es oe ‘ 4 f é ' 2 EL ak 
" Mee ye : ‘ y : a ee 
« fi b teins 7 oe 
ms ae 
: fom 
4 Tae aa ces 
? 7 EN tng 7 ti t 
2 a ' hee 
i — ae 
. © a + = 
; ¥ 
4 
2 
cant ts ‘ae 
Bray 
i 
et Megas: 
sae ee 
‘| it est 36 
3 PERG 
ee Pa ot a ee 
ee ea as 
fa kes Seo ae 
pe oe 
cv <e) 
Pe. 
bie Cn ey 
en ae i 
: Titi 
7 oa ae f 
‘ ‘at | 3 
/ ae 
/ ang rial 
a Lo eee 
4 et ee 
: oe 
* ay ers 
fee oR 
% pec 
; 2" ao ieee 
eee 
‘ 
i] 
a 
5 
k 
2. aes 
By . a 
i ee 
| sity ey We 
fo | i . 
g a ‘i 
ais +“ ‘ 
= mS. 
i e Fo i 
ee 
aa bl : 
ee 
: ; . hg x pees 
k es = te 
| —— 
Peer | Se ac 
; a. ee 
‘tea Sa 
aia 
| F . 
x . nal : st ae a. 
x. : Bete eFax 
t « Tee - Svea ae 
ie se a raya a 
oe] . > > 
¥ 
: ; £ in . 
~ ¢ : ane 3 
id oy - a ‘en : 
> *. . a ~ 
. ve er 
- Neg 3 “+ i 
; z 43h ; 
ae 7 saan 
. Pe ae 
> “ r ee 
Tee : : of ey 
7 . « 4 b 
: at : PY i ve. s 
; bs ov ss : a : ~- @ oan oe 
1 “S . 5 ' pe a’ aaa re 
' > > eX : . st aN ie peers 
, >, fr "e 3 = ~/ Bry a 
~~ SFA - : ™y- x <i aap mE 
~ Oke ; - + aA re 
. 7 . Z Pee Sh 
*e* . Pe ™ Io “st ™ a ” A: = es, > ae cee 
Fay % Sine : J ef * f = 8 7 os Ase os Tate ae 
: . . ee hy we by sa nh Cee a yeas” 
SOR Nene, hd ‘ . Te . sd Ss. ¥ 2 as 
ait . : s = a. flee 
1 <e. -_ 2 Boe SR oS oo. 
hee We": ae Eo « EP ot . SAA 
™ , by cate ae a - a ok Cri. oH GUE oy 
ep eH x, poe ie 
a>. we sf , > ; = ‘ 
Wey ae wh sii 
~ ~~ . om - 
Tdigey ‘; sf LY 
Ee - 4 - 
Wi. Re i 
SONGS 
x ~, , 
ey a: . " 
5 or ‘ 
t i - wd 
149 ~ a _ x 
pn - . Yl “a ie 
. ee rs . ie ; 
CMa - x SA 
AF v os ~~ 
ae % - a 4 . e 
. TOA Bh ; 
et: . Pee * Fen, +> Fs 
Ass * . Seas + z 
I = tha" FE . Ys 
t . _ : 
‘ 2 
i : i ~ 
wa : 
* — 
} : , 1 
| i. < ies 
: a ae 
4 pages ees 
7 = i 2 eee 
i Pieeb oel2. 
s Dae le a 
aripy SaaS 
F- He aoe 
or aha 
pa re 
: aoe ee, 
ES i . Signe a5 
ee ‘ ~ ™~ . ‘> - - t . 4 dl ~ ts . bea: Ve a. ody » Ne “ - hn we = ae x s ee ‘ of “ sei Aig peat ey 
eae re ae oh ay Bogs Saar fe wh I grea Soi la ies cs se lg ar ke oes Pee CO aaa ea NR vii Pg ses ey eA as Sea ae Nee 5 PEAS Gee Op ay ena itiee Sao on ade “SPM pi uaa Ne ke eet Hig? ity Sheet ot aly 
eae MS Se ee ne epee peed gs MR Paar a ep Sy SE eae 4 er ca Re! Waa hee a eG eck ee fn Se oe gre aan eer a a at RR Se 2 al! Sa tea SQ et ar ane Sk y head OW csoek eS ea as ee ee a Lae ae ONT AS Soaps ThE aaah, Poe ree ie ee area 
Be Te RS Ene Ae hae a EM Sees ea) oa "Neue Obata eines ih. So Pa genase ey Pil goat ok a Se ah eee eS Bs taal are ae eek, Sea ch of 


4 


For steady iness growt 


; 
2 


This 24-sheet poster was reproduced on VAC-CUP-BAC Poster Paper, by Strobri 


Some time ago West Virginia Pulp and Paper Company 
made this promise: “‘. . . to use the full fruits of long experi- 
ence in poster paper manufacture in co-operation with those 
who are equally interested in the development of the 24-sheet 
poster as an advertising medium.”’ That was more than just 
an expression of willingness to co-operate. Here’s evidence: 

An entirely new and exclusive practical principle, a 
vacuum -cup, adhesive- retaining posting surface, makes 
Vac-Cup-Bac Poster Paper a new service factor. Press-tested 
by lithographers, Vac-Cup-Bac Poster Paper has been 
reported as ‘‘most satisfactory for all purposes of poster 
work:’ Service-tested by plant operators in forty-four states, 
Vac-Cup-Bac proved definitely superior from a service angle. 


ee 


gid ST e 


oes 
o 
y ay 
ae 
‘ 

oS 
e+e 


~~ ae 


_ 


ADVERTI#® 


Here is an improved pape! 


a new and exclusive princi 


with the exacting requiré 
lithographer; it helps s0 


service problem for the play 


It has a uniform printi 
Now, turn to the back of 

notice the photograph o 
Vac-Cup-Bac posting 8" 
vaco Vac-Cup-Bac Poste! 
all of the superior Westv 
In addition, it now insu 
vice effectiveness. Yet, it “ 
than the average good 


( This! 
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LITHOGRAPHERS 


The new Vac-Cup-Bac Poster Paper 
has all of the qualities which have for 
years identified Westvaco poster pa- 
pers. It has the required tensile strength 
and moisture content; its surface is 
uniform ; and its affinity for poster inks 
meets the exacting requirements of 
poster lithography. But Vac-Cup-Bac’s 
unigue posting surface is also valu- 
able from the lithographer’s stand- 
point. Vac-Cup-Bac insures a better- 
looking poster on the panel where the 
craftsmanship of the lithographer is 
apparent. 


PLANT OPERATORS 


Here is a poster paper that will help 
you to render better service to the 
advertiser. ‘‘Flagging’”’ is practi- 
cally eliminated; the new paper offers 
greater resistance to popping and 
cracking; and the Vac-Cup-Bac Poster 
will make a uniformly better appear- 
ance on your panels. Tested under ser- 
vice conditions in 44 states, Vac-Cup- 
Bac Poster Paper has been widely 
endorsed by the outdoor advertising 
fraternity, many of whom have pro- 
nounced it a definitely superior paper 
from all service standpoints. 


rr inciple is shown in Micro-Photo Form on the Back of this Insert.) 


thographing Company, Cincinnati, Ohio, from a painting by Charles S. Chapman 


VAC-CUP-BAC 
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This photo shows the 
adhesive-retaining : 


surface of 


VAC-CUP-BAC 


Poster Paper 
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This micro-photograph shows the geometric 
pattern of diamond-shaped vacuum cups 
which are an exclusive, unique feature of the 
new VAC-CUP-BAC Poster Paper. An ordinary 
reading-glass applied to the posting surface 
of VAC-CUP-BAC paper will reveal this pattern. 
Tests have proved that these minute vacuum 
cups actually retain an added amount of the 
posting adhesive, with the result that the 
VAC-CUP-BAC poster has greater adhesive 
capacity; it clings to the panel and offers 
more resistance to “flagging*’ 


3 hy sea ali TOPE) oe Ge Oe Ca lees Ot BR ef a Re ee ee oe a ad aah epee ee ee. 5 re ae 2 12 ae Bocca Some de ard th bars, otis bi ih a See Mt met TSB Stl ily eat ag at eR ES est hy Oe Aaa ST OR a at AN ameag oe keg ss ORR Ram M2 lea Avy 
ie i ie Sea Be ne a Si ; : hai $ a eres nth a a ayy, 5 ‘ my Me Maat SB oe ak ae teeta RI eae AS ee gee Pag Te Pelee Pe Re alas PP. Be ee pee No zs 
hate rae v2 ; Se 2 : ie is : : . Ns ie nr cle haa ra ’ a ee ATE aah 
ES c a : A m ee f Bk ee i ee . ree ake, eene age e saat eee rar aan 5 Pe See UE SN ae Se Ae eT ee | Es ent ' oo ae A Sad 3 + hig ee rae a oe eo i 
% y' 4 Mn £ . d > : ™ a é 4 Ts 
yt : 
Bett dari 
: Mar 
Cie — 
= 
% ‘a 
bs it 
= fr ‘3 Fe 
Les 
<0 . 
oS 
¥ . 
ee y 
7 
ny ees PB 
$i Fits i rs : rf 
foe 
bale ae 7 
(ane early tbs by 
Atenas t 
sts ae ‘ 
Peicwne T 
eo , 
Oe 
tf, 4 
Pa al ; 
Retires”) a . NI 
" a ag 
Py gt: oncnh 
‘ Rt ex ; i 
"a ee ‘J 7 " — 
ees % Foe “a 
peiiette a eg 
rs ane - ee : 
vt v. th, " 
ee. ak) wi vy eS , : 
ge, / : “ 
Bae a - & Pa F 
aaa. : 7? ¥ 
Sinlte "1 PA at Ps | 
Be di 5 en e 
Es Saar o = 4 
aay | ) a - ‘ : 
¥ ae. . ” ; - 
; - + ee : ~ - 
ae ee ./ ad a ‘ Fa , ~ < w 
rE: ° 
~ Sia * Oi tee. 4 | ee — 
sect “ oe ; , 
Bao! ings | eM od “= ‘ 
Perea. safe: ‘“ w " . 
% i EE 7 yt. a - a bo3 J F 
SAaetihe ae 7 “ o-e ; : 
ia, ae : » ‘ 
Eee aes . -* 
a 3 = e - > > ‘ 
F _ - Fra ~~ os = ; “ 4 
ees 8, ae € - * ‘ . 5 
ee no ah . we 
Bebds mitan es. ft 4 
< ‘a “’, . Zz 
t , “~ o/s $ 
- Ais 9 ; lege » ~~ we . . ™~. 4 ° 
«bpp, ‘ ; . * 
‘ 3 ees >. +. wet . Fi 
re ? oo na? : : 
or ‘ Pay ‘ . ; ” « 
nT + ~~ > . - -~ ; 
aie _ : we A 
i t _™ ; cred om all ae ‘ a 
err ie * an < > 
See es | — ~ ~ ‘ 
eee = ' * * af - 
se) ’ « d os 
5 ae . = ad ’ ‘ 
aed s - ” PS * = % 
eras “ ae - 
= 4 i. . al , 
eis Qe | 
eee Beef tly 
Mn Peer eee: - 
we eet MONS ‘ ° 7 i od Aa ) . 
poe eee - U* , a FF 
bie coe ; ‘ts, ~, at 4 , / * 
ae f . ad y aa ° f 
- - 
er ss - nil a A 
ee ~ — . 
i z 
: a . aati af a : , 
aes in or ‘ ee 
ae 
, *e ete 
™ Pat x : - “ ‘ 
Cae We anges > a. 
a ¥ ip ” el te. e: 
‘ Bee, <a 4. “RB r 
Z . <- a * z 
| " ngs, ¥ th 5 : in 
she, * “ <& ag ~ ' : ri 
ee ; of 
Peeper , o thi 
<acueeiccen DINts ’ ~ F : ' 
ya ie oe r . ae 7-7: 
EE gy eka en Rag tec 
peer i hatin > : ; 
Rete ay . Le 
5 Taga eae s 4 
baie po tod ma 
eo, oak ee: ’ ye > 
er ee: 
May set) mi 
{a ili Sara" : to 
ie vn : t} 
a ee Crt 
Sig ri ite , . 
ae mi 
ees he. 
; he dla 
a} : 
ae eee - 
oe ¥ 2 
; a os 
x; Es eee 
ls a. se. 
3 “ieee 4 5: 
ae 
- ao * . a 
ee et ae Hy ie 
i = a SE _— 
Ca : ; Tha be 
a : 
.; et ee . a ’ 
ee ge — 
goonies, 
bg Re a ae. 
eee’ Wee: — 
a bie ts ~ 
ge d 
Free ' 
257. ee . 
ar ie ' 
2 i 
vo a . 
Veena 
Be ane * 
Bee a 4 
oe beer. 5 
: & By 
ge ie 
eas ac 
aie 
a aa Es . 
Yaa ae 
eee Si Ss 
— aor 
(sincere 
et. ieee 
es ce She. 
> arene hele 
ee 
ae ra ie 
ok! <S § ee . 
a OF :2 “ 
a a ee _ -# 
a 14 i 
ey ie 
ene ct) ae j 4x 
Gita Vad, eae Si AN det x SB A ao feta ee Ta, re é ato é iy a aee Bae clan os Verret te, ; ae : : 3. Sa a ae pa page S t 2c a 
Pat veges kA oe OE a Bays AN aR So eg) ee eam Mae be i MS ae lee MR OR VR ie Dae a lag Sy rey etre a ol ale NE eee A iG ies re Ni See oe Oe ara Fa il al a eae Breet ray 
GEne tiga ie <a, ON a ae ot air ee iG Amen ss ot anh aes A «(aati ee teale a abate s.r Ringe Meee <i ORR er ue Re MP ee STH ey Vee fied ie RE aaa et Bans ee Sha eS) wee creer pe 
el ches he oie 4 45 gir aes Lor ce Sd Ne ee aera Me MRT RRR ED Lr Cel Se Re eas eR a eg See go tes tee pe CM ge in Meee aes Sean SS Og AGH et ho TP. bs See ge eRe NT AS Bn REE Eee nh on Ps’ a al ete, 


i 
° 
j 
N 
4 
‘ 


ah Ag Le 9 aie ig era la D OL hoe 


5 
‘ 


March 2, 1936 


ADVERTISING AGE 


27 


ae 


SAFETY INDICATOR IS NEW FEATURE 


To receive emphasis second only to that given the Meter-Miser in 
_Waeene promotion is this new device. 


NEW FRIGIDAIRE 
TO BE UNVEILED 
T0.U.S.MARCH 8 


(Continued from Page 25) 
virtually every operation of Frigi- 
daire. 

“The result is that we know who 
will buy in 19386, what they will 
buy, which buying appeals will have 
the most influence and which meth- 
ods will best reach them and Frigi- 
daire enters the 1936 joust with 
products that make _ possible a 
‘proof’ campaign that we believe 
will be an eye-opener.” 

Styled in the modern trend, the 
1936 Frigidaire includes 16 models 
of various sizes headed by the Im- 
perial and Premier for the luxury 
market. The Super series, porce- 
lain enamel on steel, and the Mas- 
ter series, de luxe on steel, make up 
the major portion of the line, but 
there also are special large models 
and two special small ones for spe- 
cial markets. The ‘“meter-miser” is 
standard equipment for all except 
oversize models for special purposes 
and those made for direct current 
areas, 

Sentry on Guard 


The “meter-miser” is hidden away 


in the bottom of the cabinet. It is 
of such advanced design that only 
three major moving parts are neces- 
sary and these are permanently 
sealed in oil and completely pro- 
tected against moisture and dirt. 
Lengthy tests under various cCli- 
matic conditions prove that the “me- 
ter-miser” uses less than half as 
much current as some refrigerators 
to produce the same amount of cold, 
therefore costs less than half as 
much to run, according to Frigi- 
daire. It is claimed that this lower 


HISTORIC 


President Grant's strolls “up the 
Avenue” to the old Willard are 
memorable . . . Leaders of today’s 
effairs find themselves again the 
center of National events at the 
modern Willard—modern in ap- 
Pointments—old in tradition. 


Single Rooms with Bath $4 up 
Double Rooms with Beth $6 up 


Ne 
WILLARD HOTEL 


“Residence of Presidents” 
WASHINGTON, D. Cc. 


H. P. Somerville, 
Managing Director 


first that he has unearthed an old 
derby hat, which it closely resem- 
bles in spite of the romance in- 
vested in it by the advertising. 


Shows Exact Temperature 


Every 1936 Frigidaire is equipped 
with a food safety indicator showing 
the exact temperature in the food 
compartment. This device was test- 
ed in 1934 and 1935 in Fort Worth 
and Dallas, Texas. 

The widest coverage that has ever 
supported a Frigidaire selling cam- 
paign will present the Frigidaire 
“meter-miser” and other features to 
millions of refrigeration prospects, 
Lee A. Clark, household advertising 
and sales promotion manager, an- 
nounced, 

Carrying the compelling lines, 
“Backed by Proof,” “Buy on Proof,” 
and “You Can’t Beat Proof,” adver- 
tising placed by Lord and Thomas, 
Chicago, breaks March 8 across the 
nation. 


Magazine Schedule 


Magazines on the 1936 schedule in- 
clude The American Weekly, Col- 
lier’s, Good Housekeeping, Ladies’ 


Home Journal, The Literary Digest, 


operating cost provides savings of| Saturday Evening Post and This 
75 cents to $1.50 a month, or $45 to| Week. Color and spreads will be 
$90 over a@ five-year period. If any|used lavishly. 

curious user digs the gadget out of 
its hiding place, he will think atj|cally located papers will be used in 


Rotogravure sections of strategi- 


areas where additional advertising 
is considered necessary. 

To provide coverage in communi- 
ties not served adequately by mass 
circulation publications, Frigidaire’s 
largest dealer-coéperative advertis- 
ing campaign will be launched. This 
provides for display advertisements 
by dealers in daily and weekly 
newspapers, outdoor posters and 
radio spot announcements. 

Showroom backgrounds and win- 
dow displays pounding away on the 
‘proof of standards” story will 
break out simultaneously in the na- 
tion-wide unveiling. 

Other promotion material includes 
catalogues, a rotogravure folder, bill 
inserts, recipe book, the Key to 
Meal Planning, and pamphlets on 
special models. 

The new line and promotion plans 
were presented to the national sell- 
ing organization of 20,000 men dur- 
ing February at 38 district conven- 
tions by three factory convention 
crews headed by Frank R. Pierce, 
manager, household division; H. J. 
Walker, Jr., manager, public utili- 
ties division, and Lee A. Clark, 
household advertising and sales pro- 
motion manager. 

Larger conventions were attended 
by E. G. Biechler, president and gen- 
eral manager; W. F. Armstrong, 
vice-president and assistant general 


manager, and Carl A. Copp, general 
sales manager. 

The presentation was accom- 
plished through sound motion pic 
tures, drama, talks, chart demon- 
strations and humorous skits. 


Sealy Mattress Co. 


Moves to Pittsburgh 

General offices of Sealy Mattress Co. 
have been moved from Kansas City, 
Mo., to the factory of Fort Pitt Bed- 
ding Co., Pittsburgh. Harry BE. Wolf 
has been elected president. 

A national campaign, scheduled to 
start soon, will introduce “Nukratft,” 
Sealy’s new mattress padding mate- 
rial. 


Dickinson Promoted 

W. J. Dickinson has been appointed 
sales manager of Automatic Washer 
Co., Newton, Ia., household washers 
and ironers. Before joining Auto 
matic in 1931, Mr. Dickinson was 
with American Ironing Machine Co., 
Chicago. 


Recognition for Smith 
F. Morse Smith, Thomas Publish- 
ing Co., New York, has been elected 
a vice-president in charge of the in 
dustrial news division. 


Heads Erpi Distribution 

H. C. Grubbs has been made direc- 
tor of distribution of Erpi Picture 
Consultants, wee New York. 
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dealers get together 5 


Two and a half inches is the width of a listing 
column in the classified telephone directory. A 
little space, it has a lot of power in closing sales. 

In that space many manufacturers and their 
dealers make sure that prospects know where to 
buy the products they sell. That is how, at low 
cost, they check substitution and complete sales 
which might get lost by the wayside. 

Look in your classified right now. Judge by the 
names you will see there, how thoroughly proved 
and important this dealer identification plan is. 

Then let us show you how Trade Mark Service 
could be used to increase your sales and insure 
your advertising. Trade Mark Service Division, 
American Telephone & Telegraph Company, 195 
Broadway, New York, or 311 W. Washington ‘ 
Street, Chicago. 
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Philco er 
on Employes 
for Air Show 


Philadelphia, Pa., Feb. 27.—A novel 
type of radio entertainment was 
broadcast recently when em- 
ployes of Philco Radio & Television 
Corp. presented over Station WIP, 
first in a of amateur hours, 
talent for which was selected exclu- 
sively from the 10,000 persons who 
make and sell Philco radios. 

The amateurs and chorus were 
selected after a series of auditions 
in which hundreds competed. A 


series 


variety of exceptionally good talent, 
including singers of classical and 
popular music, harmonica players, 
tap dancers, instrumentalists, and 
pianists, was available. 

Over 1,200 other employes com- 
prised the enthusiastic visible audi- 
ence for the show, which was held 
in the auditorium of Gimbel Broth- 
store. The winner of the pro- 
gram was selected in approved style 
by the Johns-Manville applause 
meter. 


’ 
ers 


Start Sixth Year 


Julia Sanderson and Frank Crumit 
have renewed their contract on Co- 
lumbia network, where they 
been featured for five 
sponsor is General Baking Company 


for Bond bread. 


have 
years. The 


Survey Builds Program 


Songs heard on the “Lavender and 
Old Lace” program starting Tuesday, 
Feb. 25, will be selected in accord- 
ance with results of an 85-week mail 
survey, which show that 60 per cent 
of the request letters asked for old 
favorites, and the remainder for cur- 
rent popular tunes and songs from 
recent shows and motion pictures. 
Sterling Products, Inc., is the spon- 
sor of this CBS program. 


Ned U2 8 A. Comal 


John Lewis Smith, former assist- 
ant United States District Attorney 
and legal adviser in the Food and 
Drug Administration, has been ap- 
pointed general counsel for United 
States Brewers’ Association at Wash- 
ington. He succeeds George E. Ben- 
eman, resigned. 


Olsen to Breskin 


Marvell A. Olsen, former advertis- 
ing agent and recently with Egyp- 
tian Lacquer Mfg. Co., has joined 
Breskin & Charlton Publishing Corp., 
New York, publishers of Modern 
Packaging, Modern Plastics, Ship- 
ping Management and Packaging 
Catalog. 


Tunison to “Liberty” 


Lester Tunison, formerly with 
True Story and The American 
Weekly, has joined the Eastern sales 
staff of Liberty at New York. 


Launches British “Time” 


Great Britain’s first weekly news 
magazine, News Review, has ap- 
peared, patterned after the American 
Time. 
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eckoning from store doors 


and windows, “COLORGRAPHIC” 


Transparencies remind passers-by of 


those easily forgotten items... right 


where the purchase can be made. 


There’ 


s a brilliance and a translu- 


cent beauty in “COLORGRAPHIC” 


Transparencies . . . they put every 


BOSTON 
20 Providence St. 


BUFFALO 
601 Amherst St. 


stray beam of light to work for 


sales’ sake. 


Send for a sample .. . hold it up 


to the light . . . then ask “‘American” 


to work out plans with you whereby 


that colorful brilliance will open 


doors for more sales of your 


products. 


AMERICAN LITHOGRAPHIC COMPANY, 


CHICAGO 
221 N. La Salle St. 


A DIVISION OF THE UNITED STATES PRINTING AND LITHOGRAPH CO. 


CLEVELAND 
1104 Leader Bldg. 


INC. 
NEW YORK 
52 E. 19th St. 


Nation’s Homes 
Canvassed for 
NaBone Corset 


Erie, Pa., Feb. 26.—Several hun. 
dred figure stylists are making 
house-to-house canvass of every im. 
portant trading area in the United 
States and Canada in behalf of the 
NuBone corset, manufactured by 
NuBone Companies, which include 
NuBone Company, Inc. of this city 
and NuBone Corset Company of 
Canada, Ltd., St. Catherines, Ont. 

Working under direction of dis 
trict supervisors, NuBone corsetieres 
pay a personal call on the house- 
wife, explaining how the corset 
eliminates faults and molds. the 
feminine figure to its natural and 
alluring appearance. 


Get Special Training 


The canvassers receive several 
weeks’ training before going into the 
field. They are taught how to 
analyze figures quickly and prescribe 
the proper corset. 

NuBone’ corsets, embodying a 
patented woven wire stay, are sold 
only from house-to-house and can- 
not be bought in stores. Each cor- 
set is custom-made at the factory 
to the individual measurements of 
the purchaser. The NuBone repre- 
sentative gives a free figure analysis 
to each prospect. 

Advertising in Good Housekeeping, 
Photoplay and Vogue is designed pri- 
marily to help the saleswomen get 
interviews. Since the corset is 
higher-priced than the majority, the 
appeal is directed chiefly to women 
of above-average incomes. Albert 
P. Hill Company is the agency. 


Warner Holds ASCAP 


Statement Misleading 


Music Publishers Holding Corpora- 
tion, the song publishing subsidiary 
of Warner Bros. Pictures, Inc., New 
York, issued a warning last week 
that use of any of its numbers by ra- 
dio stations not holding its license 
may result in actionable infringe- 
ments. 

The statement was issued when the 
company saw “what purports to be a 
quotation from a statement released 
by the American Society of Compos- 
ers, Authors and Publishers to the 
effect that the small performing 
rights of various numbers published 
by Warner subsidiaries are not nec- 
essarily withdrawn from the reper- 
tory of the society.” 


Joins Wood Staff 


William H. Hovey, formerly with 
R. R. Heywood Greeting Card Com- 
pany, has joined the creative staff of 
Rusling Wood, Inc., New York lith- 
ographer. 


In 
Philadelphia 


on business? 


then you'll enjoy the 
Benjamin Franklin 


Business travelers appreciate 
convenience and comfort and 
service. That’s why you'll like 
The Benjamin Franklin when 
you're in Philadelphia on busi- 
ness. Big, comfortable rooms; 
marvelous food; smiling, in- 
terested service. And economi- 
cal rates...as low as $3.50 a day. 


THE 
BENJAMIN 
FRANKLIN 


SAMUEL EARLEY, Managing Director 


Philadelphia 
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When to Employ | 
Big and Small 
Technical Copy 


ithe group are Cincinnati Times-Star, | 


Chicago, Feb. 25.—Whether small 
large space should be used in ad- 
vertising industrial products de-| 
pends entirely on the problem at 
nand, the velocity with which it is 
desired to gain the objective, and 
the primary controlling factor—size 
of appropriation. This was the con- 
sensus last night of a clinic meeting 
of the Engineering Advertisers As- 
sociation. 

With a small appropriation, one 
successful advertiser suggested that 
pages be used in dominant publica- 
tions covering the primary market, 
with less frequency or reduced size 
in inactive periods if the product is 
at all seasonable. An equally suc- 
cessful marketer counseled broad 
coverage of the entire market with 
small space in order to get listings 
in “Buyers’ Guides.” He _ recom- 
mended special positions. 


ol 


Uses Heavy Inserts 


Another advertiser advocated use 
of poster type inserts of heavy off- 
set paper because of its bulk and 
the fact that it does not shrink as 
much as the usual publication stock, 
thus making it stand out when the 
book is “flipped” through. 

A large user of direct mail ma- 
terial advised use of a great number 
of small pieces rather than a few 
smashing broadsides, on the theory 
that 80 per cent of all orders go to 
salesmen who have made five or 
more calls on the buyer. 

It was conceded generally that big 
space should be used (1) For sea- 
sonable advertising; (2) where edu- 
eational work is needed; (3) to 
build and maintain prestige; (4) if 
the advertising is concentrated in a 
limited number of fields. 

Small space may serve a useful 
purpose (1) When the product is 
staple; (2) when selling and con- 
sumption are continuous; (3) when 
general publicity is the main objec- 
tive; (4) when many fields and 
classes of buyers are to be covered. 


Scheff to Puhees Coach 


B. E. Scheff has been appointed 
sales manager of Palace Travel 
Coach Corp., Detroit. He will also 
direct advertising to appear in news- 
papers, magazines and trade publica- 
iions. He was formerly sales mana- 
ger of Covered Wagon Co. 


Barry Promoted 


Grosvenor C. Barry, general sales 
manager, Arrow-Hart & Hegeman 
Electric Co., Hartford, Conn., has 
been elected a vice-president of the 
company. 


Says ‘Hello’ to a good ‘‘Buy!”’ Stay at 
this New, 26-story hotel... a coast-to- 
coast patronage is your guarantee of 
satisfaction. Here, Times SQUARE is 
all "ROUND you—just a stone's throw 
to “Radio City”, 69 theatres, Sth 
venue and railroad terminals. Yet— 
when you want absolute quiet — your 
Piccadilly Room shuts off the city's 
clamor as you would turn off a light 
Bright, ri : a 
cian Sort ite, $950 
ad” beds and up-to-the-minute 
Sonveniences. Rates as low as wage 


Write for reservations 
Ask for tree ““Guide-Map” of NY 


4Sth ST., JUST WEST of B' WAY 
W. STILES KOONFS. Mu« , 


Form Resort Group 
in Middle West 
The Midwest Resort Group is in 
process of organization to handle 
summer and winter resort advertis- 
ing in the Middle West. 
The papers thus far constituting | 


Widow Writes 


a Testimonial 
for Insurance 


Louisville Courier-Journal and Kan- 
sas City Star. Kellogg M. Patterson, 
western manager, Cincinnati Times- 
Star, is handling the group. 


New Title for Bean | New York, Feb. 25.—One of the 


George E. Bean, ——, : vice- | most powerful testimonials ever writ- 

“aa he boom | ten appeared in Collier's this week 
0., + , ? © ; ; ’ © r ti 

elected director of sales, following a and it didn't oon the advertiser, The 

decision to abolish two vice-presi-| Travelers Insurance Company, a 

dencies. cent. It was the wail of a penniless 


Would I, like him, could suddenly 
scream 

And awake and find ‘twas only 
a dream. 


widow, expressed in the same meter 
which inspired her rejoinder. 

The Travelers campaign in Col- 
lier’s, National Geographic and Sat- 
urday Evening Post, designed to 
make “Harrison Hodge,” typifying 
all life insurance salesmen every- 


could be done. Later, the burden 
_was shared by James Eagan. 

| Mr. Rosebrook admits frankly that 
ithe idea is an old one, first employed 
by early American paper mills to 
|advertise for rags, then used for 


| writing paper. 


where, somewhat more welcome than | 


he seems to be, occasionally utilizes 
verse to make its point. 

This new note has elicited many 
responses, but none as so completely 
vindicating the life insurance sales- 
man and his calling as that just 


printed beside the original advertise- 


ment from the Post. 


The verse is the idea of Jack Rose- 
|brook, Young & Rubicam copywriter, 


who batted out one just to prove it 


Prospectus now ready. 


“Forum” Names Sperry 

Wade R. Sperry, of Harley L. 
Ward, Inc., has been appointed Chi- 
cago representative of Forum, New 
| York, with offices at 360 N. Michi- 
lgan Ave., Chicago. 


Denler to Fruehoff 


| John Denler has joined the adver- 
\tising staff of Fruehoff Trailer Co., 
Detroit. 


Send the coupon today. 


AMERICAN BUILDER 


and BUILDING AGE 


A Simmons-Boardman Publication 


105 W. Adams St. 


Chicago 
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New York City 
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Ann Arbor 
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e San Francisco 
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AMERICAN BUILDER 
105 W. Adams Street, Chicago, Illinois 


Send us a copy of Prospectus outlining Editorial Features and 


We understand that this request 


Name of company 


Address 


Blanket-Coverage Distribution Plan of your April, 1936, Specifications 
and Buying Number. 


places us under no obligation. 
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OMAHA HOME OF 


( 


OVEMENT FOR His brother, John Caldwell, succeeds 
I 
Pitts- | 


Woods 


TRUTHFUL COPY? 


-_ 


pointed manager of country sales of 


Wellington & Co., management engi- 


been ap- | Minimum Milk 
Prices Legal 
in Wisconsin 


Caldwell Shifted 


William Caldwell has 
‘hatfield Paper Corp., Cincinnati, O. | 


1im as manager of the Chatfield & 
service department, 
purgh, 


Change for Stryker 


Cc. E. Stryker has joined McKinsey, 


Madison, Wis., Feb. 27.—Constitu- 
\tionality of the 1935 milk stabiliza- 
‘tion act, under which the Wisconsin 
department of agriculture and mar- 
to fix 


Omaha, Neb. Feb. 26—While|neering service, Chicago. He was | kets was given authority “ 
Omaha advertising men have no| formerly advertising manager ol Fan- minimum milk prices, was uphel 
wish to dim the lustre that is Bos-| steel Metallurgical Corp., North Chi-|here by the Wisconsin Supreme 
ton’s, nor throw a monkey-wrench | “42°: Court in the Lincoln Dairy Com- 
i i *y j pen yany’s appeal. 
into the machinery being set up to x - pan) 

i } > dairy c , was accused 
make the convention of the Adver- Auburn Picks Rumrill The dairy company was 4 


tising Federation of America in that 
city June 28-July 2 one of the most 
memorable in the organization’s 
long history, they would like just a 
little of the reflected glory. 
ae The truth-in-advertising movement 
a was really started in Omaha, 
é Charles Docherty, veteran presi- 
4 dent of the Omaha Advertising 
Club, told ApveRTISING AGE today. 
While the infant was actually born 
in Boston, Omaha advertising men 
had a good deal to do with the 
babe’s arrival. 
P : While transcripts of the recent 
hs nme Omaha address of Chester H. Lang, 
president of the A. F. A., are not 
; ee available, local advertising men aver 
; that Mr. Lang gave expression to 
somewhat the same thought. 


Start of Idea 


“Although the Truth-in-Advertis- 
ing movement burst into full bloom 
at the 1911 Boston convention,” 
commented Mr. Docherty, “it really 
germinated the preceding year at 
Omaha. A year’s reflection gave the 
pioneers enough conviction to be 
able to sell the idea at Boston.” 

Mr. Docherty admits there is no 
documentary proof of his contention. 

“We have an explanation for 
that,” he said. “The press of that 
early day was not in entire accord 
with the new proposal and the first 
shoots of what developed into such 
a sturdy tree came into being with- 
out publicity.” 

Mr. Docherty said that a Mr. 
Snyder, of the Chicago Tribune, made 
a plea for “truth in advertising,” be- 
fore the Omaha convention. 


“ae SNYDER RECALLED BY 
| TRIBUNE EXECUTIVE 


Chicago, Feb. Julius Snyder 
Ee oy ee was in charge of department store 
advertising for the Chicago Tribune 
for several years, Arthur Gerken, 
assistant to Chesser Campbell, ad- 
vertising manager of the Tribune, 
said today. Mr. Gerken is one of the 
veterans of the Tribune staff. 

“Snyder was also. advertising 
manager of The Fair, department 
store, for several years,” said Mr. 
Gerken. “This experience and the 
later one of salesman, gave him the 
conviction that the truth, the whole 
truth, and nothing but the truth, 
was the only thing that should ap- 
ca pear in any advertising anywhere.” 
“a Mr. Gerken said that Mr. Snyder 
retired from active business some 
years ago and is now living quietly 
in the country. 


Hold 6th Newspaper 


Typography Exhibit 

N. W. Aver & Son, Inc., Philadel- 
phia, has invited all daily English 
language newspapers in the United 
States to participate in its Sixth An- 
nual Exhibition of Newspaper Typog- 
raphy. The exhibition will be con- 
fined to issues of March 4. 
-apers will be judged for excel- 
lence in typography, make-up and 
press work. Certificates of merit 
will be awarded in each of three cir. 
culation divisions—-under 10,000, 
from 10,000 to 50,000, and = over 
50,000. In addition, papers will com- 
pete for the Francis Wayland Ayer 
cup, which is to become the perma- 
nent possession of the paper winning 
it three times. The cup is now held 
by New York Times, twice winner. 
It has also been won twice by New 
York Herald-Tribune, and once by 
Hartford Courant. 


Grayson to U. B. C. 


H. H. Grayson has been appointed 
publicity director of University 
Broadcasting Council, Chicago. Apb- 
VERTISING AGE erroneously reported 
his new post as being with Aubrey, 
Moore & Wallace, Inc., Chicago 


9° 
27. 


Rumrill & Co., Rochester, N. Y. 


Ay-\of delivering milk last May, June 
and July at less than the retail price 
and of failure to pay producers 


Auburn Button Works, Inc., 
burn, N. Y., has appointed Charles L. 


amounts which the department said 
they should have. The Lincoln 
dairy attacked the law as an uncon- 
stitutional delegation of legislative 
power. The court held that this con- 
tention had already been negated by 
its decision, sustaining the state re- 
covery act, and added: 


“Unhealthful and undesirable con- | 


ditions created or disclosed by a 
great economic crisis do not subside 
with the crisis. 

“If an emergency has resulted in 
a deterioration of quality of milk 
or in discriminatory, unfair or un- 
reasonable methods of competition, 
and if practices have been resorted 
to which tend to eliminate competi- 
tion and result in injustice to the 
producer, it cannot be assumed that 
those practices will disappear even 


though trade indices may indicate 
that some phases of the economic 
crisis are passing.” 


“Ruralaria’ Makes Bow 


| Country Gentleman, Philadelphia, 
‘has distributed the first issue of 
“Ruralaria News Leader,” a _ four. 
|page newspaper-style promotion piece. 
|The publication reports on general 
|eonditions in the rural market and 
linfluences affecting them. 


Koehn Joins Monk 


teorge L. Koehn has resigned as 
‘advertising manager of Geo. D. Ro- 
| per Corp., Rockford, Ill., to join How- 
‘ard H. Monk Advertising, Rockford, 
‘as account executive. He succeeds 
‘Robert E. Moore, who is planning a 
'new Eastern connection. 


agency. 
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' os 
“ . . ” | . e e | Scholl Mfg. Co. 15% 2% 15% on net purchases, also 
Young to “Aviation Discounts, Advertising Allow- | ‘ws, tn bese Sar meuthe 
William C. Young has been ap- |Schutter-Johnson Candy Net 2% 10% on net purchases— 
F err | Cor Bit-O-Honey and Old 
jointed managing editor of Aviation, W l ( : l 934 Corp. <p 
Cw York. Mr. Young has been in ances, a green O.; Nick. 
charge of aeronautic sales for Good- (Continued from Page 26) | Bernard Schwartz Cigar 12% on some Senmee 2% 7% on net purchases. 
he a ‘ ‘or de i 0 
year Tire & Rubber Co., Akron, O. Additional compensation @ |©°T? Detroit, Mich. 10% on other tteme 
: _ allowances for window & | Max Schwarz Net 3% 5% on net purchases La- 
n Regular discount & free counter displays & adver- |New York, N. Y. Primadora Cigars. 
Pangman with Agency SORES PER OF STONES OEE con 9) Scientific Laboratories 15%—2 doz. free 5% of retail P. M. allow- 
c. S. Pangman has joined Oakleigh e jof America, Inc., with a gross 2% ance. 
R. French, Inc., St. Louis, as account Trade Cash San Francisco, Calif. " on i . 
; ee pai “ Ne ENT SRS Te : Se »¢ 20. Ne 5 er mo . 
executive. He was formerly advertis- Samson United Corp. Net—5% allowance $130.42 per month toapply rs en tig = - - - 7s i 
ing manager of Mercantile Commerce |), 0 .nester, N. Y. on some items 2% on merchandise man’s ee : t 
Bank & Trust Co., St. Louis. t : ’ an tary. Seminole Paper Corp. Net—1 Cs. free 75c per case Seminole 
asi tee tea Ne Sanitax Wreck Co. No. 40 Brush. List 10% on net purchases of |Chicago, IL. with 25 cases 2% Toilet Paper. 
*hicag less 25% 2° No 14 and No. 24/]Smith Bros. 20% on Cough $1.00 per case Black and 
. . hicago, Ill. e 
Sill to Rickerd No. 14 Brush. $9.60 brushes only. Poughkeepsie, N. Y. Drops 2% Menthol Cough Drops. 
. ans . E Rick. | doz. less 10% 2% 15%-5% on Cough 
Jerome Sill has joined af E. Rick- No. 24 Brush. Syrup 2% 
erd Advertising Agency, Detroit, as $14.00 doz. less 10% 2% Sodiphene Co. 15% 2% 10% on net purchases. 
account executive. He was formerly Jos. Schlitz Brewing Co. Net 2% 25¢ per case and $2.65 per| Kansas City, Mo. 
secretary-treasurer of Charles Austin | yijwaukee, Wisc. barrel, mae : eng . i : r 
Bates, and later copy chief << oi $5,000.00 April 16 to Sept. | 5Pire Powder Co. 20% 5% 2 ra Hey Au with a 
all ar , Tew York 29, 1935. ‘ ay : 
hall. Hubbard & Powel, New York. E. R. Squibb and Sons Net 1% 5% on net purchases up to 
. we — ————-— i => New York, N. Y. $75,000. Viosterol and 
Viosterol products, Bio- 
Saree logicals etc. excluded. 
j 10% on net purchases over 
; $75,000. 
7%% on net purchases of 
Cod Liver Oil and Cod 
Halibut Oil if quota of 
50 gross is reached. 
15% on net purchases of 
Aspirin tablets if quota 
of $5,000 is reached. 
Sterling Products Co. Net to 15% 1% on 10% on net purchases. 
New York, N. Y. some items 
2% on 
other items 
Frederick Stearns & Co. 15% on Zymole 2% 10% on net purchases of 
Detroit, Mich, Trokeys, 25c size Astringosol and Zymole 
and Astringosol Trokeys, 25c size. 
15% and 5% on 2% None. 
Zymole Trokeys, 
10¢ size 
S. Sternau & Co Net 1% 2 dozen free with each 
gross Heat, both sizes. 
Strasska Laboratories 16 3 % 2% $3.00 per gross advertising 
Los Angeles, Calif. allowance. 
Sunkist Pie Co. Net Net 7%% on net purchases. 
Chicago, Ill. 
Sunlite Dairy Company Net Net 10% on net purchases, 
Eau Claire, Wis. 
Sun Rayed Co. Net 14%2% .20c per case on purchases 
of Sun Rayed Tomato 
Juice. 
Sweets Co. of America Net 2% 4c per box allowance Toot- 
New York, N. Y. sie Roll, Tootsie Six and 
Tootsie Caramel Cluster 
Pops also $25.00 per 
month, 
Tennessee Products Corp. Less 20% 2% 25% free goods. 
Nashville, Tenn. 16c per carton of 24’s. 
DeWan Laboratories 16% % and 7%% 2% 50% of net purchases al- 
lowed for co-operative 
advertising. 
U. S. Electric Corp. Net 1% 10% on sockets, plugs, caps 
New York, N. Y. and taps. 
U. S. Glass Co. Net 1% 5% on net purchases of 
Pittsburgh, Pa. fountain glassware. 
dei ee 
U. S. Playing Card Co. Net 2% $1.00 per gr. on 100 grs. 


$1.50 per gr. on 200 grs. 
$3.00 per gr. on 500 grs. 


3uffalo, N. Y. 


Val Roma Cigar Co. 12% onsomeitems 2% 5% on net purchases of 

Evansville, Ind. Net on other items San Alto Cigars. 

Vaughn Novelty Co. Net 2% 150 May ist to August 

Chicago, III. 3ist, 1935. 

Vima-Chany, Inc. Retail list less 2% 

Culver City, Calif. 10% and 56% 

Wahl Company, Various discounts 2% Extra discounts annual 

Chicago, Ill. net purchases of Pri- 
mary line: 

$125 to $249—5% 

$250 to $349—7%% 

$350 to $499—10% 

$500 or over—15% 

Cc. Wakefield & Co. 15% 2% Manufacturer pays for co- 
Bloomington, Ill, operative advertising. 
R. L. Watkins Co. 10% 8% 10% on net purchases. 
New York, N. Y. 
Cliff Weil Cigar Co. Net 2% $3.48 per thousand on pur- 
Richmond, Va. chase of Nurico Cigars. 
Weco Products Co. Retail list less 1% 10% on net purchases of 
Chicago, Il. 33% %-16%4% Dr. West Tooth Brushes, 
Tooth Brushes 

Extra $3.60 per gross on 
adult brushes. 

Extra $2.52 per gross on 
youth brushes. 

Extra $1.80 per gross on 
childs brushes. 

Net—Handker- 1% $1500 at expiration of con- 
chiefs tract purchase on Kec 
Handerkerchiefs to be 
paid only when con- 
tract purchase is ful- 
filled. 
Western News Co. 25% Net $15 will be allowed as part 
Chicago, Ill. payment for all built-in 
type racks installed in 
new stores. 

4% on net purchases made 
from Western News Co., 
or any of its branches. 

Western Union  Tele- $200.00 per month. 
graph Co., Chicago, Ill. 

Stephen F. Whitman & 10% 2% 10% on net purchases. 
Sons, Chicago, Ill. 

Widmers Wine Cellars, Net 2% $50.00 per month, 
Inc., Naples, N. Y. 

Wilbur Suchard Choco- Net 2% 10% on net purchases. 
mite Co., Philadelphia, 

Wildroot Co. 15% 2% 10% free goods, 


$18,000 to $25,000 — Addi- 
tional 2%%. 

$25,000 and over — Addi- 
tional 5%. 

$150.00 per month. 

Additional advertising al- 
lowance to the amount 
of 10% of net purchases 


over °$18,000 per an- 
num — paid for by 
manufacturer. 


(Continued on Page 44) 
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G AGE 


March 2, 1936 


“When selling a product that busi- 
ness men buy, it seems obvious 


a 


44 


says C. L. ESHLEMAN 


No. 26 OF A SERIES 


WE USE business papers 
| ts get business fae clients 


44 


PRESIDENT, THE GRISWOLD-ESHLEMAN COMPANY 


Charles Leas Eshleman is president of The Griswold-Eshleman 
Company. Cleveland advertising agency. which handles the 
advertising of some of the outstanding manufacturers of indus- 
trial products. The agency is high up on the list of those 
placing the greatest number of pages in business papers. From 
1905 to 1914 Mr. Eshleman was in the sales department of 


N.Y. During the next six years he was vice-president and 
general sales manager of Union Metal Mig. Company, Canton, 
Ohio, following which he entered the agency field. 


men study their business papers 
for news affecting their industry, 


General Electric Company, at Pittsfield, Mass., and Schenectady, , = 


rts Sa stan 


that the salesman should go where 
business men gather. We know 
they gather every week or every 
month — gladly, eagerly —to be 
addressed by their business 
papers. Investigations we have 
made, and are continually making, 
prove conclusively that business 


their jobs, their individual and cor- 
porate efficiency. We aim to make 
the advertising of our clients meet 
that thirst for practical news. The 
record clearly shows the result of 
such advertising. Business papers 
most decidedly do get business for 
our clients.” 
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_ Advertising Age (ABC-ABP) 


100 E. Ohio St., Chicago 
a American Restaurant (ABC) 
» $8. Wabash Ave., Chicago 

_ Automobile Digest (ABC) 

22 E. Twelfth St. Cincinnati 

_ Bakers’ Helper (ABC-ABP) 
332 S. Wells St. Chicago 
Bakers’ Weekly (ABC-ABP) 
45 W. 45th St, New York. 


ee ; , Fase 


Boot & Shoe Recorder (ABC-ABP) 


239 W. 39th St., New York 


Domestic Engineering (ABC-ABP) 


1900 Prairie Ave., Chicago 


Farm Implement News (ABC) 
431 S. Dearborn St., Chicago 
Jewelers’ Circular-Keystone ( 
239: W. 39th St. New York 
Milk Plant Monthly (ABC) 
327 S. La Salle St, Chicago 5 


atee os His 


ABC-ABP) 


LPG S te eS a eae 


National Provisioner (ABC-ABP) 
407 S. Dearborn St., Chicago 


Paper Industry, The (ABC-ABP) 
333 N. Michigon Ave., Chicago 


Paper Mill & Wood Pulp News (ABC-ABP) 
1440 Broadway, New York 

Steel (ABC-ABP) 

Penton Bidg.,. Cleveland 


Welding Engineer (ABC-ABP) 


. 608 S. Dearborn’ St. Chicago aa 


orou 
cens 
subj 
chin 
ing 

cour 


Al 
by 
offe) 
writ 
wor 
Play 
new 
sert 

T 
vert 
000, 
Yor 
skill 
wer 

T 
the 
law) 
four 
erat 
awa 

O 
in ] 
sibl 
The 
Pou 


app 
The 
boo 
tion 


: ; : 7 nee ze ? , } t Nie es Sele ers ae Sa Spree. ee eae ra Oa , ter Se wit G iy oe Sige ted a eee D 
: , ; i ; : in eee oe se Roe wilt BA erin ies, aida a ; : ‘ NS aes ee RR el om 
stipe Wks nah Sete : ; : ae ey git, Ske Ay Ses mH en EP a MR cee 
tiga ns hae 4 : i 4 ‘ - #; 3 %. pa i Oy sree “Lae Pe es ae 8 7 sey, Vt tp hi 
vey a oe sal — 4 POE ear ; ; FEM oe RS te Te ‘ eT dg ere Me, Sieh Ei I bs gm a ne oa. 
Pres age: : . o4 2 ae , } A 3 ay md : See : ts or 3 ! , . weak tag ae Br i i ieee ey m te 
\ . / ie ' BEF ile 5 Ue Dt Roceey oy reer me ma eh P Thee s : tobe 4 : Tae RN i, " 
; m5 . E ; : : Nw Ma 
: ; - La - —_ 
* 3 ey 
a % 
Sage ia 
Pa wens ae fae. a I ig < 
a ae . id ” 
id a 9 ee ores ys 
: 2 sl » Pe 
bees oo ie 
a : A 
Pe, i em ; ot . a, 
ae ¥ 
Z “ . 
: i ie 
4 “ ] 
nie . 
a 
“e 
7. 
ra Dt 
q y * 
¥e > z . mt 
igi a Ne 
- 2 ah { “mel 
| , “« bs et pin 
ait 4 ee PR Fae 
= fe i ae o>. misu 
om , ” os wae ] 
ec 5 & eS , ticul 
a 7 = Ba ZZ 
be oe “a -_ cam] 
“eae < * oa . a » 
_— a Pe’ ict 
ae iy os % az . % 
ns a et ‘ - s Ss 1 
. oe AS : a 4 a 7 “See y veal 
git ie , te 7 “es . aa 
=. 4 es a ; 
” oe os 
aa 5 : ae ig , 
P Sh a es. Na ns } 
yee ee a ed ized, 
rye i a ? td d . 
ne * 1 eae ae : 2 ; 
ae E. wise ik me " ized 
oe ’ iO 5 eee 7 > 
ree ‘es “ey , 5 6 ed 
ee ess! As RN ’ ; : Yor] 
ape} : ; ; —e aie ae ; 
= a ae 4-45 . 4 on? nal ail [s2 <4 " > 
me ce % afte! 
dane <. F Oe -& # 
BEET, fy + ge * ‘ eee 
ae) 2 ee Ss 8 6way. 
iid Fest oe Pa ill " 
¢ y ¥ ie “ Fs BAAN is o " sailiad ‘ q A 
r ad # G rt har oF ene 
ae Se 2 re! \ bays - ° : 
a Gis $f Fi en New 
ee as, <i jee ” 
Sica, CC eee bate * i - ; 
i. oe adnate = iy 
5 {igs Sia MES SO . 
ee Ree a ‘ . 
; ryt one Peeve oe Ppa ce oan i 4 
| gel a Rican: rf ee 
bc Dee ea Bc) oe a Se an i eit? m ee OW ees amram 5. 
; ny Bi meee “heyy i: py Beer ee, ac ee 
; a RAPE 20" Fe A Pes cinta 1 ay) ten oF ene oY .5 3 7S ree 
= wn aa * mee Ra 
PS 9 i $ Ce Me " ae “S in OF i .. 5 Cee 
| a ame) 5 yee Sg ee > eal ; 
i ‘ ; ‘YS ILey BO eee ee ie: , aati sae : q 
nA ary eval 392 ae a picts “cand et , on 2 = 
ae fi 5 so a alia» ee : ay 7 Li a= Satie i : 
Ay ig ar a eri Mes ee Pe va Ra a, “BN gay oe BAS sh names ; 
Avis CP icy Sa meee ia as Tae” oo. nite ae e ¢ En ; : 
sae ei eg 2 seg enn ; Pes eh % ’ Lk eee % shia Pe SES Wir Fc Salas Page ’ “ae BAAR 4 } r 
eee re se a ue Ba a ot = wisi Pee aed ee : ee han alee Re Ee , A AS Se ar hited na A Ne eo SO ery | ay Maal PRR ix emai Pe ar hPa PALE SESS ; Seay i a a ihiy eo 4 WITS eS 
ae. peter aie ee oa, a & ey - my Jee EN ae Be ‘ a 3 en co.” sea , ; ae us an 4 v “Ge 7 pity) : As Ys af Se rs Re aN oh dae! 4 
See, exh ES oe 5g) ae cay: Ue wae era . \ ae =. tee Poe ih fe a : . 
: {Ros ws Scere eee. oe a lk Ca Le st a: ee, ie) a ; 
i ee 7 a: <L Seca Ba sa Do hes a. ‘. . or : 2 oa ~~ 5 i : i 7 
Shea ED See =~ re a ae <A i : ; Dacia fk ae sy ae, j 
oe :*) * IE | eM es é a - ope oe " ies a rs a Ce 
aos 4 Che Brice. et hs 5 aa nen a : ee ss 2 ‘ag Ke 
it Stas at Stee eat, i AE ys RAE ear 4 Naan ee ee - Ley oe) 
a * ea tae aaailale | . ee aa . a $ 
. «pairs 2A ta Aes Z ae ee i Mie : hee a ai ‘ 
. ee ey eel eor tes ape ete aa aoa! aa Be ioe a wi: 
PS A ois re 2 oat il aer het “Ne epee | — + hie a ¥ 
a re rene oy ae kn nea eS . ey « x 
= a Pi Ne Ee ie aa 4 Dab ge, a . ‘ Ronis +4 Tayo " 
Pe >a ae . oS re e ae ee, oh ‘ co ae, 
ae ; ope Soe! ee a cree ot i ne Pied ps iene ce 
. ing oo Ee Begs i -seeee ae ee id + a ee Bios 
Se 2 ge So, oe eee i ooh Bea A cue 4 Sahel ek eae F ~ e a * A 
ji Sa = a! Wane a Sail 5° "eae ae, | OREN pt ke. RAR es SN Se a a ae a 2 a, en: A my 
eg ee we eres Oe 50 0. rn age ie a sca a a ee , aie ae 5 60s 
OL ae ON + 8a OD ater en oe i EPS Oi i ee ‘gh ets ge ae. mee 2 4 Ks ed & ; ¥ 
: be ae aie ar Ma ee PEED 4 ee a ae When ee ui f * “Srey ee i 5 
‘3 ey ent RE TE Rp ee TOS sem er aay ye Bee Ui Nes rfl kt hal Sain ane oa 7 oe bes, ac ye ee > ee tes ah i. 
: ee eh te ne coe Se ee eee ase. aa Be ie eas ae “iy i 
. D : : . ae I fre! | ig sie 3 , x 
we ge aa Oi ) * eee, Pe ama ate 2 a oe ae > oF ia of 5. 
eS eo ee, = he & as oy ee ; eo : J 4 ah 
' cee tech lye on aie 9) A. 2 2 ae ee ; ‘ates a ee : Ane OO TY ee a & F 
ee nt blower ib Seve" 2 Se eae + ae oes ret 2, ae ae ‘ on. ‘ii 2, hea i ; ‘SS 
> eaten fe eee Bon Men using as Were Satay Saas > soileaas ais. 3 Jia Bie ' oe % 
a es ae NF Ae Ll ala 2 eae i ee ae Se ae gti oe dunce Rati o eS ete Me A K 
ee Mor A! ue Lee Phy WN 2 a ae. Ari aioe er ie BR } te. 3 has. ay: 
= eas x a eee en” * ak ape eh aie moor Apa e = . ard cea 6) = Pe PR ea meth 
; ne oe [Rae Se ee oe 5 ahaca® ge yr aa a a Cnet > eames |: ann a ey ks che pee Peeey ke nid . 
ee ea ae ne tf So Meer. | Me eee. ee Sea iba =a Bee! bine as. Sea ; 
: Se tethaaam 5 Se re ans oy, en _ See eee oR : “ pm 
| i. ae ie oh a ae een Whe Heche eta. a meee 4 res - 2 re re al ee silat 4 ae 3 nA 
ae > . bef Wel 4, ae yrs ol i x aes I oe YT a ea eT ‘ oY aad ‘aes a ou ~ 6 Be a - * 
Pa eT on) ny Be SEES RS ives ears WRT ce Bs re ae go Sa aati a OO gee ee sieve), bs 1). eee 7 nor 
a ee A oe ata ee [REAR ae ie ere eae 7 © 8 ul tS if eas a See 
a eet eae: aie ke, caetien” hee at re sg se ee ‘a eel oo ee eis i Aye: os , 
F 20. ae RT iy oie etn ee a Re BY a eee acon Penne Bee cam ye me. ot 7 eke unis nies ‘pace Cpe ilo “ “5 
ene ae ee nde A eS. aa ee > et ae! ce ee © 
ie ee iB : : tens: pea eee, eR ALY og sae ow, ey a ‘he Bo... e ee oe are A ars ere! oo rf : 
2 ED 4 a - rf De A ear ee 5s, Recah 2 ae a er 4) Glee ‘kee : , Se \ fe sn n 
| PP ee ne) Ag e's cs ays & sot ah ee itd 4 S ae aii oe Ades ere: q we : F Sree ey > mis 
- Se co et | ae Oana, ee ee ‘aoe ao i ieee rs -<28 ea, je 7 ox “i ats ghd i ee 
be a i Es a. ft paar ty jak one ao cae < ms Sie cue wee et 3 get ig : < 
. a Fo eager Pe ae Bi fie ee ee as Bi ee eS ee ae eee Mar ES | oa a 
Tew See 7 “Se DONE, ipa kane SUR. ee gt oe <9 ‘ > ae meee, ay be a ek ea a : f 
‘ee ; aaee ct lg EOL i ey: eam ae ee Se be ela ie A 3 
corres fh ee a 4's pres: qe Whe i We Se Cer meneame A bai yi ile Smead, Boy a . a 
ie hse 2 3 ate aa nc pean a re er as . ae ak ae: eR a 
= agit eer a eae sak 5 LM) RIS 3.52, 5 come eDea ie poe aS ee — . 
seme fog = aie Ss ea oe. a sae sree ry od a fe eee 2 ah ee Dae an i | : 
ine. eel. ee eS OW Set att oe ets eS 8 eae ee ~ Fe i 2 athe beat! ane ai - 
iene! ae SRE aoa es is ae Se ae Ga ec, Miata... eee eet. ‘ (ae: das i . 
pa ape ce tha see para heed lee ee PSNI Whe oe So ae Sar oy cee eee ice 
a realists, 5 CS Tee ~ '  ern eee ie RCS ee Pie eae, | eee RE Ay Bs 
‘= on eee “far eee ee Jo, te i es Bee rs) ee c me, ee i Jae \? 
2 yee: Bk Gig te i," vee 2 : ere hal Stes) Bt ete ie a he eae. 3 . 2 Saoee = a See : 
ae en ae sa sect at ie Gs oe ae ER Sete ec eae ote eee nee! i iii <wlibcre a E> ne ame Gace : 
pes ee Ns a ‘ae Pp ue teepin 26.0. ie. SSR ee Sa en ae ae ee she) ap eee Hee oe aan 1 et a tea 2 eee ener © 7 ere be 
artes ere? +h aS ie ed riety: ME eee rw as rier = ea ia ay SoG cad maT ae Pa 2 Mee oS die aa < fe : vee Ky | 
| ea hee pe “tars dc ube rs aR a ge CS I Se aes UM at A a ‘ 
eats oy. "ae Bie Sil ee es ease! le Sta a a. oe ge oe ad 2 + ’ 
> eae * et ae Ps oo: a eee , faba hail a oo as Se Gee ie ~ 
wer ike eran ee 1-4 oe : Par ae ; eae phe cig eye Fone a. ae Bia) 2 
ae pet i W: ORRiat ec lec r aE 8 r iRS, eS ee = Ss —— ne a O 
i ee ee —— i SEs Ree Sie” Sm SSR Ci oe. yaaa 8 be i, 4 eae a oe oe se Bro 
. « A s - ae in 2 Ai é 
| ao NS ONCE Aina be gimriane eee ef) Mee a ytbanr| ANE MaR Boat pe ae Ws tea Ca Meg easy Bla 
nal : a Le . aire aa oh TA a ita phy 2. eh Oe are ue eee PPD A SS: FR Fo oe Sieh eens ess . 
«eae will 
Bes. Eos 4 
Riba te mel} 
ca ling 
eel ¥ ater 
“naar 
yc cos) 
- tior 
Pct rere 
jee ae s 
aes van 
pet 
My ae 
eo Bie IN hah 
4 aay Tea ioc 
Pe is 
* ae <r si 
ae ee 
ee ene ‘ 
2 ener . 
ar ; ice 4 
ad Sag Lo 3 
Si Selle 
ae ae ta , 
"ies Peg ‘ 
. aie 
5 Ri Sith 
:  Gipaeaare . 
PR i at 5S 
aN a aia Z 
oie ft ’ Ney 
at a4 
Me . ° i Ww. ms 
cs ‘ ket 
nS i i 3 
ae. Pa ee Mal 
Sn 
Bie e Soe 3 
>, es - 
a. ne ered ie “ 
: a * 4 ager ae ' 
4 » ee ra 
Saas 7 2 | 
pt ca teh =, 
c , 
id Ri e 
et | Sega 
imee.* Wek, 
eee Se ; 
et eat. . 
ie’ me * 
ek “eh 
Re ae af = , ee A SR TR RN A os 
yl ie 
Stet _* 
: ae Oke 
: “Sad ORE te Hoe thin AOE ‘ 
7 See aS 55 a eg ET Pb sa acs oF Bre 9 tata ei sa Sod ° 2 
; es. a) ey aie ‘ eee: liens Set Bs Sit ary Me = is hee oe LR ee eet ry Oy pee E 
i is . K : 
ae vertisement is sponsor a ey * 
Beton Z a: ‘ Me 
: me: ; 
. ia | 4 F; 
Aes oe 
ey Ms k 
Seanad a ; 
Bs ne is .. 
; | ¥ 
< a * | Y 
role | ‘ By 
eas - : ; 
Sane ors : . Ss 
OO ) : | 
POM er as a Fe F 4 
eee a ep 
3 ee pra Ne ‘ a 
co es ; 3 
F oR ee | | 
ERT t : 
Se Na ys 
‘ age ee : 
ae S a ee ; : 
ee ey. ; %: 4 
* Pes ai, ~ \ 
: o tate if \ 4 
7 7) , ee x » . s ie, af a> 
3 o> i, Saati . x ee Gir " . Same ASE DT te SiS Be ied As, SE aim t Aas . - ~ BRS 
4 SP aes ty . hd oe < TAS Ey ae be Mors ian ay » 
‘3 - Fe. me A 
she Ae 2, ape ics 
x “Th ae, ee 
ie, a Gee. 
ere sia 
oe ie aS 
aie lala 
; BF Ae | 
SR iba eid 
SEN) feuehe 
sl ak Bo peenineee bss ‘ : r 
tee) os TT irk) a noe Rae Se Se nee Big deo Te ue » \ / M2 
4 sats VE, ns Salts ee a ead Pie =e aes ees RN a an Be eer CT ee Ge Aa NS “! , oe BS, : j Re F 
Eetpae eN May” Ve ate PEA Hike) YES ae, Ne WNT toe igh Pie Oe Oe Re eo. B eat eT: Eaten Ce ce Ft Yee EDS STs Maui eS ae ° gross an a me oor. > peaks Peay neha St pe otic ena ; E , 
hen Rp ne i Heaps ae Pres Sues ee neg bee Pe eS a Ns eg ea ep a Sah pope eg eae ae oe ce Re ts ee) ok i ets * ey: Bnet ; é i NG 
ae mse seget Pang rie ope am Ny PN AGERE inte od A ao aa ae souk Bat LN Ts: Cate aa ee “Sar ae 5 hha Ae Pa Mel > i GaN Parnes Samra Sangh Rh A AE A Ney aa oe i goers ees eo REE eee a i pe MT 
9 PS Re ag ae oe Be Pete a cree te we a ay Rite Cate 6-8 cha COP Ree yk I ee rene Sere calc atte pea ip Sa A ae ee ial ate ae ea Sy aks aaa ENS aad Bi RU ae a 
* ; 1 ee “Se. eae ee ae ~ a SRR ee Wee RE: : "OY eye oe ss Sete aera, SD 7s ak ORE Cita. Sitios Sh een, a cae SPT erate aoe ee Leiria Ee a etc ren eS oS on Cleats SM ON ae Re Fe eae 
~ Pr eke oe ee ae" "2 sig i, : eee ee Tita ag Siete ne Re hhc Brey ae Sea Gy ae Lae OEY alae RED biel ta Oe Ratne saa re teat bs 9 cage viene ge Ye . wae 
oan. Lo ea Mea ee ae ; fog a ia Sat at! ek a: 2 My SE eV we ee APE an pee tN 
4 pig Tg ice amen Se et ae Sea a gET Se wea | ee 


20M dine 


March 2, 1936 


ADVERTISING AGE 


33 


DIN GAME COPY 
10 DECIDE FINE 
LEGAL QUESTION 


New York, Feb. 25.—It may be a 
“mere bagatelle,” but the humble 
pin game, somewhat harrassed by 
misunderstanding, is becoming ar- 
iculate, launching of an advertising 
campaign here by Amusements Serv- 
ice Corporation of America re- 
vealed. 

The industry, heretofore unorgan- 
ized, now has a czar in the person 
of James F. O’Ryan and has real- 
ized that educational work is need- 
ed. The initial campaign in New 
York is scheduled for four weeks, 
after Which a second will get under 
way. 

A few weeks ago, pin games in 
New York were the target of vig- 
orous newspaper criticism as the li- 
cense commissioner attempted to 
subject them to the state’s coin ma- 
chine law. The matter now is await- 
ing the decision of the Appellate 
court. 


Using All Papers 


Amusements Service Corp., formed 
by merging borough associations, 
offers 25 full-size bagatelle games to 
writers of the best letters of 50 
words or less on “Why I Like to 
Play Pin Games.” All New York 
newspapers are listed for weekly in- 
sertions of 210 lines. 

The immediate reason for the ad- 
vertising is to see whether the Z,- 
100,000 bagatelle players of New 
York consider bagatelle a “game of 
skill,” or play for the prizes which 
were generally offered. 

The big question is not whether 
the game is legal, but whether it is 
lawful to use premiums. If it is 
found that the play is for prizes, op- 
erators must prove that. such 
awards are legal. 

Other campaigns will start soon 
in Newark and Pittsburgh, and pos- 
sibly Baltimore and Washington. 
The agency is Byrde, Richard & 
Pound, New York. 


Stage Stars Announce 


Ona Mundson, recently in the 
Broadway play, “Ghosts,” and 
Blanche Sweet, of stage and screen, 
will read commercial announce- 
ments on the new “Rich Man’s Dar- 
ling” CBS series sponsored by Affili- 
ated Sales Company for Kissproof 
cosmetics and Outdoor Girl prepara- 
tions. 


Selects Critchfield 


The Guilford Press, Chicago, has 
appointed Critchfield & Co., Chicago. 
The current schedule features a new 


book, “Depressions and Their Solu- 
tion.” 


Stech Broadens Scope 


Stech & Co., research specialists, 
New York, have opened offices at 332 
S. Michigan Ave., Chicago; 593 Mar- 
ket St., San Francisco; and 2001 
Malcolm Ave., Los Angeles. 


Completely formed order - blank 
envelope. 


Envelope feature permits remit- 
tence with order. 


until ready for use. 


Mechanically gather on Saddle- 
Stitch 


equipment, at low cost. 


and Side-Stitch bindery 


* 
* 
Fe Remain « part of your publication 
* 
* 


Send copy of your present order 
form and publication for Bind-in- 


velope analysis, samples and quo- 
tations. 


SAWDON CO. 


230 PARK AVENUE — 
_ NEW YORK,NY. 


Drop Slogans 
Too Quickly, 
Show Proves 


New Y: «, Feb. 27.—Suggesting 
that advertising slogans and appeals 
retain their hold on the public even 
after they have been discarded by 
the advertiser, one of the sketches 
in “George White’s Scandals,” now 
running at the New Amsterdam 
Theater, utilizes some familiar cig- 
arette advertising material which 
receive little emphasis in current 
copy. 

Willie Howard takes the part of 
“Double-Crosser McGee,’ who is 


| about to be electrocuted for murder. 


Just before he is led to the death- 
chamber, he is greeted by a repre- 
sentative of National Broadcasting 
Company, who offers him $5,000 if 
he will broadcast a few words to 
the radio audience just before the 
juice is turned on. 

The Double-Crosser consents, and 
then asks what the words are. 

“‘Ladies and gentlemen of the 
radio audience,’” says the  broad- 
casting executive, “‘I am now being 
toasted, just like Lucky Strikes.’” 


McGee Well Named 


In the next scene McGee is in the 
electric chair, with the metal cap 
on his skull. The microphone is 
placed near him, and true to his 
double-crossing record he _ shouts, 


“Ladies and gentlemen of the radi 
audience, if I weren't strapped i 
this chair, I'd walk a mile for 
Camel!” 

The interesting thing about thi 


incident is that the advertising of 


both Lucky Strikes and Camels, a 


°| Promote Window Shades 


n ee , 
: Through the Window Shade Insti- 
a : , . - 
tute, New York, representing 75 per 
cent of annual sale of window shades, 
manufacturers of cloth and rollers 
have united in a campaign to pro- 
$| mote quality window shades as an 


8 


well as Chesterfields, is in the pro-| essentia] for the well-dressed home. 


gram for the Scandals. “It’s toasted, 


is mentioned incidentally in Luckies’ 


copy, but no reference is made t 
the famous Camel slogan in the pr 
gram. 

The phrase has been 
casionally in recent copy, accordin 


used oc- 


» | N. W. Ayer & Son, Inc., is the agency. 


o| Forms Own Agency 


4 Herbert E. Lawrence, formerly ad- 


vertising manager of Curtiss-Wright 
Co., has established his own agency 
g\/in the RCA Building, Rockefeller 


to Wm. Esty & Co., agency for R.| Center, New York. 


J. Reynolds Tobacco Company, but | 
not featured as it was prior to 1932. | 


It has appeared in a few poster 


Steele Gets Coffee 


8 | Dunean Coffee Co., Houston, Tex., 


| 


and also in some newspaper copy, |has retained H. Wirt Steele Adver- 
iti 


ADVERTISING AGE was informed. 


sing Agency, Houston. 


TO BEAUTIFY A MILLION WOMEN IN 


the Journal Fart of, New York 


Tiss one way to sell them all of their rouges 
and creams and lipsticks; their facials and perma- 
nents and manicures; their wave-sets and lotions 


and soaps... 


Only one way to reach ALL of these more than a 
million women in 675,000 fine New York homes. . . 


For there is only one great preference that ALL 
of them have in common: they read the New York 


Evening Journal. 


It is their newspaper today, as 


it has been for forty years. 
These are the Women of THE JOURNAL PART 


OF NEW YORK, a city within a city. 


Instinct- 


ively you know that they are a group apart... for 


NEW YORK EVENING JOURNAL 


they prefer the Journal .. . and 
paper is like the Journal. 


no other New York 


These are the women who have been “brought up 


on the Journal.” 


They like its 


news, its comics, its abundance 


lustrations. Journal feature 
old friends. Journal editorial 
opinions. 


way of presenting 
of photographic il- 
writers are their 
s help mold their 


Their patronage may well mark the difference be- 
tween profit and loss for any manufacturer of 


beauty aids. 


In fact, it has done so for many. 


If this seems important, remember that there is 
Only One Way to reach them—the Journal. 


NATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE, RODNEY E. BOONE, GENERAL MANAGER 
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HOW BUSINESS CAME BACK IN 1935 


ESTIMATED NET SALES OF RETAILERS, BY KINDS OF BUSINESS, 1929-35 /NCLUSIVE ” 


(MiLtioNs OF DOLLARS) 


a KIND OF BUSINESS ; p. 4 ma. = =e p. -4 3 a ee rset a? eC oe On a i535 
Sennen Chacsiphenbiune Dollars a fetal Botet Ret. Bet. Bet. Bet. Bat. 
Taal M15 b2,09 5h 25,597 2,037 28,09 | 32,606 | aah 10.0 | ese 
Pood Group 2/ 10,637 10,287 8,998 7,261 6,793 7,269 | 8,069 * oe 5% ss && 6 6 
Resteurants, Rating, and Drinking Places / | 2,125 2,061 1,938 1,636 1,830 1,788 | 2,202 +18 6.5 7 a 7m ort hlUhlU® 
Parsers' Supply - Country General Stores 3,690 2,830 2,028 1,28 1,562 1,082 | 2,063 +12 6.3 7 6 33 he 86 
Bept., Bry Goods, end Other Gen. Mise Stores 5,093 4,685 5,176 3,208 2,993 3.352 | 3.587 +7 11.0 92 «82S 59 6 To 
Mail Order, Catalogue Only AT a) 259 21 220 275 Yao +26 12 = Ss % be) 6 7 
Variety Stores 904 632 787 660 678 Tse 757 +2 2.3 92ST 73 5 so ot 
Apparel Group en, a ee a ae +68 7.5 9 8682S % » 
kutomotive Group 9,616 7,800 6,000 3,83 %,819 5,392 6,739 +25 2.7 H 62 ho ae 56 T° 
Furniture and Household Group 2.755 2,200 1,618 oo 9599 +=1,132 1,370 +21 4.2 ts) 59 R 5 5] Ls) 
lumber, Building, and Zaréware Group 3.06 3,110 2,00 1,389 1,983 1,58) | 1,053 +20 57 n 52 4 wo 6|OCoM 
Drog Stores 1,60 1,556 1,838 1,182 1,066 1,173 1,267 +8 3.9 92 5 70 63 4 15 
Jewelry Stores 536 31 you 188 175 201 m1 415 n 5 3 3 ws 6 
Other Retail Steres = 3,335 2,880 2,577 1,58 1,477 1,672 1,771 +6 5-4 85 n as a 5 53 


1/ 1929 figures are actual date taken from the Census of Retail Distribution. 1933 figures are actual date taken from the 1933 Census of American Business. The years 1930, 1931, 


1932, 1934, and 1935, are estimates based on trends of currently published statistics. 
2/ AAAition of Beer and Liquor Stores raises this estimate to a 11 percent increase for 1935. Food Stores alone are estimated at a 6 percent increase for 1935 ever 1934 


3¥/ 199% Restaurant estinate revised. 


-Bureau of the Census. 


(Story on Page 20) 


(sood Manners 


in A dvertising 


Since beginning to advertise, the dis- 
tilling industry has made every effort 
to keep within the bounds of good 
taste. The Distilled Spirits Institute, 
set up in Washington by the leading 
distillers, acts to see that the regulations 
of the Federal Alcohol Administration 
are carried out and also exercises a censor- 
ship of its own. Every liquor advertise- 
ment is submitted to the Institute by its 
members for approval before publication. 
As a founder and member of the 
Institute, The House of Schenley has 
cooperated with this plan in every 
possible way. We go even further: 


Before any Schenley advertisement 


is submitted to Washington, or to any 
of the Commissions in those States 
where sales outlets are operated by the 
State, a Schenley Board of Review 
passes upon it. It is Schenley policy 
to publish only such advertising as will 
be beyond the criticism of reasonable 
and fair-minded people. 

The sales progress of Schenley prod- 
ucts, under this policy, has been 
eminently satisfactory. The American 
public, in 1935, purchased more whis- 
kies from ‘The House of Schenley than 
trom any other distiller. Here is evi- 
dence that when products are right ad- 


vertising can be polite and still do the job. 


Schenley’s GOLDEN WEDDING 90 Proof Blend of Straight Whiskies 


OLD SCHENLEY 100 proof straight whiskey Bottled in Bond under U. S. 


Government Supervision 


Schenley’s CREAM OF KENTUCKY 90 Proof Straight Bourbon Whiskey 


SCHENLEY 


Distillers Corporation 


New York 


Rem-Rand Expands 


The typewriter division of Rem. 
ington Rand, Inc., Buffalo, N. Y., has 
opened new branch offices in Jersey 
City, N. J.; Grand Rapids, Mich: 
Greensboro, N. C., and Toledo, O. 


Names Ernest Davids 


Cork Insulation Co., New York, has 
retained Ernest Davids, Inc., New 
York. Plans include a trade and con- 
sumer schedule for cork tile, and 
business papers for insulation. 


Perfection Gear Activity 


Perfection Gear Co., Harvey, IIl., 
metal containers for beer, will use a 
limited list of newspapers through 
United Advertising Companies, Chi- 
cago. 


N. A. in Newspapers 


Franklin Bruck Advertising Corp., 
New York, is placing an extensive 
large space newspaper campaign for 
North American Accident Insurance 
Co., Chicago. 


Carlson Starts Agency 

A. G. Carlson, formerly a member 
of Carlson & Symons, recently dis- 
solved, has organized Carlson Adver- 
tising Agency, 1111 Investment Bldg., 
Pittsburgh. 


Blair Buys Daily 
James R. Blair, publisher and edi- 
tor, has become sole owner of Ameri- 
cus, Ga., Times-Recorder, having pur- 
chased stock of Crawford Balch and 
John Marsh. 


Reiss in New Home 
Reiss Advertising, formerly located 
at 67 W. 44th St., has moved to 
larger quarters at 1270 Sixth Ave., 
RKO Bldg., New York. The tele- 
phone number is Columbus 5-3532. 


Chooses Erwin, Wasey 


Wisconsin Alumni Research Foun- 
dation, developer of the Steenbock 
method of irradiating products to 


Wasey & Co., Chicago. 


add vitamin D, has appointed Erwin, 


NEW! 
SUPER- 


IMPOSED 
STATS! 


UNHEARD-OF! 
GET A SAMPLE! 


~—— Copy announces an- 
other genuine advance in 
photostat technique, the Rapid 
Superimposed ‘Stat. Just send 
along your illustration and letter- 
ing separately, and we'll make 
‘stats with the lettering on the 
picture, in reverse or solid tone. 
Never before attempted! A tre- 
mendous saver of time and ma- 
terials! You can scarcely appre- 
ciate this idea's usefulness until 
a Rapid Contact Man gives you 
the story. . . Do that! Call up 
for a sample! 


GIANT PRINTS 
PHOTOS TATS 


RAPID 


COPY SERVICE CO. 
SIX BRANCHES 


NEW YORK 
415 Lexington . . . . 444 Madison 
VAnderbilt 3-3680 


* 
CLEVELAND 
Union Trust Bldg. 


Main 9335 


* 
CHICAGO 
110 So. Dearborn . . 228 No. La Salle 
360 No. Michiaan Ave. 
STAte 5977 
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NEW CATALOG TO END "PAMPHLET SELLING" 


Shaw-Walker Co., Muskegon, Mich., has turned 20 small brochures, price lists and catalogs into one volume 
items and simplifies life for customers and salesmen. 


which lists 8,000 


Sookuil Research 
Makes New Jobs, 
Kettering Says 


Chicago, Feb. 26.—Instead of being 
a hindrance to employment, social re- 
search and technological advance- 
ment create new jobs and new indus- 
tries, Charles Franklin Kettering, 
vice-president of General Motors Cor- 
poration and general director of its 
research laboratories, told the West- 
ern Society of Engineers last night in 
discussing ‘“‘Research and Social Pro- 
ress.” 

Mr. Kettering received the Wash- 
ington award, given annually by five 
engineering societies for “devoted, 
unselfish and pre-eminent service in 
advancing human progress.” 

“Scientific research does not reduce 
hours of working, as many people 
seem to think,’ Mr. Kettering as 
serted. “This comes only in the last 
stages of an industry when all devel- 
opments have been worked out.” 

In Mr. Kettering’s opinion, re- 
search should be treated as an insur- 
ance policy: invest early, keep up on 
payments, and after a while, cash in. 


Keeney Adds to Space 


Keeney Publishing Co., publisher of 
American Artisan and Heating, Pip- 
ing & Air Conditioning, have leased 
additional space at 6 N. Michigan 
Ave., Chicago. 


Shoe House Issues 


Colorful Catalog 


That a catalog can be as cheerful 
and colorful as any other piece of 
promotion is indicated by the 1936 
spring and summer in-stock catalog 
issued by Juvenile Shoe Corp., St. 
Louis. Color, in addition to the con- 
ventional markings, is used for the 
index. 

Within one plastic bound cover, the 
company’s popular price lines are pre- 
sented in seven sections, each carry- 
ing suggestions for profitable mer- 
chandising. A feature of the catalog 
is a page of leather samples. R. A. 
Gallagher, of Studio Printers, Chi- 
cago, designed the volume. 


Langtry Succeeds 
Late Fred Porter 


John C. Langtry has been elected 
president of Porter - Bede- Langtry 
Corp., Chicago, succeeding the late 
Fred D. Porter. Howard E. Bede be- 
comes vice-president. 

The company publishes Buildings 
and Building Management and Na 
tional Real Estate Journal. 


Starts Bus Series 


A series of institutional radio 
broadcasts over WINS Wednesday 
and Friday at 11:30 has’ been 
launched by Bauer & Meyer, Inc., 
New York, featuring dramatizations 
of bus transportation, round tables on 
bus problems and special announce- 
ments on bus card advertising. En- 
titled ‘“‘Panorama,” the series is con- 
ducted by George E. Ball, head of 
Bauer & Meyer’s bureau of public re- 
lations. 


New York 
Boston 


THE BUFFALO EVENING NEWS IS READ - 
BY 82.8% OF THE FAMILIES IN THE 
BUFFALO CITYZONE 


BUFFALO EVENING NEWS 
Western New York's Greatest Newspaper | : 
Edward H. Butler, Editar and Publisher 


KELLY-SMITH 6O., National Representatives 


Philadelphia 
Detroit 


Chicago 
Atlanta 


COLUMBIA AND 
MUTUAL IN BIG 
JANUARY GAINS 


Latter Cutting Swathe with 
New Line-up 


New York, Feb. 27.—Though Mu- 
tual Broadcasting System’s time 
sales are but a fraction of those of 
the two big networks, it is proving a 
doughty rival of the Goliaths of the 
field, an analysis of National Adver- 
tising Records reveals. 

The two major chains did $81,148 
less business in January, 1936, than 
a year ago. For the same period, 
Mutual Broadcasting System gained 
$92,696. Furthermore, MBS has un- 
dertaken an expansion program 
which may result in formation of a 
third major network. 

January time sales of National 
Broadcasting Company and Columbia 
Broadcasting System aggregated 
$4,582,838, compared with $4,663,986 
a year ago. NBC’s share fell from 
$2,895,087 for January, 1935, to 
$2,681,815 for the corresponding 
period of 1936. CBS increased its 
proportion from $1,768,949 a year ago 
to $1,901,023 in January, 1936. 


Mutual’s Big Gain 


Time sales of the four stations 
making up the Mutual system 
amounted to $157,720, compared with 
$65,024 for January, 1935. The fig- 
ures are not. strictly comparable, 
CKLW having replaced WXYZ as 
the Detroit outlet. The 1935 figure 
is an estimate by Mutual. 

Under the new set-up of Mutual 
Broadcasting System, the advertiser 
is offered use of supplementary sta- 
tions. Such use accounted for only 
$8,546 in January. The stations avail- 
able are WNAC and WAAB, Boston, 
key stations of the Yankee Network; 
WIND, Gary, Ind.; WSPD, Toledo; 
WINS, New York; KSTP, Minne- 
apolis; KFAB, Omaha; WCAE, Pitts- 
burgh; WJJD, Chicago WGAR., 
Cleveland; WFIL, Philadelphia; 
WOL, Washington, D. C.; and 12 sta- 
tions of the Yankee network: WEAN 
and WPRO, Providence; WICC, 
Bridgeport; WORC, Worcester. 
Mass.; WMAS, Springfield, Mass.; 
WDRC, Hartford; WLBZ, Bangor; 
WRDO, Augusta; WFEA, Manches.- 
ter; WLLH, Lowell; WNBH, New 
Bedford, and WATR, Waterbury. 

The “supplementary” station re- 
ceives its flat card rate, minus 
agency discount, and a slight MBS 
service charge for sales and operat- 
ing expenses. 


G. M. Distributes Cash 
Under Employes’ Plan 


General Motors Corporation has 
distributed $11,000,000 in cash and 
common stock to 25,000 employes un- 
der its employes’ savings and invest- 
ment plan. 

Of the total, $4,800,000 represented 
employes’ savings during 1930, the 
remainder representing interest and 


the corporation’s contribution. 


Underwood 


A long way 


from needlework 


It is impossible to think of a steel welder with the time 


and inclination to do Italian cut-work or decorate a 


crown roast. 


There are not many women steel welders, but their attitudes 
toward their homes are not materially different from 
those of the ten 
their living. 


million other women who work for 


These women are not home-bodies. Yet they do read ih» 
general women’s magazines. They do not read Home 


Arts-Needlecraft. 
None but home-bodies do. 


In this magazine home-bodies find help on every problem 
that confronts the woman whose principal interest is her 
home. And nothing else — no fiction, no politics, no 
articles of general interest — nothing to attract any 


woman other than a home-body. 


By its single-track editorial policy, Home Arts-Needle- 
craft has selected an undiluted audience of more than 
820,000 home-bodies — the ideal market for manufac- 


turers of foods and household equipment. 


Two weeks left to hold present rates for two years. 
Rate increase takes effect after March 15th. 


HOME ARTS 


NEEDLECRAFT 
New York Chicago 


San Francisco 


Boston 
Los Angeles 
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Getting Personal Barber Shop sus she tm 
| Beameeies & jue mee 


90% NEWSSTAND 


— 
Time Tested Growth 


: 4 


_ 


Our Group is 14 years old 
... today’s outstanding 
mass magazine buy. Out- 
standing because ... Fast 
growing mass: 950,000 net 
paid increase in the last 22 
years ... live mass for 90% 
is newsstand ... mass at less 
cost: often doubles cover- 
age for ’36 ad dollars. 


The outstanding 

mass magazine 

circulation buy 
of 1936 


True Romances . True Experiences 
Love & Romance . Radio Mirror 
Movie Mirror 


The Original True Romances Group 


Good advertisers will probably get a little more attention, at the 
East River Savings Bank now that Henry P. Bristol, president of 
Bristol-Myers Company, has been elected a director. 


Grover Whalen, Schen- 
ley chairman, and former 
Governor Joseph B. Ely of 
Massachusetts, delivered 
the speeches at the Feb. 
25 meeting of the Com- 
mittee of One Hundred, 
Miami Beach. Many of 
the country’s leading in- 
dustrialists are included 
in the membership of 
400. 


Otis Kenyon, Kenyon 
& Eckhardt, and members 
of his family have left to 
spend several weeks in 
Havana and Florida on 
pleasure and_ business. 
The agency chief's recrea- 
tion will consist chiefly of 
horseback riding and 
Spanish conversation. . . 


Major Hugh C. Mac- 
Lean, Toronto, and Mrs. 
Sarah L. Mace, of Park 
Avenue, were married last 
week at Rochester. The 
Canadian publisher was 
attended by his son, Lieut. 
Commander Andrew OD. 
MacLean and his. wife. 
The bride is the widow of 
Alfred Mace, former ad- 
vertising manager of Na- 
tional Biscuit Co., New 
TOEs;-..+ 


Moseley Taylor, of the Boston Globe, after win- 
The 14-vear-old-son of "M9 the Northeastern Sled Dog championship. 


The smiling Mrs. Taylor finished fourth. The pub- 
lisher made the 63 miles in 5 hours, 18 minutes, 
21 seconds. 


H. W. Moloney, Paul 
Block v. p., has kept his 
father from a trip South 
by breaking an arm at football practice, presumably in early training 
for the All-American status, which his five-foot-eleven height already 
promises. Both father and son are doing well. . . 


Transcontinental & Western Air, Inc., recognized one of its best 
customers last week by featuring the testimonial of Wm. G. Mennen, 
Mennen Company, in newspaper copy. When not poring over his own 
copy, the shaving cream magnate is usually flying from sales meeting 
to sales meeting. . . 


Northam Warren, Sr., president of Northam Warren Corporation, 
now prefers golf to yachting, although it was the other way around for 
years. Northam Warren, Jr., a junior at Princeton, has taken charge 
of the Warren navy and collection of yachting trophies. . . 


Ted Noakes, Presbrey a.e., 
Jane Noakes with a neat brochure titled, 


has announced the arrival of Margaret 
“Encore!” 


M. H. Leister, g.a.m., Sun Oil Company, Philadelphia, disembarked 
at New York, Feb. 25, from the Lafayette, and was followed down the 
gang plank by Louis Rydell, a.m. of Variety. They were returning from 
a 17-day, de luxe cruise to the West Indies, some of the entertainment 
for which was provided by Zito, the famous caricaturist, who is now 
settling down to commercial work in New York... 


Jaanie C. Lees, of S. A. Conover Company, Boston, vindicated not 
only her sex, but the whole tribe of space buyers when she won $100 
offered by Voice of the News, Boston film-producing company, to the 
ageney man or woman making the best estimate of the number of in- 
quiries pulled by its advertising. Her guess was within 10 per cent 
of the actual results. . 


Wilmer H. Cordes, a.m., American Steel & Wire Co., Chicago, 
journeyed to Des Moines the other day to make one of his infrequent 
speeches before the advertising club. “The small town dealer,” he re- 
marked, “is that way because he thinks so. But he doesn’t have to be 
small.” 


H. W. Roden, recently appointed merchandising director of John- 
son & Johnson, New Brunswick, N. J., is a glutton for work. He will 
not allow his new job to interfere with the presidency of Harold H. 
Clapp, Inc., Rochester, N. Y., Johnson subsidiary. .. This new telephone 
service from United States to Puerto Rico is all right, Powel Crosley, 
Jr., Cincinnati radio manufacturer and baseball president, reported after 
a test. Mr. Crosley had a chat with Manager Chuck Dressen, of his 
Cincinnati National League club, to inaugurate the new hook-up... 


Homer McKee, Chicago advertising man, is writing a book on copy. 
. Sterling Peacock, resident vice-president in Chicago for N. W. Ayer 
& Son, Inc., is side-stepping chill March winds by traveling to Florida. . . 


It’s Col. Munsey Slack now, the publisher of the Herald-Courier, 
Bristol, Tenn., having been accorded that title by Gov. McAllister. .. 
Roy Ring is showing friends the gold watch he received from Meredith 
Publications, marking his 25th anniversary as Minneapolis rep- 
resentative. .. 


Public spirited citizens of Dayton, O., are underwriting construc- 
tion of an airport for that city. The list includes E. G. Biechler, Frigid- 
aire president; R. H. Grant, vice-president of General Motors: James M. 
Cox, publisher of Dayton News and owner of WHIO; Lewis B. Rock, 
Dayton Journal and Herald... 


The radio editors have it that Maj. Lenox Lohr, new NBC prexy, 
is doing some of the night prowling which won him fame in the 29th 
Division. Alertness at Radio City has picked up considerably as a 
result... W. Rex Bell, widely known outdoor advertising man of Terre 
Haute, Ind., has been elected president of the Terre Haute Foundation, 
designed to improve industrial life. . . 


Called Correct 


Chicago, Feb. 26.—The hazy idea 
of the average man that prosperity 
can be created by the simple expedi- 
ent of putting more money into circu- 
lation is just about right, according 
to Dr. Irving Fisher, of Yale, who 
spoke before the Association of Com- 
merce today. 

While there was no scarcity of 
money in this country at any time, it 
was taking eight billion dollars out 
of circulation which caused the de- 
pression, according to the Yale ex- 
pert. He said 23 billion dollars in 
1929 faded into 15 billion at the depth 
of the depression. 


Coming 
Conventions 


March 3-6—Sixth annual packag- 
ing exposition, American Manage- 
ment Association, Pennsylvania Ho- 
tel, New York. 


March 17—Export convention of 
oxport Managers’ Club of New York 
at Pennsylvania Hotel. 


April 21-24—Annual convention, 
American Newspaper Publishers As- 
sociation, at Waldorf-Astoria, New 
York. 


April 30-May 2—Annual conven- 
tion, American Association of Ad- 
vertising Agencies at the Green- 
briar, White Sulphur Springs, W. 
Va. 


May 2-4—Spring meeting, Asso- 
eiated Business Papers, Inc., at Hot 
Springs, Va. 


May 4-8—Sixth national premium 
exposition and convention of 
Premium Advertising Association of 


tion, at the Greenbrier, White Sy). 
phur Springs, W. Va. 


May 15-16—Annual convention of 
Advertising Affiliation at London. 
Ont. 


May 18-20—Annual meeting 
Southern Newspaper Publishers’ As. 
sociation, at Grove Park Inn, Ashe. 
ville, N. C. 

June 28-July 2—Annual conven. 
tion, Advertising Federation of 
America, at Boston. 


June 28-July 2—Annual conven. 
tion, Newspaper Advertising Execy. 
tives Association, at Boston. 


June 29-July 5—Annual conven. 
tion National Editorial Association 
at Poland Springs, Maine. 


July 5—-Annual convention Pa 
cific Advertising Clubs’ Association 
at Seattle, Wash. 

Sept. 14-17—Annual 
Financial Advertisers’ 
at Nashville, Tenn. 

Sept. 30-Oct. 2—Annual conven. 
tion Direct Mail Advertising Asso 
ciation at Netherlands Plaza Hote) 
Cincinnati, O. 

Oct. 15-16—Annual convention 
Audit Bureau of Circulations ar 
Stevens Hotel, Chicago. 

Nov. 12-14—Annual convention 
Life Advertisers’ Association at 
Edgewater Beach Hotel, Chicago. 


convention 
Association 


Extend Wine Copy 


Champagne Agencies, Inc., New 
York, domestic wines, has appointed 
Reese, Rossiter & Co., and plans to 
extend the campaign now appearing 
in New York newspapers on San 
Marco sherry to New Jersey and Con- 
necticut. 


Dean’s to Bowman 


Dean’s, Inc., New York catering 
firm established in 1839, has ap 
pointed Luckey Bowman, Inc., New 
York, with Curtis F. Columbia as ac- 
count executive. 


&) "DID You know THAT THE 
Reavers of ARCHITECTURE 
HAVE SETTLED most PReBLE Ms 
witer ME CLIENT BEFORE THE 
NEWS CF THE PROTECT BECcComES 
\ PUBLIC PROPERTY ruRrooen THE. 
} FILING CF A CONTRACT?” 


\ 


ARCHITECTURE, The Professional Journal for Architects, 
Is Published by Charles Scribner’s Sons 
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MAKES 'EM LOOK FOR THE ADVERTISEMENT 240 Stations EXPORTS SHARE GENERAL IMPROVEMENT 
Get New Talks 
ADVICE THAT HAS MADE HISTORY tist Value of Ten Leading American Exports 
on Advertisin : 
pone g During 1935 Compared With 1934 
Don't sell America short—anon New York, Feb. 27.—A fourth waLion Value of 10 leading exports of the U. S. 1935 compared with 1934 patton 
series of “Short Talks on Advertis 400 400 
Art is long, life is short—mppocrares ing” is now being prepared by the f [Js Q's 
p Bureau of Research and Education aoif] - 350 
Avoid entangling alliances—e. wasmincton of the Advertising Federation of t 1. Cotton & Gasoline 
ebay —_ : , t 2. Automobiles 7. Lubricating Oil 300 
h : h America, and the first talk in the 30H b cidise & Gikctiesien 
Give me liberty or give me death—parnick wenay new series will be broadcast over pipers ane a'Gaee as 
ae 240 individual radio stations the first HF & Electrica! tee | bee ew 
The better part of valor is discretion—Wwm. SHAKESPEARE sell hc Gk Shar Ss eae 7 " 
— h f heir § enseunousnes made arrangements for prominent mr = 
The wise lear many things wom thelr (oss— local business men in each city to sod HA Hy 150 
The halls of kings are full of men, but void of friends—seneca give the “Short Talks on Advertis- 
ing” on the air. oH H+ HG 100 
rom the physici d the | keep not the truth hidden —somw Ftorie As in three previous years, there 
ETO ee ee will be a total of 15 talks in the cur. sHH EHH HHH rim Tt 1 * 
Buy even your moderately priced clothes in a good store—SAKS FIFTH AVENUE rent series. The subjects of the first P i Ale 
, five, manuscripts for which have just 7 2 3 a 5 8 7 q 10 3 
[he old age of an eagle is as good as the youth of a sparrow—GreeK provers been released to speakers, are: ae. © eres: - 
“Does Advertising Raise Prices?” 
Alas! Says 1, he has paid dear, very dear, for his whistle —sensamin FRANKLIN “Bigness in Business.” Niacin “Gallien 
. , , “The Consumer Is Boss.” Chicago Tribune. 
Cast thy bread upon the waters: for thou shalt find it after many days—ececesiastes ws, 2 “Why We Buy.” ee 
Truth in Advertising.” Newsom Joins Agency State Names Walker 
kt is just that he who asks forgiveness for his offenses should grant it in rcturn—worace Only one station in a city carries) 5, w= Newsom has joined the copy| Marvin H. Walker, for ten years 
° . . . the series. The broadcasts wen there- staff of Kenyon & Eckhardt, Inc., New | editor of Florida Grower, has been 
How New York retailer buried the hook in recent copy in the New fore emanate from a total of 240 dif- York. He was formerly merchandise appointed publicity director of the 
York Times. ferent cities, including every state] editor of Vanity Fair and American |Florida Citrus Commission, Lakeland, 


Herweg Is M-F Officer 


R. A. L. Herweg, account executive 
of Mitchell-Faust Advertising Com- 
pany, Chicago, has been elected sec- 
retary. He succeeds Lyman L. Weld, 
who becomes treasurer. 


Extend Crabmeat Program 


The Japanese Crabmeat Associa- 
tion, New York, has added radio to 
its Lenten advertising program in 
metropolitan newspapers and trade 
publications. Maxon, Inc., New York, 
is the agency. 


Agency Expands 
Klau-Van Pietersom-Dunlap Asso- 
ciates, Inc., Milwaukee, has increased 
{ts floor space in the Commerce Bldg. 
25 per cent. 


DEPENDABILITY 


DVERTISING men who 
know the importance of 
Time, know how much de- 
pends upon an engraver’s 
promise to meet Closing dates 
and press time without min- 
utes to spare—well, sir, things 
just must go right. 


We are proud of our 
reputation for unquestioned 
dependability to produce 
quality plates on time. 


Photo Engravers - Artists 
Creators - Photographers 
Wood Engravers 


ie ‘ ql \ 
PHOTO ENGRAVERS 
527 S.Wells St.. — CHICAGO 


Understudy Gets 
Break in First 
Follies Air Show 


New York, Feb. 26.— Misfortune 
dogged the opening last Saturday 
of a new series of radio broadcasts 
by Colgate-Palmolive-Peet Company, 
causing the sponsor to launch the 
stellar “Ziegfeld Follies of the Air” 
without some of its stars. With 
better luck this week, the program 
criginally intended to start the series 
will be head Saturday over 61 Co- 
lumbia stations. 

Headliners of the show are, or 
should be, Fanny Brice and James 
Melton. Patti Chapin does vocal 
numbers and Al Goodman’s orchestra 
supplied the instrumental music. 

But on Washington’s’ Birthday, 
gloom enveloped producers of the 
show. Both Fanny Brice and Al 
Goodman were ill. Quickly the script 
was rewritten. Gus Haenschen took 
the baton and led Goodman's or- 
chestra. 

Lives Right, Wins 


The little usherette, who in the 
original continuity, was to earn 
Fanny’s sympathy and become her 
protegee in a rise to theatrical fame, 
in fact became the lead over night. 
She is Minerva Pious (that, they 
say, is her real name), who has 
played odd parts around the studios 
for some time. 

As the series gets under way, 
Gallagher & Shean, Jr., sons of the 
original pair, will revive their dads’ 
old numbers, adapted to modern 
needs. Colgate-Palmolive-Peet Com- 
pany has bought the rights to use 
the Ziegfeld Follies name and all its 
material, current and past. Releases 
have been signed by Follies girls 
enabling them to be interviewed on 
behalf of Palmolive soap and love- 
liness during each broadcast. 

The new series replaces the Palm- 
olive Beauty Box Theatre, formerly 
broadcast at the same time. Benton 
& Bowles, Inc., is the agency. 


Buys Detroit Plant 


Minnesota Mining & Mfg. Co., abra- 
sives, St. Paul, Minn., has purchased 
three acres of ground and buildings 
formerly occupied by Studebaker 
Corp. in Detroit, to provide expansion 
for new products now being devel- 
oped. Headquarters remain in St. 
Paul. 


Marhall Incorporates 
Murhall Advertising Co., Worcester, 
Mass., has been incorporated with 
Frederick J. Murphy as _ president 
and treasurer; Gertrude M. Murphy, 
vice-president, and Joseph J. Ricciuti, 
secretary. 


Program Concern Move 

Official Program Corporations, rep- 
resentatives for official racing pro- 
grams, has moved to 11 East 44th 
street, New York. 


in the Union. 


| Golfer. | Fla. 


Cold? Not 


CHRISTIAN 


ll 


WRAILID 


Gray-O’Reilly 


after a proper introduction 


You recognize this lady. She is a leader of thought, cus- 
toms, and buying habits somewhere outside New York. 


You probably know that she is tough to sell, but su- 
premely important for your success. You dare not neg- 
lect her, because without her you cannot win her fol- 
lowers. As a leader, she is all-powerful. 


The standards that determine leadership in New York 
are not the standards in her home town. It is not swank 
that counts, but 


RESPECTABILITY 


Respectability 1s compounded of family, character, be- 
havior, and adequate means. Respectability means leader- 
ship and selling the leaders means commercial success. 


You cannot sell these leaders, or even approach them, 
without a proper introduction. Advertising in Christian 
Herald clears up that difficulty with amazing dispatch. 
It melts the cold granite. 


P. S. Very few Christian Herald readers are made of 
granite. That idea is born of a false approach. Nor 
are they all leaders. But by and large they are charac- 
terized by their distinctive respectability—the standard 
of importance outside the metropolitan districts. 
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The Beer That. 
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POSTER COPY TO HERALD NEWS OF NEW VITAMIN D BEER 


Helps Build Vigorous Health / 


SUNSHINE 


— 


in Bottles - 


it 


e SS 


SCHLITZ STARTS 
BEER CAMPAIGN 
ON VITAMIN D 


Rival Manufacturer Derides 
New Move 


(Picture on Page 1) 

Milwaukee, Wis., Feb. 27.—With at 
least one other producer aiming 
shafts of derision at its new product, 
Schlitz Brewing Company, of Mil- 
waukee, will introduce Sunshine Vita- 
min D beer tomorrow in a newspaper 
and outdoor campaign in eight cities. 
Most of the copy also contains the 
slogan which the company first began 
using many years ago: “The beer 
that made Milwaukee famous.” 

Introduction of Schlitz Sunshine 
Vitamin D beer has been received 
with notable lack of enthusiasm by 
certain factors in the beer industry. 

Miller Brewing Company, Mil- 
waukee, maker of Miller High Life 
Beer, used large space in the Mil- 
waukee Sentinel last Sunday, five 
days before Schlitz copy was sched- 
uled to appear in that city, to declare 
that “Nothing Can Possibly Be as 
Good as the Real Article. . . nor 
half as healthy.” 

Copy set forth that “Miller High 
Life Beer is a natural undoctored and 
‘untreated’ beer, totally free of for- 
eign or artificial ingredients. It is 
made for drinking purposes. 

“Miller High Life Beer contains— 
as all TRUE beer should—the right 
elements in the right measure, nei- 
ther more nor less than nature de- 
mands of a perfect beverage brewed 
of select malt and hops and good, 
pure water.” 


“Not a Medicine” 


Further, the copy declared that 
“Miller High Life beer is not a patent 
medicine. It is no substitute for a 
good physician when the services of 
such are required. But it leaves you 
healthy. And your doctor will tell 
you that good, pure, wholesome beer 
is fine for the system and excellent 
for the spirit.” 

Schlitz newspaper copy will herald 
the accomplishment as Schlitz’s most 
important contribution to health and 
will declare that the new beer is 
hailed as “fone of the greatest brew- 
ing achievements of all time!” 

The campaign will promote the 
beer as a means of preventing colds 
and other ills, and as a pleasant, con- 
venient way to take “your daily Vita- 
min D,” which the advertiser terms 
the “most precious” of all. 

The new beer is said to be exactly 
the same in flavor and characteristics 
as Schlitz beer without Vitamin D, 
the “sunshine” vitamin which is es- 
sential for robust health. Schlitz 
views the new beer, with its health 
appeal, as a powerful means of de- 
veloping a year-round market. 
Many attempts to make beer a 


'vehicle for transmitting Vitamin D| ment that the mystery was solved in 
have been made without success, and | Schlitz scientific laboratories. 
it was only after prolonged experi- 


VITAMIN (2 


BEER - in Cans 
Made Milwaukee Famous 


Schlitz’s brewer’s yeast contains 


the pro-vitamin D, which is activated | 
directly by the ultra-violet rays of 
the sun to form Vitamin D. This is | 
done by means of specially designed | 
equipment in the Arizona desert. The | 
method is protected by U. S. Letters | 
Patent. 
Samples to Doctors 
Sample cartons of two bottles of | 
Schlitz Sunshine Vitamin D beer are | 
being sent to all doctors in each of 
the eight cities in which the beer is 
being introduced. Letters are also} 
being mailed to dentists, health au- 
thorities and druggists. 

The introductory campaign will 
run for approximately six weeks. 
Opening newspaper insertions, ap- 
pearing tomorrow and March 6, will 
be around 1,200 lines, while weekly 
follow-up copy will range from 800 
to 1,000 lines. Outdoor posters will 
be used starting about March 6. 
Within a few months, the advertiser 
will introduce Vitamin D beer in 
many additional markets. At this 
time general magazines, women’s 
magazines, and class. publications 
will be added. The new beer will be 
sold both in brown bottles and in 
cans. 

“All the world has become familiar 


with the health-bringing virtues of 


DISSENTING VOICE 


Nothing Can Possibly | 
Be as Good as | 
the Real Article | 

... nor half as healthy | 


Muller High Life Beer is a natura! undoctored and “untreated 


beer, totally free of foreign or artificial ingredients Ir is 
made for drinking purposes. 


Miller High Life Beer contains—as all TRUE beer should— 
the night elements in the right measure Neither more nor 
less than nature demands of a perfect beverage brewed of 
select malt and hops and gx pure water 

Miller High Lite Beer is still made and brewed the same slo 
gentle way as always. It takes more time. It takes more 
patience. It takes more care. It may cost more money, this 
method. But more than 90 years of fine beer making have 
convinced us that you can't improve on nature 

No tricks, no short cuts, no time-speeding dev ices — designed 1 
to take the place of natural processes—can or do enter 

into the making of 


milf 


How Miller anticipated Schlitz 
announcement. 


Sunshine Vitamin D,”’ newspaper ad- 
vertising will declare. ‘‘Your physi- 
cian will tell you how it helps fortify 


(Continued on Next Page) 
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March 2, 1936 ADVERTISING AGE 39 
|min D advertisements. All will show GENERAL NEWSPAPER LI \'EAGE UP IN JANUARY 
ITZ STARTS radiant, robust, active people, some —_ 
SCHL engaged in sports activities. Line | TREND OF GENERAL NEWSPAPER ADVERTISING 
drawings are being used chiefly. | K. Se ES JANUARY 1928 TO DATE 3 
Picking the Markets ————— : 


ON VITAMIN D 


ontinued from Preceding Page) 


your resistance to colds and other 
ills. . . how it helps build vigor, 
yitality, strength and energy. 


how it aids nerves, helps strengthen 
the muscles, bones and teeth.” 

The body receives Vitamin D “only 
through a few foods and by exposure 
to the sun,” copy continues. “But at 
this time of the year—when sunshine 
is deficient—resistance is low, colds 
and sickness are common.” 

With the new beer, “you can get 
your daily Vitamin D while you are 
enjoying the matchless flavor and 
bouquet of Schlitz beer matured to 
perfection under Schlitz Precise 
Enzyme Control,’ the consumer is 
told. 


Special care has been taken with 


The eight cities in which the new | 
beer is being introduced are Mil- | 
waukee, Nashville, Lansing, Mich., | 
Springfield, Ill., Macon, Ga., Char- | 
lotte, N. C., Providence, R. L, and | 
Grand Junction, Colo. These mar- 
kets will indicate reactions in differ- 
ent climates and under different sales 
conditions. 

McJunkin Advertising Company is 
handling the Schlitz account, through | 
Samuel N. Becker and Irving M. 
Tuteur, agency vice-presidents. 

Ray Weber, advertising manager 
of Schlitz Brewing Company, told 
ADVERTISING AGE that introduction of 
the new beer will involve use of con- 
siderably larger sums for newspaper 
and outdoor advertising this year 
than in 1935. 

Fox De Luxe beer, the beer which | 
Peter Fox Brewing Co., Chicago, | 
placed on the market some six | 
months ago, with emphasis upon its 
content of Vitamins B and G, has 
been an outstanding success, ADVER- 
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Advance Rug Prices 


Bigelow-Sanford Carpet Co., 
York, has released revised price 


advances on rugs and carpets. 


The San Francisco Advertising 
Club has launched its 1936 Educa- 
tional series of meetings on the pro- 
duction side of advertising. 


~ e RAE ILA POPE 
| 


~ | 
New 


« 


—Media Records, Inc. 


Stranzit, Jr., Launched 


Pro-Phy-Lac-Tic Brush Co., Filor- 
|ence, Mass., has launched special pro- 


schedules, effective March 16, showing motion for Stranzit, Jr., for children, 


|a smaller edition of the Stranzit hair- 
| brush for women. 


Leaves Wathen 
Roy A. Dempsey has resigned as 
|advertising manager of John A. 
| Wathen Distillery Co., Louisville. 


FINANCIAL AND 
GENERAL LEAD 
JANUARY GAIN 


Chicago Feb. 27.—January lineage 
in the national classification in 
newspapers of 52 cities measured by 
Media Records, Inc., increased 2,- 
679,189 lines, or 18 per cent over 
January 1935. 

The January total was the highest 
since January 1931, when the gen- 
eral classification totaled 18,970,323 
lines, 

Except for financial advertising, 
the general lineage classification 
showed the largest January gain of 
any classification. 

Total newspaper advertising in 
the 52 cities amounted to 94,810,048 
lines in January, against 88,054,983 
lines in January 
6,755,065 lines, or 7.7 per cent. 

Financial advertising totaled 2,- 
536,403 lines in January, compared 
with 2,083,313 the vear before, an in- 
crease of 453,090 lines or 21.7 per 
cent. 

All Divisions Gain 


Classified advertising rose to 18,- 
499,440 lines from 15,780,837 the 
year before, an increase of 2,718,603 
lines, or 17.2 per cent. 

Retail advertising totaled 52,301,290 
lines in the papers measured, com- 
pared with 48,942,024 the year be- 
fore. This was a gain of 3,359,266 
lines, or 6.9 per cent. 

In total display advertising, line- 
age in January amounted to 76,310,- 
608 lines, an increase of 4,036,462 
lines or 5.6 per cent, over 72,274,146 
lines carried in January 1935. 

In the department store classifica- 
tion, advertising rose to 21,241,914 
lines in January, compared with 20,- 
220,400 the year before, for a gain 
of 1,021,514 lines, or 5.1 per cent. 


Erwin, Wasey Gets 


Two New Accounts 


Two new accounts were placed with 
Erwin, Wasey & Co. last week. 

Progressive Clothing Manufactur- 
ing Co., Philadelphia, and its sub- 
sidiary, Buddyserge Company, named 
the Philadelphia office to direct its 
advertising. 

Hercules Cycles, Ltd., placed its ad- 
vertising account with Erwin, Wasey 
& Co., Ltd., London. F. J. Smith, 
agency vice-chairman, is in charge. 
The English firm plans a heavy news- 
paper campaign to 10,000,000 English 
eyclists. 


“Esquire” Forums to 


Enable Trade Tie-ups 


About 1,000 manufacturers, retail- 
ers and advertising men attended the 
first fashion forum sponsored by 
Esquire at its New York office during 
the past three weeks. 

The forum is to be a permanent 
feature, revealing fashions which 
Xsquire style pages will present. An 
auditorium with revolving stage 
showing merchandise to be presented 
in the magazine has been built, sound 
equipment telling the story. 


Joins Reliance 


Stanley G. Oppenheim, formerly 
with Schenley Distillers Corp., Mc- 
Graw-Hill Publishing Co., and the 
Hearst Organization, has joined Re- 
liance Graphic Corporation, New 


York. 


1935, a gain of 
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ADVERTISING AGE 


March 2, 1936 


Paul G. Hoffman, chairman of safety traffic committee, Automobile 

Mfrs. Association, chats with J. E. Otis, Jr., president, Stewart-War- 

ner Corp., Chicago, while waiting for his call. Mr. Hoffman gave a 
safety talk on the regular Alemite broadcast from Chicago 


| which 


he discusses ways for pros- 


Inform ation |pective radio advertisers to meet 


for 
Advertisers 


The following documents may be 
secured without charge by any na- 
tional advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 898. Are You “Just 
Product” to the Druggist? 

This presentation, by American 
Druggist, gives the answers to numer- 
ous problems confronting adver- 
tisers of products sold through drug 
stores. It refutes five drug trade 
merchandising fallacies which the 
publication says are common. 


Another 


No. 893. “How to Find a Needle in 
a Haystack.” 


“For Radio Results—Facts 

Then Continuous Research.” 

Exact coverage with programs that 
sell is the needle pointing the way 
to radio results, the first of these 
folders issued by World Broadcast- 
ing System asserts. A description of 
World Program Service and case his- 
tories of numerous users are given. 
The second folder contains an arti- 
cle by Donald D. Davis, president, 
General Mills, Inc., reprinted from 
Executives Service Bulletin, Metro- 
politan Life Insurance Company, in 


First, 


| 


problems of broadcasting. 


No. 896. Actual Instances Proving 
the Huge Daytime Audience of 
WHO. 


This four-page folder, issued by 
radio station WHO, shows the mail 
response by counties for the state of 
Iowa and by states from three after- 
noon programs. The first example is 
the mail received during ten days 
from a network program featuring 
a contest; second, the response in ten 
days from a sample offer on tran- 


No. 8838. WSM Mail Report—Jan. 1- 
Dec. 31, 1935. 


In 1935, mail received by radio 
station WSM, Nashville, Tenn., in- 
creased 7.6 per cent over 1934. This 
map has been issued by the station 
to show the number and percentage 
of letters broken down by states. 


No. 816. International in Appeal. 


Complete editions in England and 
Germany, special sections in a 
Swedish, a Norwegian and a Danish 
magazine are described in this 
brochure issued by True Story 
Magazine to show the fundamental 


appeal of True Story’s editorial 
formula. 
No. 889. Circulation of the Des 


Moines Register & Tribune. 1936 
Coverage of Iowa’s Urban Market. 
The first of these booklets issued 
by the Des Moines Register €& 
Tribune covers daily and Sunday 


circulation in Iowa counties, cities 
and towns. The second booklet, in 
two sections—one devoted to the 
Sunday Register, the other to the 
daily Register and Tribune—lists by 
population classification those of the 
204 cities and towns of 1,000 popula- 
tion or over in which the Register € 
Tribune has 20 per cent or more 
coverage. 


No. 888. The Case of the Curious 
Footprints. 


In this booklet Columbia Broad- 
casting System makes known the re- 
port of Timothy O’Hara, detective. 
who was given the job of tracking 
down footprints of women wearing 
Foot Saver shoes. With five im- 
portant clues he has solved the mys- 
tery of Foot Saver sales-increase. 
Details of “Musical Footnotes,” the 
successful program, are included in 
the booklet. 
No. 864. Residentiai 

Building. 

What has happened to residential 
building in the past, what is going 
to happen to building in the future 
and why, are questions about which 
building material advertisers are 
thinking. ‘This report, issued by the 
Bureau of Market Analysis, Better 
Homes & Gardens, contains a brief 
history of residential building, and 
a picture of accumulated surpluses 
and shortages; review of general 
business conditions which reflect the 
basis for building recovery; exami- 
nation of the improved status of 
home financing; and evidence of im- 
provement in residential building. 


Recovery in 


No. 856. Photoplay Builds Depart- 
ment Store Traffic for the Adver- 
tiser Through Its Monthly Fashion 
Service to Stores and Readers. 


For the benefit of Photoplay adver- 
tisers, all leading department stores 
in America receive each month this 
Photoplay fashion bulletin service. 
Included are reprints of advertise- 
ments of manufacturers who use 
Photoplay regularly, and whose ad- 
vertising Photoplay merchandises to 
department stores in this manner. 


No. 872. 1985 Spokane Market 100% 
Retail Drug and Grocery Surveys. 


These are the second annual retail 
grocery and drug store surveys made 
by The Spokesman-Review and Spo- 
kane Daily Chronicle, carried out 
through personal contact with all re. 
tail drug and grocery stores in met- 
ropolitan Spokane and in 33 repre. 
sentative cities and towns of the out- 
side field. The surveys deal with 
sales standing and distribution of 
various brands in major classifica- 
tions. Data is so arranged as to be 
comparable with figures on _ sales 
standing of products in the Spokane 
market in 1934 and in 1931. 


Merchandise Mart 


Thousands of eyes are seeing this dramatic presentation 
of Sparklet Syphons each day in leading retail stores. 


W. L. Stensgaard & Associates, Inc. 


Specialists in Merchandise Presentation 


tion 


Chicago 


we create, design, produce and route 
hundreds of 
plays to leading retailers each month. 
Your client pays only for showings 
actually made in retail stores. 
buys nothing except circulation .. . 
circulation in a buying mood... 
circulation already shopping .. . 
circulation that sees your client's mer- 
chandise dramatically presented 
RIGHT WHERE IT CAN BE 
BOUGHT ... . retail stores! 


the cost to the client of that circula- 


Merchandise Presentation is our 
book of facts, evidence and photo- 
graphs showing how 
over the country are using W.L.S. 
Itinerant Displays to increase their 
sales of nationally advertised mer- 
chandise. 


@ IT’S FREE! 


tion. 
letterhead. 


itinerant window dis- 


He 


AND 


is only 10c to 25c¢ per thousand. 


retailers all 


There is no obliga- 
Write for it today on firm 
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WYNNE TO GIVE 
LIST OF TWENTY 
ACCEPTED LINES 


Co-operative Campaign Is 
Postponed Two Weeks 


New York, Feb. 27.—Shirley W. 
Wynne Public Health Laboratories, 
Inc., will announce the list of 20 
non-competitive manufacturers ‘“ac- 
cepted” for the codperative cam- 
paign to be directed by the Wynne 
organization about March 15, A. 
Kaye-Martin, vice-president, said to- 
day. 

The delay of two weeks is occa- 
sioned by necessity of completing 
tests of applicants’ products, he ex- 
plained. The metropolitan New 
York radio, newspaper and point-of- 
purchase campaign featuring these 
products will start promptly on com- 
pletion of the tests. 

The laboratory organization will 
not be associated with one leading 
advertising agency as_ originally 
planned, but will codperate with all 
agencies retained by clients and pay 
the customary agency commission. 


Book in Prospect 


The book to be published under 
the sponsorship of the Wynne lab- 
oratories as an answer to the series 
sponsored by Consumers’ Re- 
search, Inc., will be brought out in 
September, when local merchandis- 
ing activities of the organization are 
scheduled for expansion to national 
scale. 

The volume, as vet untitled, is 
being written in collaboration by 
Mr. Kaye-Martin and Clement Wood, 
author of some 30 published works, 
including “The Origin of Human 
Knowledge.” Its purpose is to 
“right the injustice done some 300 
manufacturers of reputable products 
by Consumers’ Research.” 

Another new development is the 
decision to organize 500,000 or more 


housewives into the Shirley Wynne 
Health Club of the Air, and to in- 
duce this group to take an active in- 
terest in promotion of Wynne-en- 
dorsed products. 


Cost of Participation 


The 20 non-competitive manutfac- 
turers selected for the codperative 
locai campaign will be charged $23,- 
200 each, in addition to laboratory 
fees, for a total of four hours a week 
on the air for 40 weeks and not less 
than one full page a week for 52 
weeks in a newspaper. 

Individual copy will consist of lit- 
tle more than a listing. The effort 
will be made to sell the products col- 
lectively by explaining the signifi- 
cance of the laboratory’s endorse- 
ment. 

The organizers of the Wynne ven- 
ture see their biggest field in the 
making of tests on products of 
clients and of clients’ competitors 
and supplying results in form for ad- 
vertising copy. 


OLDEST CHEVVIE 
IS DISCOVERED 


Detroit, Feb. 27.—Possessors of 
the oldest Chevrolet in use in the 
United States, Hiram and Mary 
Dohner, carpenter and wife of Quen- 
tin, Pa., will be the subject of 
Chevrolet advertising to appear in 
the near future. 

The pair, who are in their early 
seventies, won Chevrolet’s contest 
revolving about possession of the 
oldest car in use, with a 1913 Royal 
Mail roadster, car number 470. It 
cost $775 23 years ago. 

The advertising will describe the 
couple's devotion to their car, dur- 
ability of Chevrolet as evidenced by 
the performance of the 1913 model, 
and low cost of operation and main- 
tenance during the long period of 
the Dohners’ ownership. .Campbell- 
Ewald Company is the agency. 


Appoints Rickard . 
Electric Hose & Rubber Co., Wil- 
mington, has appointed Rickard & 
Co., New York. 
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N ew Feen-a-mint series 
of broadcasts — National 
Amateur Nights—star- 
ring Ray Perkins and 
Arnold Johnson and his 
Orchestra over a speci- 
ally constructed network 
using the Mutual Broad- 
casting System as a nu- 
cleus, re-inforced by 
picked stations of the 
three basic networks, ex- 


tending as far west as 
St. Louis. 


For New York Radio Audience 
Place your spot campaigns over 
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ADVERTISING AGE 


March 2, 1936 


Ae 


higetoortest 
FOR ESSAYS ON 
THE ECONOMIC VALUE OF 


O) 


O encourage more careful consideration of the economic functions 

of advertising in our social and economic life, ADVERTISING AGE, 

The National Newspaper of Advertising, 100 East Ohio Street, 

Chicago, is offering 3500 in cash awards to students in colleges, 
universities and other institutions of higher learning for essays not exceeding 
1500 words in length on the general subject of ‘The Economic Value of 
Advertising.” * This contest is open to any accredited student in any college 
or university in the United States. There is no entry fee, and no entry blank. 
Simply send in your essay, following the simple rules given below, and 
making certain that the essay is mailed to the Contest Secretary, 100 East 
Ohio Street, Chicago, before the contest deadline, which is May 15, 19 36. 
* Prizes will consist of a principal award of $250 in cash to the writer of 
the best essay. The essay adjudged second best will be given an award of 
$100; the writer of the third best essay will receive 350. The writers 
of those essays adjudged the ten next best will receive $10 each. In addition, 
the writer of the essay which wins the principal award will be given a com- 
plete, all-expense trip to the 19 36 convention of the Advertising Federation 
of America, which will convene in Boston June 28 to July 2. 


Cuester H. Lane, director of publicity, General Electric 
Company, Schenectady, N. Y.; president, Advertising Federation of America ®  Ray- 
MOND RupicamM, chairman, Young S& Rubicam, Inc., New York; chairman, American Association of Advertising 
Agencies * Mayor James G. Stauiman, publisher, “Nashville Banner’; vice-president, American Newspaper Pub- 
lishers Association * Evertr TERHUNE, president, “‘Boot &§ Shoe Recorder,” New York; president, Associated Business 
Papers, Inc. * . Ken R. Dyke, general advertising manager, Colgate-Palmolive-Peet Company, Fersey City, N. F.; 
chairman, Association of National Advertisers * —P.L. THomson, director of public relations, Western Electric Compan y, 
New York; president, Audit Bureau of Circulations * J. S. Roperrs, Retail Credit Company, Atlanta; president, 
Direct Mail Advertising Association * Leo Frrzparrick, vice-president, WJR, Detroit; president, National Association 
of Broadcasters * KR. Davison, advertising manager, New “fersey Zinc Company, New York; president, National 
Industrial Advertisers Association * Earte H. McHuGu, vice-president, Hearst Magazines, Inc., New York; director, 
National Publishers Association * WW. Rex Be tt, president, Arbee Corporation, Terre Haute, Ind.; president, Out- 
door Advertising Association of America * FRANK BRAUCHER, vice-president, Crowell Publishing Company, New 
York; president, Periodical Publishers Association * B.MorGan SHEPHERD, publisher, “Southern Planter,” Richmond, 
Va.; president, Agricultural Publishers Association * Roserr W. Sparks, vice-president, Bowery Savings Bank, New 
York; president, Financial Advertisers Association *  G. D. Crain, Jr., publisher, “Advertising Age.” 


Y . - Y  Epcar Kosak, vice-president, National Broadcasting Company; chairman, Advertising 
sir Federation of America * 
a 


Y N@Q\ These simple rules apply: | = This contest is open to any man or woman enrolled as an undergraduate 

I | | |: S student in any college, university or other institution of higher learning in the United States during 

saa . lige Oe Bors, i . . . : \. = 

the period trom February | to May 30, 1936 2.) Essays must not exceed 1500 words in length and 

must be written, or typewritten, on one side of the paper 3 Contestant’s full name, college, course, class year, and complete 

home address must be given on a separate sheet, attached securely to the manuscript 4 Manuscripts are to be mailed to Contest 

Secretary, Advertising 1ge, 100 East Ohio Street, Chicago. To be eligible, manuscripts must bear a postmark not later than mid- 

night, May 15,1936 5 — All manuscripts shall be the property of Advertising Publications, Inc., and may be published or reproduced 

in any manner which Advertising Publications, Inc., may designate. No manuscripts will be returned 6 The decision of the 
judges shall be final. In case of a tie, duplicate prizes will be awarded. 


This is a replica of the 
official announcement in 
the ADVERTISING AGE col- 
lege contest. A similar 
announcement has been 
issued for the high school 
contest. Copies of either 
of these announcements, 
suitable for posting, mas 
be had on request to the 
Contest Secretary, 100 
E. Ohio St., Chicago. 
Please specify “college 
or “high school” on you 
requests. For distribution 
to prospective contestants, 
a small folder giving com- 
plete details of both con 
tests is also available. 
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Grocery Industry Moves 
to Regulate Allowances 


New York, Feb. 27.—-The National 
food and Grocery Conference Com- 
mittee, representing five national as- 
sociations of manufacturers and dis- 
trib itors in the grocery field has ap- 
prov’ d the following recommenda- 
tions for legislation regarding quan- 
tity discounts, advertising allow- 
ances, brokerage compensation and 
joss-leader selling: 

“It shall be unlawful to allow 
quantity discounts in excess of a 
reasonable relation to the benefit 
which the seller derives by reason of 
the quantity involved, or that are 
discriminatory as compared with any 
other discount the seller is allowing 
to competitive buyers. 

“It shall be unlawful for a seller 
to allow payment to the buyer for ad- 
yertising or other distribution serv- 
ice, except in pursuance of a written 
contract defining the service to be 
rendered and payment for it. The 
contract shall be separate from any 
sales contract, shall be retained in 
the files of the seller for a period of 
not less than one year, and shall 
define the service so that its per- 
formance can be shown, as well as 
the fact that payment for the service 
is not unreasonable. 


For Services Rendered 


“It shall be unlawful for the seller 
to offer brokerage compensation at 


{ less than a reasonable rate of re. 


amet ap 


muneration for sale services actu- 
ally rendered in his behalf, and 
where the effect is to substantially 
lessen competition or unreasonably 
restrain trade or tend to create a 
monopoly. 

‘It shall be unlawful for a dis- 


' tributor or dealer to sell below cost 
' where the effect is to induce pur- 


chase of other goods at a profit, to 
divert trade from a competitor, to 
deceive or mislead purchasers or 
prospective purchasers, or to sub- 
stantially lessen competition or un- 
reasonably restrain trade or tend to 
create a monopoly.” 

Net cost is defined as net invoice 
price plus freight, or net replace- 


Summers Appointed 
Wesley Summers has been ap- 
pointed promotion manager of the 
Omaha, Neb., World-Herald. Ruth 
Allen, daughter of Earl Allen, Omaha 
agency head, has joined Mr. Sum- 
mers’ staff. 


Budd Launches Drive 
Edward G. Budd Mfg. Co., Phila- 
delphia, has launched a campaign 
promoting its exclusive process of 
fabricating steel into light weight 
Structures. First advertisement of 


the series features the Zephyr-type 
train. 


Joins Piel 
Bayard Roosevelt Patterson will 
become advertising manager of Piel 
Brothers, Brooklyn brewers, March 
15. He leaves as assistant advertis- 
Ing manager of Standard Brands, 
Inc., New York. 


+ 


IS A “MUST” IN 1936! 


Plan your 1936 displays so that 10% 
'0 25% of the quantity may be 
‘quipped with motion, or motion- 
plus-light, for “high spot” locations, 
Class A dealers, or to put over a 
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Starr and Borden Avenues 
© Long Island City, W. Y. 


ment cost in the trade area at any 
time within 30 days prior to date of 
sale. The provision is added that 
the dealer shall not be prevented 
from acting in good faith to meet 
competition, to close manufacturers’ 
stocks and to dispose of perishable or 
seasonable or defective goods in order 
to avoid loss. 

Paul S. Willis, president, Associ- 
ated Grocery Manufacturers of Amer- 
ica, is chairman of the committee. 
Other associations represented are 
National-American Wholesale Groc- 
ers’ Association, Food and Grocery 
Chain Stores of America, National 
Voluntary Groups Institute, and Na- 
tional Retailer-Owned Wholesale 
Grocers. 


Joins “Delineator” 


R. H. Woodford, formerly vice- 
president and general sales mana- 
ger of Agfa Ansco Corp., general 
sales manager of Stewart-Warner 
Corporation and with Liberty, has 
been appointed Western manager of 
Delineator at Chicago. 


Corset Makers Protest 


Illinois corset manufacturers have 
protested to Secretary of State Cor- 
dell Hull against a section of the pro- 
posed reciprocal treaty with France 
which would reduce duty on imported 
corsets, but not on French elastic, 
used extensively in manufacture here. 


Joins Arthur Kudner 


W. F. MacDonald, former vice- 
president, Outdoor Service, Inc., and 
before that with General Outdoor Ad- 


vertising Co., Inc., has joined Ar- 
thur Kudner, Inc., New York, in 


charge of outdoor advertising activi- 
ties. 


Field Launches 
Greatest Drive 
in Trade Press 


Chicago, Feb. 28.—Starting with 
publications of March issue, Marshall 
Field & Co. Manufacturing Division 
is embarking on the most extensive 
trade advertising campaign in the 
history of the firm. 

An expanded advertising policy, 
especially with regard to product 
advertising but making provision also 
for a series of institutional inser- 
tions, has made available a budget of 
more than $50,000 to be used during 
March, April, May and June. 

“This comprehensive campaign has 
two definite purposes,” Franklin D. 
Carson, advertising manager, ex- 
plained. “It will convincingly demon- 
strate to the trade that Marshall 
Field & Co., as one of the greatest 


manufacturing organizations in the 
world, is aggressively promoting its 
own fine products. It is planned also 
to act as a strong and favorable 
educational influence on our cus- 
tomers.” 

The new budget makes possible 197 
insertions during the four months. 
Lines to be advertised include: 

Draperies and floor coverings, do- 
mestics, lingerie, gloves and hand- 
kerchiefs, fabrics, cotton dresses, 
hosiery and underwear. Simultan- 
eously a series of institutional adver- 
tisements will appear in a group of 
dry goods publications. 

Included on the list are the follow- 
ing trade papers and magazines: 

Carpet and Upholstery Trade Re- 
view, The Daily News Record, Drap- 
ery Profits, Dress Accessories, Dry 
Goods Economist, Dry Goods Trade 
Journal, Fabrics, Gloves, Linens € 
Domestics, The New Yorker, Retail- 
ing, Retail Ledger, Rug Profits, 
Underwear & Hosiery Review, and 
Women’s Wear. 


This is the largest issue, both in 


number of pages and volume 


of advertising, which Adver- 


tising Age has ever published 


... It is going to the largest 


number of paid subscribers 


in Advertising Age's history. 


Ss 
oe Psy oe : 


Ste 3). 
ee 
Lae 


‘ 


bes.-7 
— 
i 
ee 
” 


a 
oe 


oo 
i 
J 
By 


ep ea a fee: Se ve a Ge tig Sei Cee eae ok en ae eRe, CR oe eRe. Vis ey) La Rn SPW Acre ye COS 2 REY << Ae Ia ae oar |e ian Cr el a en de Jog i aga Rh) oe ay Ae i ae BNE el) We Eee cota ty eee i ne ‘Sash sie a led y Fagte as be! « 
Ae ee ea fio: Sg ao, Pecan, a ee SY Meena to Maden: tbr epee Mee co te ae ES agi fie Deas GK cg | nie ye i Nh pe ogre oe 4 +e, is alee a, Rea oh e Bi Si erg as 7 nae j eo « 
O Pere Sr ec ae Vreueye y Cee here “ ; te Sg Sa ee Fa hee ial te SO yaa ane Tee aes AES Ses. ee. ae eat Pi ee es a AL eae aide ay ate nes ‘ Fe Rt eiatsas? Pecan Si Me, fen ti ae ear ee 
fr hs 2 Seis # oar Sly te nN ne / 7 “p 7 La Me vin: + Eos f.* D . 4 ‘ eae aS) 
yh? se = J oe g a 
r sip sehen} 
Pap A, Yee Ae 
be. 
aa 
ere: 
sree ————_— cn 
~ a  ———— — 
, Pe a | | : 
é 
: 
a 
we, 
| SS ct—‘“‘(‘_COCOCé«da 
ee 
eee. 
pas i). 
rat i 
= 
a EM 
‘tks * * 
pe , | 
Denne __________________________________________________ Pe tisce ss pie 
i oe 
i Pa, oid 
| a usa 
ah ¥ 
aa 
ine So 
cyclin < 
es ae ee 
Sy. 
_ ni 
shoe 
5 hee ) 
eS jae 
ye: Sa an 
Siok ey, 
ae 
aes: 
’ ee 
's wi 
‘ ae Oe 
| SS 
. 
oe 
* iter a : 
oi andl 
; a a - { 
| ; _ be 4 
saa aE 
et Coe vs 
; a a: Ber Ys 
; . J se 
wees 
' jie 
par ae: 
cat te a 
So 
: Spe api 
f ind. is 
= —a Es ey ae a; 
a ae 
vo ae 
' an. 
poh he 
| ee iy ale 
eet 
Eoetye es 
moe 
ae 
| ol 
sce 
Pe eos 
ea 
Pe 
ae: 
ea ee, 
Re ae 
2 
5:5 allie 
je i x3 
iin oo a. % 
: : eee 
hts ‘3 
K : 
ao a 
>) = ia 
. . 2a 
A > =} “3 
bis "4 
a ge s, 
a rae: Se 
ee a 
ea: ae 
é se ar ae 
on 4 : 
ae 
ene 
0 
cf.) 
cl | aa 
a ae : 
Me 
ae 
Ey 
* a - 
7 oe 
Bis, 
Bey 
= . F 
ie 
f+ In oid 
ie: 
col- : ee 
— 2 
fy 
Pe mis = os - ~ 
a | : 
cod 
ma . ; 
; ee 
/ hs 
‘ ee a> 
Sout 
va Ld 2 
LS - = 
| i wa 
1 ae ae 
: | ag 
| ap 
a 
po “ee 5 4 of 
¥ ; ae 
» he 
Na ie de 
ie wees 
= tae 
rt gh ee 
ie ey Peek 
aes, ” : r , ‘en ‘ Sing a 
at May a ta ; EN re ea FEN nue Ce i ve aA sal ae ad ye, ae Om places a ogra: te) ta psa ee Paes ail OAS ah Fol aptiaead [ake ey Meee ee tec oa? es Eas tig? Sg ihe Sore ve 
Oe eS ; it 5 he. ee eiiaat $ os ve cr “ 5 Piet =o oe i , a 4 pos aes. ° Ig MEE SEN AR Re 
RR 8 in A a hei aN alk Gey xa i PEELE Toate rare y theo] wd ne, rain i Sy weeny . Fe, tee ies g ye eee oe ee Baye aot fe ea < BN gd Shs Tahoe Rea ‘ ea lot BER Ah eee. Salad 
Pi ge ta el ga, a SACS ee ie a ce 8 at ey, 1 ieee 5 ete hy 5 oi ¢ Aes Se ea Py ge RE mr Lees - — ee Ries Je Lchees’ Mice yc paras 2 eee 4 ha Ry SN sem res le aad Ue kidd, |. ae ae + RN Re Ge ae ae roe 
J Se ase re Meo Sr Ce IRS aie cae ahah pee : : eae oe ee eae i UAC at Rape - hUs Pae Ohae ee a ae ‘ye Bee A. Nee os ON Ae TE Ee ig ten EE EERO a PONS Tate eg fe eT ‘aM Ca pe et eee NRT NAG aE Sn: BA Oe ae re : ae > tan pe: 
oo, ue 9): TROT Re COE igen Ae SY ye! weg A eatie Si Si ue Pe sn IE MAY eS GR AOR RRS Eau roa, ae ot Siete REE Faach oy ee Be Pm, © te, Babee are oan Pras NaN |. SAN an gh Se at Rial aD ae heh Se Seeean Lr PES CNB ata te PRT eet ay ea pe 
Gree oS ge IIR ke ees a Se Oe ayer Te SON Ae Slog tala ee eo. aaa nD On epee we Ri cle ee ep Seg hae ae eA TS) ta A a a ee 
" x ve a re = : LaCie oe ae a Sa = ete ns | hice Rape See ge 7 2 re PORN Ete hs ee het Se Nes a eG Bel ae SO ee Phyto Pe ee tee eee rs TS Se af Be . LN Pa IO Ma Pa OA gh la TSE a as ay tal eon a le prea at ae bas 


44 


ADVERTISING AGE 


March 2, 1936 


em 


Discounts, Advertising Allow- 
ances, Walgreen Co., 1934 


Regular discount & free 
goods shown on invoices 
(Column 1) 


Additional compensation & 
allowances for window & 
counter displays & adver- 
tising. 

(Column 2) 


Trade 


Willard Tablet Co. 
Chicago, III. 


J. B. Williams Co. 
Glastonbury, Conn. 
Wilson Chemical Co. 
Chicago, Il. 
Worcester Salt Co. 
Detroit, Mich. 

Wm. Wrigley, Jr., Co. 
Chicago, Il. 

Wrisley Co. 

Chicago, Il. 


(Continued from Page 3 


Net $1.00 size 60c Net 
allowance per doz. 


Cash 


5% P. M. paid 
manufacturer, 

$90.00 per week April 16 to 
Sept. 29, 1935. 

Co-operative newspaper ad- 
vertising paid for by 
manufacturer, 


direct by 


10% of net purchases. 


One dozen free with every 
four dozen. 

10% of net purchases to be 
utilized for advertising. 

$1,250.00 per month, 


$1.00 per gross allowance 
on Olivilo Soap. 


Wyeth Chemical Co. 
New York, N. Y 


Geo. Ziegler Co. 
Milwaukee, Wis. 


Geo. Zifferblatt & Co. 
Philadelphia, Pa. 


Zonite Sales Co. 
New York. N. Y. 


Distillers Sales Corp. 
St. Louis, Mo. 


Fleischmann Distilling 
Corp., Chicago, Il. 


Frankfort Distilleries, 
Inc., Chicago, I11. 


Fruit Industries, 
Chicago, Ill. 


Ltd. 


Madera Wineries & Dis- 


tilleries, Madera, Calif. 
Many Blanc & Co., Ine. 
Chicago, Il. 

Melhado & Co., Inc 

New York, N. Y. 

Park & Tilford 

New York, N. Y. 
Schenley Distributors, 
Inc., Chicago, Il. 


Speas Manufacturing Co, 


Kanses City, Mo. 


W. A. Taylor & Co. 
Chicago, Ill. 


Net 2% 
20% 3% 
17%% 2% 
Net 2% 
Net 2% 
15% 2% 
20% 2% 
12% 2% 
16% % on some 2% 
items 

10%-5% on some 1% 
items 


Purchased through job- 
ber. 
Purchased through job- 
ber 
Purchased through job- 
ber 
Purchased through job- 
ber 
Purchased through job- 
ber 
Purchased through job- 
ber 
Purchased through job- 
ber 
Purchased through job- 
ber 
Purchased through job- 
ber 
Purchased through job- 
ber 
Purchased through job- 
ber 


10% on net purchases. 


5% on net purchases of 
Giant Bars. 
© 


7% on net purchases of 
Habanello Cigars. 

3% on net purchases of 
Spencer Morris. 


$852.50 per month, to be ad- 
justed on basis of 10% 

of net purchases at end of 
year. 


$100.00 per month July 15 
to Oct. 15, 1935. 
$100.00 per month. 
$505.00 per month. 
$400.00 per month. 
$190.00 per month. 
$350.00 per month. 
$89.30 per month. 
$500.00 per month. 
$1,200.00 per month, 
$200.00 per month. 


$100.00 per month. 


One of NBC’s Managed and Operated Stations 


KOA is the only station with the power 
to sell the vast area which constitutes 
the Rocky Mountain region. Its prestige 
and its record of results have established 


it as a “must” for 


spot advertisers. 


OA: DENVER 


50,000 WATTS 


RETAIL LINEAGE 
FOR LAST WEEK 
IS BELOW 1939 


Current Year's Total Stil 
Ahead of Last Year 


Chicago, Feb. 28.—Adverse effects 
of bad weather continued to be evi- 
dent in retail business activity in 
major cities during the week ended 
Feb. 22, according to the ApvVERTISING 
Acer index of retail activity. 

This index is based upon the total 
volume of display lineage placed by 
retailers in all of the newspapers of 
66 important cities. During the week 
ended Feb. 22, the newspapers in 
these cities carried 13,683,375 lines 
of retail advertising, a loss of 4.2 per 
cent from the 14,288,127 lines carried 
during the corresponding seven day 
period of 1935. 

For the year to date, however, the 
ADVERTISING AGE barometer shows an 
increase of 1.8 per cent over 1935. 
During the first eight weeks of this 
year the total retail lineage in the 
cities reporting was 110,856,215, com- 
pared with 108,932,989 lines for the 
similar period of 1935. 


Weekly Record 


The week by week record showed 
increases during all of January and 
the first part of February, but when 
the forces of winter went to work 
seriously, the increases began to fade. 
The weekly variation from the 1935 
level, for all of the cities measured, 
is as follows: 


Percent 
Week Ended Difference 
January Seer ere ree 2.5 
January 11.. Si acaas a ae 
SRRUOET. BRikicewscekawes 6.3 
January 36. .... Sg 
February 1. 5 We wie eee Be 3.2 
February §8.... iwakeu ae 
POUTOOey £655 oi cwowewerd 0.8 
POUPONSy Bbs sé ca ha sccass —4,2 


As usual, wide differences between 
individual markets are shown in the 
detailed tabulation on this page. A 
variety of reasons accounts for these 
differences, but the weather seems to 
be the most important factor. 


Hotpoint Expands 
1936 Advertising 

Hotpoint Co., Chicago, will launch 
an expanded campaign on its electric 
ranges and waters heaters, beginning 
with April issues of Better Homes € 
Gardens, Good Housekeeping and Mc- 
Call’s, and the May issue of Ladies’ 
Home Journal. 

A special campaign on Calrod, elec- 
tric heating unit, will appear in The 
Saturday Evening Post. Trade pub- 
lications also are being used. The 
Chicago office of Maxon, Inc., is in 
charge. 


Pushes Dairy Products 


Wisconsin Department of Agricul- 
ture and Markets, Madison, has re- 
leased a schedule in Wisconsin news- 
papers to boost sale of dairy prod- 
ucts during Lent. The program was 
developed by W. G. Carlson, advertis- 
ing manager, in codperation with 
Wisconsin Markets, Inc., Milwaukee, 
representing newspapers. 


Newspaper Prints 


Lessons for Kids 


When Des Moines, Ia., schools 
were forced to close to conserve fuel 
for ten days recently station KSO 
conducted special radio music courses 
for school children. 

Lesson sheets were printed in the 
Des Moines Register & Tribune. Pro- 
grams were aired at 10:45 a. m., with 
the director of school music in 
charge. 


C-P-P Airs New Show 

Colgate-Palmolive-Peet Co., Jersey 
City, N. J., will sponsor “The Goose 
Creek Parson,” for Peet’s Granulated, 
beginning March 9 on the Salt Lake 
City and CBS Pacific Coast and bonus 
stations. 


Britt Appoints Baer 

K. H. Baer has been appointed di- 

rector of sales and advertising of 
Britt Chemical Co., Milwaukee. 


(Copyright, 1936, by Advertising Publications, Inc.) 


Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news. 
papers in each market reported on 


Eight- Eight- 

Week Week 

Period Period Week Week 

Ended Ended Percent Ended Ended Percen; 

Feb. 23, Feb. 22, Gain Feb. 23, Feb. 22, Gain 

City 1935 1936 or Loss 1935 1936 or Logs 
OS? rrr 2,086,443 2,038,792 —2.3 257,178 255,080 —Qx» 
Atlanta, Ga. ; 1,732,416 1,815,394 + 4.8 263,326 242,256 —f | 
Birmingham, Ala. 2,123,506 2,233,756 + 5.2 180,824 179,522 —0.¢ 
Boston, Mass. ...... 2,951,664 2,674,039 —9.4 306,326 243,928 —204 
Bridgeport, Conn.... 1,473,052 1,534,428 + 4.2 182,392 175,868 —3.6 
Buffalo, N. Y........ 2,052,100 1,799,462 —12.3 284,312 253,120 —103 
Cam@gen, WM. Jiaces: 514,218 525,155 + 2.1 88,331 60,618 —314 
Cedar Rapids, lIa.... 609,182 533,862 —12.4 115,290 74,592 —35 
Chattanooga, Tenn.. 975,986 858,171 —12.3 122,978 91,608 —25.: 
eR Sra 3,711,899 3,775,338 +1.7 462,662 465,367 + 0,6 
Cincinnati, O. , 2,157,738 2,113,908 —2.0 272,905 270,778 —0.8 
Cleveland, O. 2,459,783 2,528,423 2.8 329,084 301,116 —8.5 
Dallas, Tex. 2,435,736 2,863,984 +17.6 345,621 367,188 + 6.2 
Dayton, ©. 1,932,52 1,754,620 -9.2 281,148 228,942 —18¥ 
Denver, Colo. ead Uae  oeeeierat 169,910 161,885 —4,7 
Des Moines, lIa.... 612,841 565,850 —i7.7 79,322 69,596 —12 
Detroit, Mich. . 2,676,510 2,733,530 +2.1 351,796 326,737 —7, 
SD Seer 947,730 893,020 —5.8 155,736 125,778 —19;! 
Evansville, Ind. .... 1,605,366 1,679,538 + 4.6 197,582 210,266 + 6.4 
Fall River, Mass. ; 427,845 452,948 + 5.9 38,931 43,863 +125 
Flint, Mich. ......... 1,239,000 1,342,378 + 8.3 158,424 141,736 —10.5 
A ae 677,012 689,000 +1.8 93,142 81,611 —124 
Grand Rapids, Mich. 1,121,034 1,119,058 —0,1 145,488 129,780 —10.8 
Greenville, S. C..... 749,056 662,850 —11.5 112,112 98,952 —11.7 
Indianapolis, Ind. 2,096,869 2,085,888 —O0.5 267,298 238,923 —10¢ 
Jersey City, N. J.. 295,609 315,261 +6.6 27,924 31,515 +12.8 
Kansas City, Kans.. 282,849 287,336 +1.6 35,931 32,613 —9.2 
Knoxville, Tenn. 1,082,603 1,215,522 12.3 145,558 143,710 —l. 
Little Rock, Ark.... 1,224,622 1,221,780 —0.2 186,900 177,800 —4.9 
Lynn, Mass. ..... .. 1,409,198 1,317,974 ——§ 5 198,828 140,042 —295 
Manchester, N. H. 444,683 449,846 +1.2 52,345 55,244 +5 
Memphis, Tenn. 1,448,776 1,479,104 + 2.1 179,718 152,068 —154 
Milwaukee, Wisc. 1,596,854 1,601,300 +0.3 209,274 221,507 + 5.8 
Minneapolis, Minn... 1,992,096 2,046,572 +27 240,369 214,981 —10.f 
Moline-Rock Island. 1,045,996 1,152,984 +410.2 128,142 141,540 +10.) 
New Bedford, Mass.. 404,558 409,528 +1.2 44,394 46,718 +5.2 
New Orleans, La.. 2,525,648 2,782,688 +10.2 397,947 343,899 —13.i 
New York, N. Y... 7,988,180 8,781,309 +9.9 977,436 979,297 +0.2 
Brooklyn, N. Y.... 944,006 916,101 —2.9 107,001 103,374 —3.4 
Norfolk, Va. ..... 1,272,460 1,253,728 —1.5 167,412 167,958 +0. 
Oakiané, Calif: ..... 985,139 976,597 —0.9 123,019 127,429 +3. 
Oklahoma City, Okla. 1,402,702 1,429,092 +-1.9 193,256 168,938 —12. 
S| eS. a 1,504,538 1,441,188 —4.2 239,694 249,564 +4 
Philadelphia, Pa.. 3,956,694 3,927,460 —0.7 502,686 512,383 +1 
Phoeniz, Aris. ...... 1,088,346 1,076,516 —1.1 135,702 137,340 +1. 
Pittsburgh, Pa. ..... 3,189,356 3,014,304 —5.5 428,708 389,134 4 
Portland, Oreg.... 1,419,110 1,508,920 +6.3 185,738 175,056 —5 
Providence, R. I. 1,698,725 1,643,228 —$3.3 230,911 235,671 +2 
Reading, Pa. cease 594,146 631,652 + 6.5 81,634 95,452 +16 
Richmond, Va. ..... 1,578,402 1,608,376 +1.9 228,662 216,762 —5 
Rochester, N. Y..... 2,311,383 2,360,008 + 2.1 292,247 309,654 +6 
Sacramento, Calif.. 1,413,745 1,508,651 +6.7 141,428 164,703 +16 
San Antonio, Tex... 703,818 901,537 +28.1 96,355 105,735 +95 
San Diego, Calif..... 1,727,644 2,012,306 +16.5 208,936 222,320 +6.4 
San Francisco, Calif. 1,974,367 2,073,331 +5.0 218,186 227,406 + 4.2 
South Bend, Ind..... 1,108,264 1,054,790 —4.§ 164,640 155,656 —B5.5 
Spokane, Wash. 881,,687 1,015,132 +15.1 119,872 117,219 —2.2 
St. Louis, Mo..... 2,354,775 2,194,810 —6.9 335,500 285,030 —15.( 
St. Paul, Minn.. 1,621,987 1,634,596 +0.7 184,843 189,786 +2.i 
Syracuse, HN. F.i. «5. 1,352,809 1,365,431 +0.9 146,755 168,189 +14. 
Tacoma, Wash. 722,716 841,814 +16.5 98,560 95,804 —2,§ 
ce 1,724,366 1,573,732 —8.7 246,176 219,268 —10.9 
Toronto, Ont., Can.. 3,295,702 3,041,610 —7.§8 418,767 384,316 —8.2 
Washington, D. C 4,277,544 4,708,224 +101 585,257 639,129 +-9.2 
Worcester, Mass. 1,528,790 1,423,382 —6.9 187,940 139,706 —25.f 
Youngstown, O...... 1,188,584 1,885,108 +16.5 131,358 160,349 +22.1 
TIOERE Sick cass 108,932,989 110,856,215 +1.8 14,288,127 13,683,375 —4.2 
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Above reduced advertisement 
for Freeman Shoe Corpora- 
tion, Beloit, Wisconsin, was pre- 
pared by Faithorn Corporation. 


* 
Always the Finest 
at Faithorn 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all— 
just as you wish, but all 
are here, ready to serve 
you... Speed, economy 
and satisfaction assured. 


THE EASIEST 
AND BEST WAY... 


to handle the production requirements 
of your advertising matter is to place 
your business with a concern that ren- 
ders a COMPLETE SERVICE in(1)Ad-Setting, 
(2) Engraving and (3) Printing —all 
under ONE ROOF... We think in terms 
of results ... The shortest way ‘round 
is usually the best ... Why send cuts 
to one concern—typesetting to another 
many blocks away—and then give your 
printing to a firm even farther distant? 
You can cut your costs, eliminate worry 
and save TIME, TROUBLE and MONEY by 
having FAITHORN do the entire job. We 
will gladly show you samples. Try us! 
Exceptionally well fitted to submit ideas, 


make layouts, prepare sketches and draw- 
ings—through every step of production. 


FAITHORN CORPORATION 


Ad-Setters - Engravers - Printers 


504ShermanSt.,Chicago Phone Wab.7820 
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Quality Engravers 
Open Night Shop 


CHICAGO, ILL., MARCH 2—High quality engraving will be available to 
| Chicago advertisers night and day, it was learned today, when Collins, Miller & 


ewe Inc., well-known Chicago engraving house, announced the comple- 


tion of plans for a new night service. 


Advertisers who heretofore have been handicapped by the lack of a quality 


a  cngraving service at night are expected to find this innovation a valuable one in 


_ the saving of time, labor, money and dispositions. 


The new night service will be supplied by trained journeymen engravers. The 
company’s policy of employing no second-rate workmen will be altered in no 


way by the new service, officials declare. 


Specializing in the art of engraving only, Collins, Miller & Hutchings, Inc., 
under the new plan, will be enabled to make advertising plates during the night 
hours and deliver them speedily to typographers who likewise specialize only in 
the art of effective typography. The new location of the engraving firm at 


207 North Michigan Avenue, makes them easily accessible to nearby advertising 


agencies and clients. 


Photo- Engravers 


207 NORTH MICHIGAN - CHICAGO, ILLINOIS 
Telephone Franklin 5854 
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Kuppenheimer Estate 
Valued at $1,000,000 


Louis B. Kuppenheimer, one of the 
founders of B. Kuppenheimer & Co., 
Chicago clothing concern, left an es- 
tate estimated at $1,100,000, his will 
disclosed. 

He was president of the company 
when he died Feb. 1. 


Revives Sweetheart Ads 


A contest offering Bermuda trips 
and $1,700 in cash and merchandise 
prizes is featured in the first news- 
paper campaign of Manhattan Soap 
Co., New York, on Sweetheart soaps 
and soap flakes, in five years. Four- 
teen papers from Philadelphia to 
Providence are scheduled. Peck Ad- 
vertising Agency is in charge. 


Smith Quits Institute 


Lloyd C. Smith has joined Celestin, 
Ltd., New York, Tanduay rum and 
Celestin’s cognac, as a sales execu- 
tive, having resigned as secretary of 
Institute of Wine & Spirit Distribu- 
tors, Ine. 


Straub Makes Change 


Robert C. Straub, manager adver- 
tising service department, The WNa- 
tional Underwriter and business man- 
ager, The Accident & Health Review, 


has become associated with United 
Sales & Service Co., Chicago, spe- 


cializing in sales stimulation. 


Get 


The depression made it necessary for 

business men to find short-cuts to profits. 

The tested methods of hundreds of pro- 

gressive companies have been analyzed by 
= 


Dartnell editors and condensed into 775 
pertinent check questions including: 
298 Checking Points for Treasurers 
61 Tests for Purchasing Routine 
162 Checks for Sales Managers 
79 Ways to Check a Credit Report 
72 Points for Rating Salesmen 
12 Check Points for Sales Letters 


These practical checking charts are among the 
224 pages of useful reference and working data 
in the revised and enlarged AMERICAN BUSINESS 
HANDBOOK. This Management Handbook may 
point the way to substantial savings. There is 
no other book like it. It is not for sale, but is 
available as a plus service to subscribers of 


The Magazine That Tells How 
To Increase Sales and Profits 


AMERICAN BUSINESS 


The Handbook reveals weaknesses in method 
which the magazine tells you HOW to correct. 
Every month it brings to your desk the tested 
plans of America’s leading executives. It tells 
how they control expense; how they get in- 
creased production from salesmen; how they 
are modernizing to cut costs: how they are 
simplifying accounting and order handling 
routine, etc. Here, for instance, are a few of 
the “brass tacks” articles in the 70-page March 
issue just off the press: 


The Business Man of Tomorrow 
By GLENN FRANK, president 
University of Wisconsin 
How Kellogg Cut Overhead 20% 
A Management Methods Report 
By EUGENE WHITMORE 
Executive Duties and Salaries 
A Dartnell Staff Survey 
The Katy’s No. 1 Salesman 
The Methods Matt Sloan Uses to 
Get Business 


Better Ways of Protecting Records 
An Office Modernization Survey 
By NORMAN FirtH 


When the New Customer's 
Credit Is Shaky 
A Better Letters Article 
By L. E. FRAILEY 


A Contest Plan with an Election Twist 
By E. H. SHANKS 


Acquainted Offer 


RSE The next 15 
Issues of 
AMERICAN 
Bustin ess for 
$2.50 and the 
new 224- 
page Man- 
agement 
Handbook 
FREE 


9, OR 


5 st ee 


€ DARTNELL PUBLICATIONS, INC. 1 
; 1660 Ravenswood Avenue, Chicago 1 

. ° P 4 ' 
t Enter our subscription for the next fifteen 4 
' (15) monthly issues of AMERICAN BUSINESS 4 
: at $2.50 and send complimentary the } 
, AMERICAN BUSINESS HANDBOOK. ; 
' ’ Check enclosed Ll Invoice Company 1 
' ' 
wos ' 
 .yame ' 
' ' 
' . ' 
Ps Company ' 


Ma 


for this department 
Wanted” and “Situations 


The 
“Help 
charge $1. 
All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 

ar 


rates 


per in., $4.75; 4 to 6 in., per in., $4.50 
per in., $4.00; 13 to 15 in., per in., 
contracts, 


are 


; 7 to 9 in., per in., $4.25; 


Cdvé rtisi 


as follows: 


Wanted,” 30 cents a line, minimum 


10 to 12 
discounts on 


in., 
3.75. Write for term 


POSITIONS WANTED 


HELP WANTED 


A SPACE SALESMAN 
With an established Cleveland office 
and covering Ohio, Western New York 
and Pennsylvania, and Eastern Michi- 
gan by automobile offers you his serv- 
ices on either straight commission or 
salary. 

Box 718, ADVERTISING AGE, Chicago 


* 
MODERN LAYOUT ARTIST 


Artist, 29, now employed creating vis- 
ualizers that produce, desires a con- 
nection with a firm that will permit 
him to create the idea and, if possible, 
do the finished work for magazines 


and direct mail. Thoroughly experi- 
enced in rapidly deciphering a cus- 
tomer’s desires into a neat job. Box 


79° 
law, 


ADVERTISING 


> 


AGE, Chicago. 


MISCELLANEOUS 


NEWEST PROCESS!!! 
Ideal for reproducing sales letters, il- 
lustrated advertising literature, house 
organs, etc. No typesetting or expen- 
sive cuts necessary. 

Rapid, Accurate and Economical 
600 COPIES $2.50 
Additional Hundred Copies 20c 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 

PHOTO POST CARDS 
teproductions of your 

Photos ic. « » pan.ed per 2006 
8x10 Size for Salesmen’s 

Samples .... . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. : 

A LASTING REMINDER 
ADVERTISING ASH TRAYS 

Do you smoke? Certainly, and so do 
most of your customers. Then why 
not write at once for sample ash tray 
and prices, 
JOHN 8S. FLANNIGAN 
Sales Builders Service 
CANANDAIGUA, N. Y 
DO YOU WANT 
Best of Representation at Lowest 
Cost? Business Paper publisher has 
high-class representative traveling 
out of Cleveland, covering Ohio, West- 
ern New York, and Pennsylvania, and 
Kastern Michigan. His time permits 
him to represent another publication 
on commission against very small 
drawing account. Present publication 
is outstanding leader in active field. 
All responses confidential 
Box 72 »- ADVERTISING AGE, Chicago 


Actual 


_ART WORK AND CUTS | 
FREE ELECTROS 
We will make you one electro of each 


halftone or zine etching we make for 
you—absolutely free. Print from your 
electros and save your originals. 

Hamilton Engraving Co., Hamilton, O. 
QUALITY Photo Engravings Made 
Speedily; zine line cuts $1 for 10 sq. 
in.; lowest prices—zine, copper half- 
tones, art work: nation wide serv. 
Free yrs. exp. Riteway 


rate card. 27 
Photo-Engr. Serv., 1457 Bway, N. Y. 


SPACE MAN 
New industrial paper starting. One of 
the broadest fields. Can use man who 
has unusual record as permanent rep- 
resentative for this paper in Illinois, 
Michigan, Indiana. Liberal commis- 
sion on new and repeat business. The 
paper and field so outstanding that un- 
less you have outstanding record and 
can crack big accounts—don’'t apply. 
Box 719, ADVERTISING AGE, Chicago 


Experienced mat and stereotype sales- 
man for New York City plant; good 
opportunity for right man; must have 
contacts. Write experience and nature 
of contacts. Box 720, ADVERTISING 
AGE, New York. 

Experienced salesman in national field 
for weekly publication. Opportunity 
for right man to become advertising 
manager within short time. Address 
Box 721, ADVERTISING AGE, N. Y.C. 
Representatives wanted in Detroit, 
Cleveland, Boston, Atlanta and West 
Coast for national weekly publication. 
Box 722, ADVERTISING AGE, N. Y. C. 


HOUSE ORGANS 


500 COPIES HOUSE ORGAN $10. 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Keeps your name before trade. Effec- 
tive adv. at lowest cost. Get sample. 
Crier Adv., 1840 E,. 87th St., Cleveland 


SERVICES 


ADVERTISING KEY CASES 
Your trade mark, product, building, 
auto, etc., embossed on beautiful cow- 
hide key case. Splendid good-will of- 
fering for general distribution. Send 
for samples and low quantity prices. 
WEINMAN BROTHERS, Inc., Mfrs. 

15th Floor, Merchandise Mart, 

CHICAGO 


15% TO AGENCIES 


On all car card space orders. $50 per 
month includes rich Honolulu in your 
campaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT CO., 
HONOLULU, T. H. 


OSTON MAIL ADDRESS 


BUSINESS OR PERSONAL. 

$2.00 MONTHLY. 

INDIVIDUAL, DEPENDABLE, 
CONFIDENTIAL SERVICE. NO ROOM 
NUMBER NECESSARY ON YOUR STA- 
TIONERY. Established 1916 


B. AKERLEY, (67 TREMONT ST., BOSTON 


FOR SALE 


Trade and Merchandising Periodical 
grossing over $100,000 and showing 
fair profit. Price $50,000. 

Harris-Dibble Co., 11 W. 42 St. N.Y. C. 


Advertises Sweeps 


Starting with 800-line insertions, 
1olden Stakes Advertising Corp., 
New York, has begun a cartoon title 
contest in 20 Eastern newspapers. 


First, second and third prizes are 
$60,000, $20,000 and $10,000 respec- 
tively. Others, 423 in number, range 
downward from $5,000. Dorland In- 


ternational Inc., has the account. 


NEW COMFORT IN MEAT MARKET 


New Piggly Wiggly store in Stevens Point, Wisconsin, 
convenience. 


offers this 


—— 


SOUTH 


: , ee. ee , . 
A Lhin Line eee hile 


... A very thin line between good taste and bed. 


A lamp too low ... « table too 


high ... a drapery too ornate ... all details, but se important to harmonious living in 


your home. 


That's why we expend oar most careful discrimination in choosing only truly tasteful 


objects for our semi-annual sale of furniture. We 


know well that to give your house « 


rea! beauty and individuality it must have not merely fine furniture but furniture fine 


fer you. 


It's a difficult and delightful ert, this furnishing. 
keep you ... on the right side of the line. 


Rich's Semi-Annual Sale of 


ating 


Let our 68 years of experienced 


is Now in ! 


Atlanta Born ° 


tim ot + tia tee ER CHS 


One of interesting series used by Atlanta furniture house. 


Equitable Renews Bid 


for Coupon Sales 
Equitable Life Assurance Society, 
New York, is conducting a preferred 
position campaign in newspapers of 
25 cities based on the direct selling 
idea used in five papers last year. 
Frank Presbrey Co. is in charge. 
Typical copy says “I need some life 
insurance” and requests printed mat- 
ter and rates by return mail. Inser- 
tions of approximately 150 lines will 
appear alternate weeks for about 
two months, 


Enlarges Saturday Paper 
The New York World-Telegram has 
introduced a greatly enlarged Satur- 
day edition selling for five cents and 
containing an eight-page comic sec- 
tion among many other features. 


Tests Macnish Copy 


Oldetyme Distillers, Inc., New York, 
this week will start a test campaign, 
using 250 and 450-line advertise- 
ments, on Grand Macnish Scotch 
whisky in New York, Chicago, Phila- 
delphia, Pittsburgh and Harrisburg. 
Peck Advertising Agency is in charge. 


“ ° ” 
Review” Celebrates 
The Review, New York garment 
trade paper, celebrated its 25th anni- 
versary with a 35-page section trac- 
ing fashion evolution since 1911. 


Gets Karsmetik 
Mackay-Spaulding Co., with W. E. 
W. Spaulding as account executive, 
has been appointed by Karsmetik 
Company, New York, manufacturer 
of automobile and furniture polishes. 


“-MULTILITE 


Turns prospects into buyers at vour dealers. 
brilliant, 


vour dealer outlets in 


Dealers respond to the initia- 
| tive of manufacturers to mod- 
ernize their store contacts with 
the public. 

Flexlume’s quarter century of 
specialization in designing, 
building and erecting all types 
of electrical displays is your 
guarantee of quality. 


MODERNIZE YOUR 
DEALER IDENTIFICATION 


Vultilite will identify 
contrasting, enduring colors. 


Plans of successful methods of 
use through our nation-wide fa- 
cilities, color sketch, and quan- 
tity prices sent without cost or 
obligation. Write to our home 
office today. FLEXLUME COR- 
PORATION, 1121 Military Road, 
Buffalo, N. Y. 


A MARKET OF 22,000,000 
r> According to the most reliable statistics the Catholics of 
—.i & America represent over twenty million buyers with an annual 


\ spending power of twelve billion dollars. 

St. Anthony Messenger with over 140,000 full paid sub- 
scriptions is one of the most popular and most widely dis- 
tributed Catholic magazines in the country. 
o—~ terest is proven thousands of times each month. 


Do not neglect this market longer. 


ST. ANTHONY MESSENGER 
4 The Popular Catholic Monthly 


1615 Republic St., Cincinnati, Ohio 
The ''Messenger'' 


Its reader in- 


Order space in 


will deliver your message. 
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EDUCATORS HAIL 
ESSAY CONTESTS 
ON ADVERTISING 


(Continued from Page 18) 
ing at Various. strategic points 
aground the college building. 1 shall 
also be glad to give the contest ap- 
propriate publicity in the several 
college publications—of which I am 
faculty advisor.” 

“We will welcome an opportunity 
te encourage our advertising stu- 
dents to enter the ADVERTISING AGE 
wrote R. L. Sisson, in- 
structor in advertising, University 
of Toledo, while Josef F. Wright, 
director of public information at the 
University of Illinois, said he would 
pe glad to give the facts to the va- 


contest,” 


rious college publications, and to 
post the announcements, 

As was explained last week, a 
group of 15 prominent advertising 
men and publishers, representing as 
many national associations, will 
judge the contests, in which a total 
of $1,000 in cash prizes, plus two 


trips to the Boston convention of the 
Advertising Federation of America, 
will be awarded. 

The contest for college students is 
built around 1,500 word essays on 
“The Economic Value of Advertis- 
ing,’ while that for high school stu- 
dents requires 1,200 word essays on 
“How Advertising Helps the Con- 
sumer.” 

In addition to the large size offi- 
cialannouncements, suitable for post- 
ing on bulletin boards, ADVERTISING 
Ace now has available a supply of 
small folders giving complete details 
of both contests, which can be passed 
out to prospective entrants. 

Copies of these folders will be 
gladly supplied on request to the 
Contest Secretary, 100 E. Ohio St.. 


Chicago, both to teachers and other 


authorities and to readers 
friends or relatives may be 
interested in entering the competi- 
tion. 


school 


whose 


John Thayer, of 
‘‘Everybody’s,”’ 
Taken by Death 


Westport, Conn., Feb. 26—John 
Adams Thayer, 75, for many years 
advertising executive and publisher 
of magazines, and well-known typog- 
rapher and printing engineer, died at 
his home here Friday. 

Mr. Thayer, as a young man, was 
a printer and typefounder. He 
joined Ladies’ Home Journal, and 
was its advertising manager from 
1892 to. 1898, when he became busi- 
ness manager for Frank A. Munsey, 
serving two years. Later he was ad- 
vertising director of Boston Journal 
and Delineator. 

In 1902 the Ridgway-Thayer Com- 
pany was formed by Mr. Thayer and 
Erman Jesse Ridgway. The following 
year the company began publication 
of Adventure Magazine and Every- 
body's. 


Crowning Achievement 


His crowning achievement was the 
sudden success of Everybody’s. The 
property was bought for $75,000 and 
sold to the Butterick Company for 
$3,000,000. Its circulation rose from 
a few thousand to 1,000,000 with 
publication of “Frenzied Finance,” a 
revelation of Wall Street through the 
eyes of Thomas W. Lawson. Every- 
body's was said to be the first maga- 
zine to reach the million mark. 

In 1906 Mr. Thayer retired and 
went to Paris. Returning five years 
later, he bought Smart Set, which 
he conducted until 1915, when he was 
named director of Philippine pub- 
licity in this country. He was an 
executive officer of the Periodical 
Publishers’ Association from 1917 to 
1920, 

Mr. Thayer reéntered business in 
1927 as treasurer of Borden Book- 
stack Company. His final retirement 
was in 1930. 

Mr. Thayer created a stir in pub- 
lishing and advertising circles on 
his 44th birthday in 1905 with a din- 


rightly priced. 


Partridge & Anderson 
— Compa my 2:2 rcocna: srreer- cnscaco 


Newspaper Matrices + Stereotypes 
Ad Electros «+ Nickeltypes 


How many turnip seeds 
to a pound? 


It’s quite feasible to become a turnip farmer, if 
the soil does call, with only a few ounces of tur- 
nip seed and the necessary acres. There are 
turnip seeds toa pound. (Answer upon request.) 
Turnips are dragged in here by the roots to em- 
phasize what you would find, in physical fact, 
when you visited this greatly enlarged new 
working home of ours: lots of little Seeds of 
Efficiency, well planted, produce a continual 
crop of Fine Production. We have been learning 
how to do these important little things for 
thirty-five years. They resultinas fine Newspaper 
Mats, Stereotypes, Ad-Electros and Nickeltypes 
as modern machines and men can produce. And 


weneee 


CONSUMER BROADSIDES 
4-COLOR QUALITY PRINTED 


Rotary Color Printing 
On Newsprint 


National advertisers are buying super-quality Newscolor 
broadsides, folders, booklets in hundreds of thousands for 
what they customarily pay for mere thousands. 


A COMPLETE SERVICE 


Fast, superior rotary color printing, engraving and art serv- 
ice for national advertisers and agencies. 


Samples and prices on request. 


SHOPPING NEWS 


CLEVELAND, OHIO 


ner at the St. Regis which was 
served on solid gold plates—at least 


such was the current belief and 
later legend. Thomas Lawson, 
noted financier and _ after-dinner 


speaker of the time, was unable to 
be present, but made arrangements 
to address the 40 guests via long- 
distance telephone from _ Boston. 
Amplifiers being unknown in that 
day, a telephone was placed at each 
plate. 

Mr. Thayer was a charter member 
of “The Fossils,” made up of an ex- 
clusive company who had owned 
printing presses during their boy- 
hood. The list included the late 
Cyrus H. K. Curtis, Thomas A. Edi- 
son, Josephus Daniels and James M. 
Beck. 

Mr. Thayer was 75 years old Feb. 
20. Hardly had the day passed be- 
fore he was stricken by a heart at- 
tack which brought his colorful ca- 
reer to a close. A widow survives. 


“Boot and Shoe Recorder” 


Founder Succumbs at 86 


Boston, Mass., Feb. 24.—William L. 
Terhune, 86, founder of Boot and 
Shoe Recorder, died in Pasadena, Cal. 
Saturday. He made his home in 
Brookline, but was spending the 
winter in California. 

Mr. Terhune brought out the first 
edition of Boot and Shoe Recorder 
April 1, 1882, and was a director of 
that publication for 27 years. He re- 
tired from publishing work in 1909. 


Carey Succumbs 

New York, Feb. 25.—A specialist in 
theatrical advertising, John J. Carey, 
65, died here last week. He had been 
with Blaine Thompson Company, di- 
recting Shubert advertising for six 
years. His career started in the old 
Allen Advertising Agency. Later he 
was vice-president of Capehart-Carey 
Agency. 


Tobin Passes 


New York, Feb. 24.—The death of 
Leo Carroll Tobin, New York repre- 
sentative of Western Advertising, oc- 
curred Feb. 21 after a lingering ill- 
ness. He was associated with Ameri- 
can Home when published by Double- 
day, Doran & Co. and later was with 
Tide as advertising manager. 


Wellington Passes 


Portland, Oreg., Feb. 26.—Earle 
Wellington, well-known Portland ad- 
vertising agency man, dropped dead 
of heart disease last week at his 
office in the American Bank Bldg. 
Publication of theater programs was 
an important part of his business. At 
one time he was engaged in news- 
paper work in Detroit. 


W. J. Stovall Dies 


Des Moines, Ia., Feb. 26.—W. J. 
Stovall, 35, advertising manager of 
Grocers Wholesale Company, Des 
Moines, for seven years, died yester- 
day of pneumonia. 


Gorham Executive Dies 


Providence, R. I., Feb. 26—Alfred 
K. Potter, 56, vice-president and treas- 
urer of The Gorham Company, Provi- 
dence, died suddenly today. 


Death Takes Hester 


Monroe, Ga., Feb. 26.—Clarence G. 
Hester, 55, business manager of the 
Walton News, Monroe, Ga., died here 
recently. 


New York Utilities 
Combine Ad Bureaus 


In a merger of Consolidated Gas 
Company, New York, and Brooklyn 
Edison Company advertising activi- 
ties, Harold R. Henderson, Brooklyn 
Edison advertising manager, has 
been made assistant in charge of the 
Consolidated system advertising 
bureau. 

L. G. Barrow has been made ad- 
vertising manager, and B. Duffield 
Hamilton, assistant advertising man- 
ager, of Brooklyn Edison. Cyril Nast 
is art director; Helen Rockey, copy 
chief of the Consolidated bureau. 


To Charchill-Hall 


Terminal Barber Shops, with 31 
shops and 19 beauty salons in New 


| York, Chicago, Cincinnati, Pittsburgh, 


Baltimore and Detroit, have = ap- 
pointed Churchill-Hall, Inec., New 
York. 


Two Name Budd 
John Budd Company has been ap- 
pointed national advertising repre- 
sentative for Norfolk Virginian-Pilot 
and Ledger-Dispatch. 


JOINS HEARST 


Emanuel Levi 


Richfield Drive Starts 

In a substantially increased cam- 
paign, Richfield Oil Corp., New York, 
will use about 200 newspapers, 50 
per cent more than last year, in its 
spring and summer campaign start- 
ing this month. Stations carrying 
Richfield’s adventure radio serial afire 


increased from 15 to 20. Outdoor 
poster showings on main Eastern 


highways also will be larger. The 


agency is Fletcher & Ellis, Inc. 


Levi Becomes 
Publisher of 
Hearst Paper 


Chicago, Feb. 27—Emanuel Levi 
has resigned as vice-president and 
general manager of Louisville 
Courier-Journal and Times to become 
publisher of the Chicago Herald and 
Examiner. 

Mr. Levi succeeds Homer Guck, 
who becomes chairman of the board 
of the Hearst morning paper. 

Mr. Levi is president of the South- 
ern Newspaper Publishers Associa- 
tion. During NRA he was a member 
of the Newspaper Industrial Board, 
set up under the code for determina- 
tion of labor disputes in the news- 
paper field. He is also a member of 
the committee appointed by Ameri- 
can Newspapers Publishers Associa- 
tion to confer with American Bar 
Association on trial publicity reform. 

Mr. Levi practiced law in Louis- 


ville from 1901 to 1921. He joined 
the Courier-Journal and the Times in 
1921 as assistant to the president. 
Later he became business manager. 
Since 1924 he has been vice-president 
and general manager of the papers 
published by Robert Worth Bingham, 
ambassador extraordinary to the 
court of St. James. 


Hinze U ses Gravure 


Gravure and magazine sections of 
67 newspapers will be used in the 
spring campaign of Hinze Ambrosia, 
Inc., New York, handled by Luckey 
Bowman, Inc. 


today. 


COMMERCIAL 


A WHOLE WORLD 
OF PHOTOGRAPHS 


Ready for you to use. . 


Every day advertisers and editors save money and 
enrich their copy by using our Stock Photographs. 


Our files contain more than 100,000 subjects from 


every part of the world. Mention the subjects that 
interest you, prints will be sent on approval. 


Our catalog of human interest illustrations that write their 
own captions is available at a memorandum charge of 
$5.00 which is refunded on your first order of $10.00 or 
more. Sent on approval if desired. Write for your copy 


KAUFMANN & FABRY CO. 


ILLUSTRATIVE PHOTOGRAPHERS 
425 SOUTH WABASH AVENUE 


TELEPHONES HARRISON 3135 


CHICAGO 
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March 2, 1936 


TIME CHANGE 
PLUNGES RADIO 
INTO CONFUSION 


(Continued from Page 1) 
comedy will change to tragedy if the 
carriers try to operate on too many 


ae 


Sa, 


schedules. 
3 Starting March 1, the great ma 
: jority of programs broadcast ove 


NBC, CBS and MBS sstations will 
reach Chicago listeners one hour 
later than heretofore and listeners in 
cities not observing daylight-saving 
time at exactly the same time as at 
present. 

The “Carnation Contented Hour,” 
for example, now heard over NBC 
at 9 p. m. CST each Monday in 
the Chicago area, will be heard here 
at 10 EST starting March 2. 

New York will switch to daylight 
saving time April 26. After that 
date, the Carnation program, for in- 
stance, will be broadcast at 10 EDST 
or 9 EST, in the Chicago area. 
thereby bringing the program back 
to the same evening spot that it 
now eccupies in Chicago. 

Therefore, so far as Chicago is 
concerned, most of the networks’ 
programs will be moved forward one 
hour only for the period from 
March 1 to April 26, when they will 
return to their present evening posi- 
tions. This situation will last until 
Sept. 26, when New York returns to 
Fastern Standard Time. 


Many New Schedules 


A number of programs, however, 
will be broadcast over Chicago out- 
lets at new hours starting March 1. 
Jack Hylton’s show over CBS will 
be heard from 7 to 8 EST Saturday 
nights starting March 7. It is heard 
now from $:30 to 10:30 CST Sun. 
day nights. The sponsor is Standard 
Oil Company of Indiana. 
treo Wm. Wrigley Jr. Company’s ‘“Myrt 

: and Marge” program is now broad- 


es 


| Models Want q 


Convention committee of Advertising Club of Boston meets with Federation representatives. Seated, Edgar Kobak, A. F. A. 

board chairman; Frank A. Black, national and local treasurer; Mason Britton, national program chairman. 

Edmund S. Whitten, secretary, convention committee; Herbert Stephens, assistant to chairman; Allyn B. McIntire, Boston 
president; Phillip J. McAteer and Arthur M. Sherrill, vice-chairman, convention committee. 


Extra Pay for 
Certain Duties 


New York, Feb. 27.—Another at. 
tempt to organize professional models 
will be made March 8 at a meeting 
at the Lexington Hotel, where tem. 
porary headquarters have been es. 
tablished. 

The invitation to attend the Sun. 
day afternoon meeting has also been 
extended to a number of leading 
model agents, advertising agency ex- 
ecutives, artists and photographers, 
from whose ranks it is proposed to 
form an honorary advisory com- 
mittee. 

All of the city’s 10,000 profession. 
ally recognized models will be eligible 
for membership. Models’ Equity As. 
sociation has been suggested for a 
name. 

The primary objective is to stand- 
ardize conditions of employment and 
compensation. It is claimed that 
payment for extra service is often 
refused. 

Elimination of speculative assign- 
ments and fee cutting will be sought, 
and standardized extra pay asked for 


Standing, 


Fridays. Chicago listeners, have 
been receiving the late broadcast. 
Starting with March 2, they will hea 
the program from 7 to 7:15 EST. 
The Pepsodent Company’s “Amos 
and Andy” program, which is now 


through WMAQ, on the later broad- 
cast. From March 1, to April 26, 
when New York goes on daylight 
saving time, Chicago will hear the 
earlier broadcast. 

Gordon Baking Company’s “Lone 
Ranger” program over Mutual Broad 
casting System has been broadcast 
at 6:30 and at 7 p. m., CST, Monday, 
Wednesday, and Friday, with WGN, 
Chicago, taking the later broadcast. 
After March 1, WGN will receive the 
earlier broadcast at 7:30 p. m., EST 


broadcast at 6 and 10 p. m., 
CST, Monday through Friday, has} 
been heard in the Chicago area 


cast over CBS from 6 to 6:15 and 10 
to 10:15 p. m. CST, Mondays through 


Among sponsors of children’s pro- 
grams which have taken steps to 


You need KDKA to sell today’s Pittsburgh 
market. Its service aireamore nearly corresponds 
to the entire Pittsburgh trading area than any 


other radio station. May we show you how? 
50,000 WATTS 
NBC Blue Network 


K D KA PITTSBURGH 


One of NBC’s Managed and Operated Stations 


! 
|meet problems raised by the time 
change is Ralston-Purina Company. 
If no adjustment were made to the 
time change, the company’s ‘Tom 
Mix’s Adventures” program, now 
heard over NBC at 5:30 to 5:45 p. m., 
CST, Monday, Wednesday, and Fri- 
day, would be heard at 6:30 to 6:45 


| KST. After March 1, however, the 
program will be heard at 4:30 to 4:45 
CST, or 5:30 to 5:45 EST. This 


change has been made not only to 
meet the new Chicago situation, but 
also the shift of many cities to day- 
light saving time during the sum- 
mer. 

Although generally speaking, net- 
work programs will be heard in the 
Chicago area one hour later, by the 
clock, starting March 1, a great many 
local programs, particularly those 
heard in the daytime, will be broad- 
cast at the same hour, by the clock, 
a factor which will necessitate cer- 
tain adjustment in schedules. 

From March 1 to April 26, 
Carnation Contented Hour will 
adversely affected by the 
change, in the opinion of Z. L. Potter, 
vice-president of Erwin, Wasey & 
Co., the agency handling the account 
Some other programs, will be bene- 
fitted in having the listening tim< 
advanced one hour, he pointed out. 


be 


Agencies Indifferent 


Asked as to whether the time 
change would bring New York and 
‘hicago’ offices more closely _ to- 
gether, David M. Noyes, vice-presi- 
dent of Lord & Thomas, said that it 
would have little importance on ad- 

| vertising agencies, most of which 
work 24 hours a day anyway. 

Bess Johnson, radio executive of 
Stack-Goble Advertising Agency, be- 
| lieves that programs will not be seri- 
| ously affected by the time change. 
| Programs with pulling power will 
/carry their audiences along to new 
broadcast periods, she said. 

Clocks of WLS, Prairie Farmer 
station, Chicago, will remain on 
Central standard time after March 1, 
the station announced, following a 
roll of listeners which registered a 
65 to 1 vote against the change. 

A change in WLS time would be a 
serious injustice to both urban and 
rural classes of listeners, the station 
believes. Broadeasts of weather, 
temperature, time news and above 
all, market reports, would be dis- 
rupted by the change, in the opinion 
of WLS. One official pointed out 
that an estimated 7,500,000 people 
live outside the Chicago metropolitan 
area but within a 200-mile radius of 
the city. 

WLS shares the same wave-length 
with WENR, NBC outlet. WENR 
Will be operated on Eastern standard 
time. 


| Tinsley’s New Work 


John F. Tinsley, 


vice-president and 
general manager, Crompton & 
| Knowles Loom Works, Worcester, 
| Mass., has been elected chairman ot 
|the development board to succeed the 
j late Albert A. Gordon. 


the | 


time | 


Chain 


modeling evening wear, bathing suits 


Sales 


Grocery /and lingerie. 
a 
| Up 3.5 Per Cent s ] ie 
Daily average sales of grocery cott Increases budget 


chain stores for January increased 3.5 
per cent in dollar volume over Jan- 
uary, 1935, and 10.5 per cent com- 


Scott Paper Co., Chester, Pa., has 
increased its 1936 advertising appro- 
| priation. Plans call for separate 
pared with January, 1934, according | campaigns on Waldorf and Scott Tis- 
to the Department of Commerce. sues toilet tissue, heretofore adver- 
January sales were approximately | tised together. 
5.5 per cent lower than December,| The Scott Tissues schedule includes 
about the average December-Janu- | The American Weekly, Family Circle, 
ary decrease for the past six years. |Good Housekeeping, Ladies’ Home 
Snes | Journal, McCall’s, The Saturday Eve- 
“ec ” |ning Post and Woman’s Home Com- 
Introduces Metgar |panion. Scott Tissue towels will use 
Commercial production has been | American Home, Literary Digest and 
started by Garnier Engraving Co. of | Time, as well as New York Herald- 
Los Angeles, using a new alloy-metal | Tribune Magazine and New York 
trade-marked “Metgar.” It is said 


Times Magazine. 
to combine the qualities of copper at 
the speed of zinc. 


Lee Shifts Personnel 


| Bert A. Phillips has been appointed 
Farm Income Up : commercial manager of KFRC, Don 
Receipts from sale of principal 


Lee station, San Francisco, succeed- 
|farm products and rental and benefit | ing Owens Dresden, elevated to man- 
| payments in 1935 were $6,832,932,000, | ager of KHJ, Los Angeles. Roger K. 
a gain of 12 per cent over 1934, Bu- Huston has been made manager of 
reau of Agricultural Economics re-| KGB, San Diego, to succeed Harry 
|ports. Largest gains were in the|W,. Witt, appointed sales manager of 
Eastern corn belt, Kentucky, Okla-| KH J. 
|homa, and mountain states. aceeesceaieeiaiion 


: Coldwell Heads “Visitor” 


Felton Coldwell, president, Coldwell 

Porto Rican Tobacco Co., Newark,| Press, Minneapolis, Minn., has 
N. J., Portina and Nurica cigars, is|formed a new company to publish 
using large space featuring action! The Minneapolis Visitor, weekly to 
photographs of sports events in sport! be distributed to trains, hotels and 
pages of 49 Southern newspapers. |air lines. Warner West is editor, and 
Gotham Advertising Co., New York, | Richard L. Forrest, advertising man- 
is the agency. | sme. 


oe 


WHEN you say Hella 
TO BROADWAY 


When you come to New York 
for a holiday...or a weekend... 


stay at the famous Hotel Astor, 


Square. Big comfortable rooms; delicious 
food; gay new restaurants...all at amaz- 


ingly low rates. Rooms from 52.50 a day. 


HOTEL ASTOR 


TIMES SQUARE * NEW YORK 


A world-famous address at the Crossroads of the World 
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pRD0 EXECUTIVE 
CHAIRMAN WINS 
HIGHEST AWARD 


Distinguished Service to Ad- 
vertising Recognized 


(Picture on Page 15) 

New York, Feb. 27.—A life-time of 
distinguished service to advertising 
received recognition last night when 
William H. Johns was awarded a gold 
medal at a dinner at the Waldorf- 
Astoria. The chairman of the execu- 
tive committee of Batten, Barton, 
Durstine & Osborn received the plaud- 
its of 200 advertising men as he ac- 
cepted his new honors. 

The annual advertising awards, of 
which this was the first, were estab- 
lished by Advertising & Selling in 


1935. They are administered by a 
poard headed by Ernest Elmo 
Calkins. 


While no specific achievement was 
indicated in behalf of Mr. Johns, his 
long identification with the American 
Association of Advertising Agencies 
and Audit Bureau of Circulations was 
mentioned. He aided in founding 
both organizations. 


Others Get Medals 


Other awards were made as fol- 
lows: 

Silver medal to Anna Steese Rich- 
ardson, Woman’s Home Companion, 
for her exposition of advertising as 
a social force. 

Silver medal to Dr. George H. Gal- 
lup for his contribution to advertis- 
ing research. 

Medal to Hawley Advertising Com- 
pany and Metropolitan Life Insurance 
company for a campaign contributing 
to advancement of advertising as a 
social foree. Honorable Mention: 
Young & Rubicam, Inc., and World 
Peaceways; Associated Advertising 
Agency, Inec., and Florida National 
Bank of Jacksonville. 


Excellence of Layout 


Medal to N. W. Ayer & Son, Inc., 
and Ford Motor Company, Lincoln 
Division, for the advertisement most 
distinguished by excellence of layout, 
art and typography. Honorable Men- 
tion: Russell Bacon and Intertype 


GREAT SERVICE 


William H. Johns 


Corporation; N. W. Ayer & Son, Inc., 
and Cannon Mills, Inc. 

Medal to Young & Rubicam, Inc. 
and Travelers Insurance Company 
for the advertisement most distin- 
guished by excellence of copy. Hon- 
orable Mention: Lord & Thomas and 
Schenley Products Company, Inc.; 
Young & Rubicam, Inc. and Parke, 
Davis & Co. 

Medal to Newell-Emmett Company, 
Inc. and White Rock Mineral Springs 
Company for technical excellence and 
ethical soundness of a campaign in 
national magazines. Honorable Men- 
tion: N. W. Ayer & Son, Ine. and 
Steinway & Sons, Inc.; Young & Rubi- 
cam, Inc. and Parke, Davis & Co. 


Best Newspaper Copy 


Medal to Young & Rubicam, Inc. 
and General Foods Corporation (In- 
stant Postum) for technical excel- 
lence and ethical soundness of a na- 
tional campaign in newspapers. 
Honorable Mention: Roche, Williams 
& Cunnyngham, Inc. and The Milwau- 
kee Road; Batten, Barton, Durstine 
& Osborn, Inc. and Continental Can 


Company. 
Medal to Associated Advertising 
Agency, Inc, and Florida National 


Bank of Jacksonville for technical ex- 
cellence and ethical soundness of a 
local campaign in newspapers. Hon- 
orable Mention: Batten, Barton, 
Durstine & Osborn, Ine. and Electric 
Companies affiliated with Consoli- 
dated Gas Company of New York; 


The Lexington has become the advertising 
man’s favorite hotel because it's located con- 


veniently to most agency and publication 
offices. And they like its thrifty comfort... 
rooms from $3 a day. 


National Hote! 
Management 
Co., Inc. 
Ralph Hitz, Pres 


HOTEL 


LEXINGTON 


48TH ST. AND LEXINGTON AVENUE - NEW YORK 


Charles E. Rochester, Manager 


Copy Writers 
Wax Frank in 
Current Epics 


New York, Feb. 28.—A spirit of 
engaging frankness cropped out this 
week, with two advertisers giving the 
world a few “believe-it-or-nots.”’ 

“Fiddlesticks!” cried a laughing 
young maiden pictured in 1,500-line 
Chesterfield newspaper copy, possibly 
in answer to Camel’s latest advice, 
“Smoke Camels—for Digestion’s 
Sake.” 

And in reply to a rival’s claim that 
its tires are blow-out proof, Good- 
year Tire & Rubber Company de- 
clared that “’Tain’t so,” or words to 
that effect, in a spread in Saturday 
Evening Post. 

“You're a funny talking man to 
be selling cigarettes,” the pretty 
Chesterfield girl commented in her 
role of consumer. “You talk like they 
are cure-alls. I’ve known this for a 
long time. cigarettes cause no 
ills and cure no ailments.” 


“In Public Interest” 


The Post advertisement was head- 
lined, “Printed in the Public Inter- 
est—"“There Is No Such Thing as a 
Blow-out-Proof Tire!” 

The Goodyear copy said that now 
and again a manufacturer can be for- 
given for excessive enthusiasm. 

“But,” it added, “if a tire-maker ad- 
vertises a ‘blowout-proof tire’ plainly 
and without qualification, he is, in 
view of current motoring hazards, 
trespassing on grave and forbidden 
ground,” 

The only sure safeguard against 
blowouts, the advertisement stated, 
is the Goodyear Lifeguard tube, 
which when a tire bursts, converts 
the sudden rush of escaping air into 
a slow leak. 


Young & Rubicam, Inc. and General 
Foods Corporation (Sanka). 

Medal award to Rickard & Co., Inc. 
and Bakelite Corporation for tech- 
nical excellence and ethical sound- 
ness of a campaign in industrial 
publications. Honorable Mention: 
Batten, Barton, Dustine & Osborn, 
Inc. and Taylor Instrument Com- 
panies; Fuller & Smith & Ross, Ine. 
and Aluminum Company of America. 

Medal to Charles Morrow Wilson 
and Vermont Allied Dailies for tech- 
nical excellence and ethical sound- 
ness of a campaign in trade and pro- 
fessional publications. Honorable 
Mention: Batten, Barton, Durstine & 
Osborn, Inc. and The New Yorker; 
Rickard & Co. and Bakelite Dental 


| Products, Ine. 

Medal to International Printing 
Ink Corporation for a research proj- 
ect conspicuous in advancing the sci- 
ence of advertising. Honorable Men- 
|tion: John Paver and Miller McClin- 
|tock, of Outdoor Advertising Associa- 
ition of America. 


12. P. A. Not Active 


in Goodwin Revival 


The Religious Press Association, 
Philadelphia, is not participating as 
such in revival of the Goodwin Plan, 
although some of its members are 
| accepting advertising of the Manufac- 
turers Church Aid Association, Ap- 
VERTISING AGE is informed. 

William E. Mealing has become 
manager of R. P. A., suceeding Allan 
Ek. Shubert, who resigned to become 
manager of Manufacturers Church 
Aid Association. 


| Aieatice Bach 
| Art Show in May 


Adcraft Club of Detroit will spon- 
sor the Michigan Advertising Art Ex- 
hibit to open May 1 at the Detroit 
Institute of Arts. 

An educational display will trace 
the development of an advertisement 
from the layout stage to the finished 
product. Sidney Wells, art director, 
Lee Anderson Advertising Co., is 
chairman. 


Van Tine Adds Three 


Russell H. Van Tine, Philadelphia, 
has been retained by Banks Business 
| College, Philadelphia; Merion Sport- 
ling Goods Mfg. Corp., Philadelphia; 
|Vigor-Aaire automatic humidifier; 
and Paramount Breeding Farms, Wil- 
liamstown, N. J., pedigreed White 
| Leghorn chicks. 


DESIGNED BY McCALL; WASHED BY LUX 


These two companies are collaborating on a fashion show to be 
staged in 150 department stores by six road companies. 


January Sets Record 
in Cigarette Plants 


The cigarette output for January 
was 12,724,857,580, establishing the 
seventh successive monthly record for 
cigarette production for 
consumption. 

The number exceeds the output for 
any previous month except the peak 
of July, 1935, 
est, May, 1933. 


domestic 


and the second larg- 


——- | 


Wars on Night Driving 

W. P. Martin, manager, Hotel Rich- 
mond, Augusta, Ga., is urging hotels 
to unite in a campaign against night 
driving to fill hotel rooms. 


Renew Coach Contest 

Awards valued at $50,000 will be 
given in the 1936 model coach-build- 
ing competition of Fisher Body 
Craftsman’s Guild. 


tion! 


REPRESENTATIVES: In New York . 
Francisco . . . John Blair Company. 


. 
MINNEAPOLIS - ST. PAUL 


For Rates and Schedules, Address: KSTP, MINNEAPOLIS-ST. PAUL, MINN. . 
» Paul H. Raymer Company—in Chicago, 


the First and Only 


complete and up-to-the-minute ... 


MARKET DATA BOOK 


on the 
TWIN CITIES 


A New... Accurate .. . Com- 
prehensive 1936 Yearbook giving 
a detailed picture of market con- 
ditions in the 8th U. S. Retail 
Market . . . including analysis 
of incomes and living standards 
of Northwest families . . . analysis 
of their purchases . . . primary 
and total radio coverage; KSTP 
facilities, network features, and 
merchandising aids. Collected 
and collated by KSTP's New Sales 


Promotion Department from latest, authentic 
surveys by Federal Government agencies and 
industrial Statistical and Research Bureaus. 
fact-packed pages! A mine of needed informa- 
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RUBINOFF AND HIS VIOLIN MUSIC IN THE MORGAN MANNER “THE MAN FROM COOK’S” 


Smooth dance tunes served to patrons of the Malcolm La Prade returns to NBC for an- 
Biltmore Supper Room by Russ Morgan and other season on the networks. He resumes 
his NBC orchestra are drawing crowds nightly. his microphone travelogs for Thomas Cook 
The music is broadcast Monday, Tuesday and and Son on Sundays at 5:30 P. M., Eastern 
Saturday nights over the NBC Blue Network Standard Time, over the NBC Blue Network. 
with Linda Lee and Lewis Julian as featured The program aims to reach and influence peo- 
soloists. Tune in. ple with time and money to travel extensively. 


Rubinoff and his famous violin are winning applause 
and sales for Chevrolet. The program is broadcast 


Sonptage Sere Se SON HATE TS SOE anes 500TH CITIES SERVICE BROADCAST, FEBRUARY 281H 


Network, Coast-to-Coast. 


a 
$ 
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JESSICA DRAGONETTE FOR 
CITIES SERVICE 


Entering their tenth year on NBC Networks, 
Cities Service programs continue to 
play to “full houses.” And their featured 
artist, Jessica Dragonette, gains popularity 
with every broadcast. On with the show! 


TOGETHER AGAIN 
ON NBC 


George Olsen and Ethel 
Shutta, celebrated husband 
and wife musical combina- 
tion, are featured every Sat- 
urday night at 10:30 (EST) 
on the Red Network. They 
are sponsored by Weco 
Products Co., manufacturers 
of Dr. West's tooth brushes. 


THE NBC EARLY BIRD 


Adopted as mascot by the NBC Sales Department, a live “trade 
mark’ for daytime periods —those productive minutes and hours 
which more and more broadcast advertisers are using to reac 
the housewives. NBC Networks are now carrying 83 sponsore 
daytime periods weekly. 
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INSIDE STUFF 


vie; 


LeRoy Staunton, new advertising 

manager of Celotex Co., Chicago. 

He is the apostle of stimulation 
at the point of sale. 


BEECH-NUT BRINGS MAGAZINE CIRCUS TO LIFE 


lhe Beech -Nut Circus | 


renner samen sennnnn 


Starting a sampling and promotion campaign in Miami, this troupe is now moving north for the packing 
company. Details were recently given in Advertising Age. 


almost magic transformation follows a Linit beauty bath. Prepared 
by E. W. Hellwig Co. for Corn Products Refining Co., the new 


REVEAL MAGIC OF BEAUTY 


Imaginative drawing by Fred Olson, illustrating the thesis that an’ 


campaign is running in women's magazines. 


OTHER PACKAGES WHICH CAUGHT JURY'S EYE 


MATCH BOX 


At extreme left, Felton's Pilgrim pint, exemplifying most effective use 

of typography and lettering; next, Boraxo package, high in shelf visi- 

bility; above, match box, advertising printing inks, held most effective 

example of merchandising ingenuity; and beauty container, ranked 
first in consumer convenience. 


GOES BACK 300 YEARS FOR WINDOW DISPLAY 


Artist's conception of court scene during reign of Charles Il, 
England's merry monarch. A silversmith is portrayed showing hid 
wares to the jovial king. (Story on Page 8.) 
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ADVERTISING AGE 


| Filing Problem: How to 


FOR one advertiser TIME is a large and important mar- 
ket of housewives. Another finds it indispensable for 
reaching business executives, and still another for reach- 
ing a very desirable and concentrated group of new car 


buyers. 


Even on a basis of plain coverage the variety* of ser- 
vice TIME offers is entirely consistent. Business leaders 
and their wives are important consumers of groceries 
and necklaces as well as building materials and invest- 


ment service. 


But plain coverage is not the main asset TIME offers 
advertisers, nor does it answer the question of how to 


classify TIME. 


This does: TIME is important to the most important 
group of U.S. customers. They depend upon it . . . read 
it carefully, interestedly, thoroughly. It commands their 


attention. 


This importance of TIME to its readers is the main 
reason why it has become important to so many adver- 


tisers of so many different classifications. 


TIME 


The Weekly Newsmagazine 


* TIME carries the advertising of more different products and services than any other 


national magazine. 
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